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More and more often St.-Petersburg 
becomes the ground for large business and 
cultural events. The “Tiger” summit, the 
International Economic Forum, tens of 
congresses, conferences and meetings with 
foreign guests’ participation are only a few 
of all the events which took lace in the 
northern capital of Russia in 2010. And St.-
Petersburg has a great potential for further 
entry tourism development.

It Is Working
According to the UNWTO for 2009, St.-

Petersburg is on the 11th place in the list of 
Europe’s cities most visited by foreigners. 
“What makes us glad the most is that St.-
Petersburg keeps the reputation of the most 
attractive Russian city for foreigners”, – the 
vice-president of the Russian Union of Travel 
Industry (RUTI) Sergey Korneev believes. – 
“And not merely thank to the unique museums 
and wonderful architecture available: here lots 
of things have been made to attracts tourists 
from foreign countries, as well as from other 
regions of Russia”.

It is difficult to argue. Tourism is really paid 
a great attention here. New hotels are being 
constructed. “Angels Service” and “Contact-
Center” have appeared to help the guests. The 
underground became friendlier to them thank 
to installation of pointers and information 
stands (including those in English). The crimi-
nality rate against tourists is even lower than in 
other large European capitals. Now St.-Peters-
burg is fully capable to receive, accommodate, 
feed and entertain all the visitors.

There's Room for All of You
According to the director of the Russia and 

CIS global sales department of the InterCon-
tinental Hotels Group (IHG) Oleg Volov, all 
the hotels of the country can be (with a cer-
tain conditionality degree) classified in three 
groups.

The first group includes department ho-
tels; their percentage is more than 50-60% out 
of the total amount of hotel in Russia. The 
most often they were built back in the Soviet 
times and are characterized by a poor service 
level. The second group (20-30% of the room 
fund) is private hotels (generally small), or-
ganized during the recent years and having a 
3-4* service level. Not more than 10% of the 
room fund refers to the third group. These are 
hotels, which work under international brands, 
are run by professionals, have a high (4-5*) 
service level and high profitability.

But in capital cities, such as Moscow and 
St.-Petersburg, the density of accommodation 

facilities, including those run by professional 
hotel operators, is much higher than the av-
erage in Russia. So, almost 30% of all such 
hotels are in these two cities, and the percent-
age of hotels, run by professional international 
operators, exceed 20%.

The evidence is that more hotels appear in 
the City-upon-Neva and the problem of ac-
commodation facilities insufficiency is being 
obviated. The room fund of only large St.-Pe-
tersburg hotels during the first 6 months has in-
creased 747 rooms and came to 14.5 thousand, 
1359 more rooms are planned to be brought 
into service at the beginning of 2011. And this 
concerns only the hotels with the capacity of 
40 and more rooms. At present, the official 
amount of hotel-type objects in the City-up-
on-Neva is 600 with the total room fund of 27 
thousand rooms, according to the Committee 
for Investments and Strategic Projects (CISP) 
of the northern capital of Russia. 

As it is supposed in the “Real Estate De-
velopment and Research Agency” (REDRA), 
the European level of a city’s provision with 
hotel rooms will be reached in St.-Petersburg 
in 3-3.5 years. According to REDRA, the city 
now counts 628 hotels with 27.88 thousand of 
rooms. “By the rooms quantity we approach 
the European standards”, – the vice-president 
of the Russian Union of Travel Industry Sergey 
Korneev thinks. – “In the 2010 season it will 
be possible to book a room even during the hot 
season. And now it is the time to speak about 
the quality of the room fund”.

4 hotels were opened in the City-upon-Ne-
va in the first half-year. The international op-
erator Rezidor Hotel Group has opened a 4* 
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level hotel with 270 under the Park Inn brand 
on Nevskiy Prospect (the firth year under its 
management in St.-Petersburg), and Marriott 
International Inc. – a four star Courtyard St. 
Petersburg Center West/Pushkin Hotel on the 
Griboyedov Canal Quay (the third Marriott in 
the northern capital). Besides that, tw more 
new hotels “Novy Petergof” / “New Per-
erhof”/ (4*, 150 rooms) and Red Star Hotel 
(3*, 54 rooms) were opened in St.-Petersburg. 
On the hotel market of Russia’s second capital 
the expansion of international hotel operators 
continues: the Swissotel (international operator 
Fairmont Raffles Hotels International) opens, 
in March, 2011 the W htel (Starwood Hotels 
& Resortsshould should open wide the doors, 
in the famous “house with lions” the first hotel 
in the city of the Four Seasons Hotels & Re-
sorts operator will be opened, and later the In-
terContinental Hotels Group will join them (it 
is planning to open an Indig brand boutique-
hotel on Suvorovskiy Prospect). The Crowne 
Plaza hotel (294 roms) break-in is planned 
on May, 2011 in the region of the Pulkovo 
airport, a boutique-hotel on Pchtamtskaya 
Street ( under Ginza Project management), 
and a 340-rooms hotel opening located in a 
multifunctional complex “Nikol’skiye Ryady” 
on Sadovaya Street is planned by the end of 
the year. 

Nearly 20 hotels run by international opera-
tors are already functioning in the city – these 
hotels possess the fund of almost 6 thousand 
rooms and the most developed modern infra-
structure. Thus, one out of five rooms in hotels 
of St.-Petersburg is in a brand accommoda-
tion facility, which guarantees an international 
quality service.

How are the hotels distributed in the city? 
More than two thirds of them are located in 
the Tsentral’ny /Central/, Admiralteyskiy, 

Petrogradskiy and Vasileostrovskiy /Vasily-
evsky Island/ regions in the city center. The 
room fund of large St.-Petersburg hotels (with 
50 or more rooms) is allocated as following: 
48% of them are 3*, 27% – 4*, 16% – eco-
nomical class and about 10% of the rooms are 
5*. With that only 18% or the room fund is 
concentrated in large hotels (with 50 or more 
rooms), and the rest are in small and mini-
hotels (in the latter – more than 500).

As a rule, 4-5* class hotels have their own 
restaurant, bar, conference hall (sometimes 
several), and offer various extra service (trans-
fer, business events support, excursion service 
etc.) Two thirds of 5* hotels provide free serv-
ice of a sport and health (SPA) complex for 
their clients, and one of three has also a swim-
ming pool on its territory. Besides that, all the 
hotels of this class offer taxi order, baggage 
storage, car rent, theatre or parking tickets 
booking. 

As the NAI Becar consulting and evaluation 
director Igor’ Luchkov has mentiones, western 
operators show great interest in the hotel mar-
ket of St.-Petersburg because of its prospects. 
“They continue investing in this business sec-
tor, although act carefully”, - he notes. As 
of prospects, according to http://hotelinvest.

ru 63 more hotels are under construction, 63 
hotel projects are being projected and on 80 
more the documentation is being prepared for 
the city government’s resolution.

All this suggests that there are already 
enough hotels in St.-Petersburg to receive all 
the new-comers.

MICE-industry Develops
Business tourism development is one of 

strategic goals for the St.-Petersburg govern-
ment. Its potential in the city is estimated as 
very high, so all the measures are taken in 
order to attract guests. In the pre-crisis year 
2008, for example, more than 40 large con-
gresses and conferences took place in St.-Pe-
tersburg, and the amount of exhibitions and 
fairs exceeded 100.

According to the St.-Petersburg administra-
tion, all the business events in the city are al-
located as following: 20% of them are meetings 
with only Russian participation, 52% - with 
international participation, and 28% are con-
ferences, congresses etc. of real international 
character. As for the participants’ number, 
such is the statistic: 64% of events are meant 
for less than 150 participants, 27% - from 150 
to 500, and only 9% of all business meetings in 
St.-Petersburg are events with the amount of 
participants from 500 to 1,200 thousand peo-
ple. In general, all the touristic infrastructure 
objects in St.-Petersburg can be divided into 
two groups for convenience.

The first group is sites intended for big 
congresses. Palaces, museums, exhibition and 
congress halls available in St.-Petersburg can 
be put in this category. Their main advantage 
are spacious halls (up to 1 thousand people) 
and (in many) gorgeous interiors, providing 
high upmarket level.

The second group includes St.-Petersburgs’ 
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hotels, boarding houses and business centers, 
some of which completely head for business-
men service. Their trump card is the capabil-
ity to perform all the business trip program 
(except the invariable external meetings and 
cultural program) under the same roof. Besides 
that, the representative of this group offer a 
range of halls of different capacity and the 
customer can always choose the most suitable 
for him.

According to the “Evaluation and Con-
sulting Center of Saint-Petersburg” Ltd., the 
total amount of conference areas in the city 
is more than 43 thousand sq. km (more than 
80 objects). But more than one third of them 
are small halls (under 50 sq. m), and the halls 
with the area more than 1 thousand sq. m 
(and the corresponding capacity) are only 1% 
of the areas. Besides that, specialized objects 
(congress centers) segment are only 9% of the 
areas (11% of seats). According to the “Real 
Estate Development and Research Agency” 
(REDRA) data, an important feature of the 
St.-Petersburg market is that there are 3 cat-
egories of halls having the greatest rum among 
customers. There are conference halls located 
in business centers and hotels (with an area 
from 50 to 200 sq. m), modern conference sites 
with a size of 300-500 sq. m and big congress 
hall with the capacity over 1 thousand peo-
ple. Besides that, this market in the northern 
capital is characterized by strong seasonality. 
The annual average conference halls fallibility 
is only 20-40%, but during the “high» season 
(May-August) it can reach 805, while during 
the “low” one often drops to 15%.

Several big business tourism projects are 
planned to be realized in St.-Petersburg in the 
nearest future. And if it works, by 2020 the 
area of its specialized conference objects will 
be about 97 thousand sq. m (for 40 thousand 

seats). Large congress complexes will appear in 
the central part of the city, where entire zones 
are under reconstruction now (“Novaya Gol-
landiya” /“New Holland Island”/, “Apraksin 
Dvor”), in regions close to Strel’na (“Balti-
yskaya Zhemchuzhina” /“Baltic Pearl”/), and 
near airport. As the Committee for Invest-
ments and Strategic Projects (CISP) of the 
city government Alexey Chichkavon supposes, 
this will help to lead the business opportunities 
of St.-Petersburg to a brand new level already 
in 2-3 years and will attract people of high 
solvency to the northern capital.

Among those which are already functioning 
it’s worth naming such an innovative project, 
as the “PetroCongress” congress business cent-
er (CBC). It is a universal tool, on the areas 
of which it is possible to organize practically 
all kinds of congress events (forums, confer-
ences, symposiums, business meetings, official 
receptions, exhibitions, educational programs 
and special actions) on the high international 
level. For all these purposes the “PetroCon-
gress” CBC provides a multifunctional con-
gress hall with the capacity up to 300 people, 
as well as 17 more halls and negotiation rooms 

with a separate VIP-zone. It is significant that 
the CBC building project is designed in the 
National Romantic architectural style and the 
halls are equipped with a whole complex of 
congress equipment.

Another one, a mach more large-scale 
project in the business meetings sphere is the 
construction of a congress and exhibition cent-
er near “Pulkovo” airport.

The “ExpoForum” company, that is the 
promoter, has approved the concept of the 
project. The director general of this close cor-
poration Anatoliy Yerkulov claimed that “we 
want to be the first to set in operation a large-
scale high-class object, to form a congress and 
exhibition market in the city and to take the 
dominant position in it”.

So what will this biggest project in St.-Pe-
tersburg’s meeting industry represent in the fu-
ture? The complex will be located on the terri-
tory with an area of 56,2 hectare in the region 
of “Pulkovo” airport and will include 7 exhi-
bition halls of the total area of 100 thousand 
sq. m, as well as a congress center with the 
main hall for 3 thousand people and the total 
capacity up to 7 thousand people. The project 
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BSI Group - Reliable MICE Sphere 
Business Partner
Business trips organization is one of the key areas of BSI Group activity. They 

are organized turnkey, with a complex approach to solving all the problems: the com-
pany guarantees thorough planning and conduct control of such meetings.

The BSI staff will care that rooms in the best hotels are booked for the clients 
and they are provided with a range of leisure activities available. They will book 
the tickets to any cultural or sport event, provide full pension, and organize parties 
and excursions. Some advantageous offers of air tickets, hotel rooms, comfortable 
conference hall rent all over the world, visiting and participation in all sorts of the 
industry’s exhibitions in Russia and abroad, are always available in BSI Group.

Business meetings, conferences, seminars, presentations, intensive tours – 
these and all other business events have been being successfully organized. Inviting 
foreign partners to exhibitions and forums, which are held in our country, our clients 
can feel unworried about their guests’ accommodation, visa support and transport 
service. BSI Group also regularly organizes its own seminars, devoted to different 
aspects of tour business, as well as helps in carrying out specialized events with any 
amount of guests in any region of Russia.

Business trips organization is a complex, but significant process: each event, that 
successfully finished is a step towards yours professional skills perfection.

The BSI Group business tourism department offers the whole range of services 
concerning booking hotels all over the world, tickets and transport, as well as any 
other services, which you might need in a foreign trip. The department personnel 
help to intersperse a football match, Formula-1 race, pop star concert, fashion show, 
film festival visit or participation in a carnival, parade or procession, in the outline of 
the trip. The tickets are quite hard to get to most of such events, so it will be a good 
memory and will add an unforgettable color to the whole trip.

Besides that, BSI Group offers a range of exciting and creative solutions for organ-
izing events and constructing dealer and partner programs, which include individual 
features of policy and corporate culture of the customer. Intensive programs can't be 
serial and wholesale, and that's why BSI Group creates programs with individual char-
acter, which are developed specially for the certain corporate customer's needs.

The BIS Group company has been successfully cooperating with the leading 
exhibition centers and business events organizers all around the globe. 
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also provides construction of two hotels with 
450 bedrooms, a business center with the area 
of 24 thousand sq. m and concomitant and 
engineering infrastructure objects. The price of 
the complex, by preliminary estimate, will be 
about $1 bln, and the construction period – 
about three years. The first stage development 
should be set in operation in 2013.

Such large business events as the G8 Sum-
mit and the International Economic Forum 
have created serious preconditions for business 
tourism development in St.-Petersburg. “We’ve 
started later than other European cities, that’s 
why our business meetings infrastructure must 
become the newest and the most innovative. 
Besides that, the northern capital of Russia is 
surrounded by a whole necklace of historical 
towns, which offer extra opportunities for huge 
congresses organizations”, – the vice-president 
of the RUTI Sergey Korneev beleives.

“Gateway” Widens
The handling capacity of a new passen-

ger terminal of the “Pulkovo” airport that is 
planned to be built in 2013 will be no less than 
14 mln passengers. The most modern airport 
technologies, including those leading to the 
transfer flow through St.-Petersburg increase 
and creation of a huge interchange junction 
(“hub”) on the base of “Pulkovo”, will be re-
alized there.

The “Northern Capital Gateway” Ltd. (the 
company runs the airport) director general 
Sergey Edmin. According to his data, the re-
newed airport will be meant for a passenger 
traffic of 17.5 mln people per year (at present 
both “Pulkovo” terminals serve overall about 8 
mln passengers). And in the future its handling 
capacity can be even increased. 

During the next year the amount of tourists 
in St.-Petersburg can increase significantly by 

the foreigners who come by sea and have the 
right of a 72-hour visa-free stay. The St. Peter-
Line company intends to open ferry communi-
cation on the line St.-Petersburg – Stockholm  
(with putting at Tallinn) in April, 2011, and 
one more ferry will appear on the successfully 
operating line St.-Petersburg – Helsinki, com-
parable by capacity with the running Princess 
Maria.

And in the very city during the next naviga-
tion it was decided to stake on internal water 
transport development – it is the way to avoid 
land traffic jams. According to the Committee 
for Transport and Transit Policy of the Admin-
istration of St.-Petersburg Nikolay Asaul, there 
is an intention to launch 2 water city trans-
port lines in 2011. Kurortnaya /Resort/ that 
will link St.-Petersburg (through Oreshek and 
Kronstadt) with Zelenogorsk, and Nevskaya – 
from the city center to Rybatskoye. Meanwhile 
the region of Finlyandskiy railway station will 
become a large interchange junction (hub), 
where water, railway and automobile transport 
will meet.

Vladimir SERGACHEV
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Another Occasion to Visit 
St.-Petersburg

The Pancake festival (Shrovetide) should 
become a feature of St.-Petersburg in winter. 
The Pancake festival idea causes arguments 
among market participants, but all of them 
agree about one - while white nights don't 
need to be promoted, during the low season 
St.-Petersburg requires marketing support in 
the form of interesting touristic events. They 
do not merely attract new comers, but create 
occasions to visit the city for those who have 
already been to St.-Petersburg.

New Years events on Palace Square have 
given a powerful incentive to winter tourism 
development during two recent years. 
According to statistical data, during the New 
Year period hotel load in St.-Petersburg 
increases by 10-15%. But after a 10-days 
festivity a period of slackening and general 
economy begins in Russia for a long time. 
As a result, the Russian Touristic Union 
proposed to celebrate Pancake festival, a 
kind of “Russian carnival”, during the low 
season. 

The initiative was supported by governor 
of St.-Petersburg Valentiva Matvienko and 
members of the city parliament's committee 
on legislation. As a result, from 2010 
Pancake festival will become an official city 
festivity. By the way, the budget for festive 
events’ organization was increased by 5% in 
comparison with the year 2010 – to 345.6 
mln rouble. Raised to a new level, Pancake 
festival should accumulate the traditions 
of the empire-age St.-Petersburg: sliding 
slopes, fireworks, Ice Palace construction.

RATA-news
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Hotels and mini-hotels in Saint-Petersburg
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Cronwell Inn  Stremyannaya is the first hotel 
of Cronwell Hotels and Resorts Gallery opened 
in St.-Petersburg in February 2010.  Cronwell 
Inn Stremyannaya Hotel is located in historical 
city centre of St.-Petersburg in 3 minutes 
walking distance from the Nevsky prospect, 
5 minutes from Moscow railway station, 15 
minutes - from the basic city sights and in 30 
minutes by car – from the Pulkovo airport. The 
nearest metro station is «Mayakovskaya» (190 
m or 3 minutes by foot).

The hotel is a rebuilt historic building on 
the famous Stremyannaya street. Stremyannaya 
street got its name in the 18 century by the 
Decree of Russian Queen Anne Ioannovna and 
was one of the streets on which the servants 
of the royal court lived. At the moment the 
facade of the hotel building fully preserves the 
historical architecture.

Hotel Cronwell Inn Stremyannaya, St. 
Petersburg – is a combination of old traditions 
of Saint Petersburg city and European 
modernity. Hotel rooms and halls interiors 
emphasize classic style and atmosphere of the 
historical St. Petersburg. 

For this reason the hotel is suitable for 
lovers of history and beauty and adherents of 

a high standard and quality service. We hope 
that both businessmen and leisure travelers will 
enjoy staying in our hotel. 

Cronwell Inn got 49 business class rooms, 
European & English cuisine restaurant, a tea 
room, confectionery, a meeting room for up to 
20 seats. The price of the room includes buffet 
breakfast and 5 o’clock English tea. There is 
an individual room air conditioning, a safe, 
a hair dryer, an Internet access in every hotel 

room. We can offer all the services required by 
the foreign guests. Individual guests and groups 
from 10 to 50 people are more than welcome 
in Cronwell Inn Stremyannay hotel.  

Restaurant «Favourite» of Cronwell Inn 
Stremyannaya is a rare example of modern 
cuisine where you can choose as the basic 
dish or for a dessert an English home-made 
pudding: from traditional sweet to that cooked 
of chicken, veal or even fish.

English traditions in Saint Petersburg style

On the 10th of August, 2010 Cronwell Inn 
Stremyannaya hotel was awarded the GREEN KEY 
Certificate. Obtaining The Green Key® worldwide 
eco-label shows the sense of responsibility an 
organization got for its surroundings and society. 
Green Key Certificate is given to hotels and tourist 
facilities that are responsible in treating  environmental 
issues and meet almost all criteria of the Green Key 
program. At the moment our hotel is the only one in 
St. Petersburg to get the “Green Key” certificate.

Hotels and mini-hotels in Saint-Petersburg
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The Leningrad oblast’ is always welcome to 
guests and every visitor will find here something 
interesting, useful and unforgettable for himself: 
historical and cultural monuments, picturesque 
nature, the unique ethnographic heritage. A rich 
recreational potential enables development of all 
kinds of tourism.

The advantages of recreation in the Leningrad 
oblast’ are well-known in Russia, as well as abroad. 
The oblast’ is annually visited by 1.9 mln people, 
including 370 thousand of foreigners. The region’s 
presentation is regularly held on the largest touris-
tic exhibitions. On the 1st-2nd of April, 2011, on 
the eve of the summer season the LENTRAVEL 
Leningrad oblast’ exhibition will take place in the 
Peter and Paul Fortress. On the second day of op-
eration the Small Historical Towns festival will be 
held. The St.-Petersburg citizens, who make up the 
majority of the oblast’s guests, will be able to see 
round the exhibition, as well as t take part in con-
certs and interactive programs, for example to have 
a go at handicrafts or traditional cuisine of local 
nationalities of the region. 

A whole network of 12 regional touristic and 
informational centers offer excursions for every 
taste and weather: historical reconstructions and 

street festivities, musical festivals and mushroom-
ing. In 2010 the Small Historical Towns festival 
in Lodeynoye Pole brought together 400 par-
ticipants and 1,000 spectators, and four recon-
structions in Vyborgskiy region was watched by 
3,000 people. In 2011 a popular program “Living 
Legend of Leningrad Oblast” will “sound” a new 
way. For the first time military and historical 
reconstructions will be held on the south-west 
of the oblast’, in the fortresses of Ivangorod, 
Kopor’ye and Yamburg (Kingisepp). The aims of 
another program – “Leningrad Summer” – re-
mained the same: its originators offer tourists, as 
well as St.-Petersburg citizens, not to stay in the 
city during summer weekends, but to go on an 
excursion trip to the holidays and festivals held 
in the Leningrad oblast’. Each tour program in-
cludes a trass excursion, regional sightseeing and 
a visit of a feast. In 2011 “Leningrad Summer” 
will begin earlier than the calendar summer – 
from the 6th of March with the Easter, in Vyborg 
and will finish on the 17th of September by the 
“Bely Grib” /“Cep”/ festival in Lodeynoye Pole. 
Despite the considerable remoteness of the region 
from St.-Petersburg, this festival has gained great 
popularity, as the guests of the festivity have a 

possibility not only to taste a delicious cep cake, 
but to gather a basket or two of nature’s gifts un-
der the direction of an experienced guide.

New recreation sites continue to appear in 
the Leningrad Oblast’. Today 9 ski resorts oper-
ate in the oblast, and their quantity can grow 
1.5 times. Such resorts as “Igora”, “Zolotaya 
Dolina” /“Golden Valley”/, “Tuutari Park” are 
internationally well-known. Village guest houses 
network is developing – a domestic alternative to 
the popular in Europe country-style recreation. 
If in 2006 there were only 20 of them, in 2010 
already 110 guest houses received silence-lovers. 

On target is creation of a touristic and rec-
reational complex in the Kingiseppskiy region, 
historical and cultural complex “Petrovskaya 
Verf’ ” /“Peter’s Dockyard”/ in the Ldeynop-
olskiy region, touristic and recreational complex 
“Losevskiy Kurort” /“Losevo Resort”/,  realiza-
tion of the new projects “Serebryanoye Kol’tso” 
/“Silver Ring”/ and “Leningradskoye Plyazh-
noye Leto” /“Leningrad Beach Summer”/. And 
this means that tourism in the Leningradskaya 
oblast' – cultural and educational, pilgrimage, 
ethnographic, military and patriotic, recreational 
– will become ever more popular. 

Leningrad Oblast'

Karelia have been always associated with 
tourism. The republic is one of the best places to 
spend a holiday. A region of crystal-clean lakes, 
rivers full of rapids, virgin forests, severe rocks, 
beautiful architectural monuments provides wide 
opportunities for tranquil recreation, as well as 
for adventure tourism.

Karelia has its own Book of Records. The big-
gest lake of Europe – Ladoga, the highest lowland 
waterfall in Europe – Kivach (approx. 11 m), the 
southernmost Sami pagan sanctuary in Europe 
(I millennium A.D.), a resort founded by Peter 
I – “Martialnye Vody” (1718), the oldest marble 
breakings in Russia (XVIII), the only Crimson 
Quartzite /Purple Porphyry/ quarry (XVII), the 
biggest national park in Europe – “Vodlozerskiy”, 
the first records of the Russian bylinas (Russian 
heroic epics) (XIX), the first records of the “Kale-
vala” epic runes, the biggest rock paintings accu-
mulation in Europe – more than 3,000 of images 
(IV millennium B.C.) are put down in it.

The guests who come to the republic this 
winter won’t be bored. The emphasis is made on 
family recreation, entertainment programs and 
the excursions are meant for children participa-
tion. During the “Malen’kaya Strana” /“Small 
Country”/ excursion a trip to an enchanted world 

of the doll childhood, fairytales and miracles, is 
waiting for the tourists. A mini-theatre perform-
ance and a souvenir making workshop will be or-
ganized for the guests. An excursion to the “Tri 
Menvedya” /“Three Bears”/ zoo complex on a 
shore of Syamozero is also meant for children. 
Karelian forests inhabitants live here: bears, elks 
and wolves. And both adults and children will be 
attracted by recreation in the water sport cent-
er “Akvatika”. Among winter excursions there 
are also a trip to the Kivach waterfall and the 
UNESCO protected Dormition church (1774).

There is also a program for adventure holidays 
fans. The tourists can get to the Vazheozerskiy 
monastery and the historical village Kinerma – a 
unique monument of Karelian traditional wood 
architecture of the XIX cen. – by snowmobiles. 
Orienteering challenges on the base of Karelian 
epics, during which they will meet the folklore, 
traditions and legends of the Karelian land, is in 
store for skiers.

Recreation on the shore of lake Ladoga will 
be pleasantly diversified by guided tours across 
the Sortvala town, a visit to an exhibition of a 
well-known wood carver Kronid Golovlev and to 
the “Ruskevala” mountain park.

In February, an international winter festival 

“Hyperborea” will be held in Petrozavodsk. A 
snow and ice sculptures contest on the embank-
ment of lake Onega will be its principal event. 
There will be also a colorful fancy-dress carnival, 
and a fishermen contest, and a winter swimming 
fans performance, and plenty of surprises. The 
festival will finish with a festal show – a spec-
tacular sight of ice, fire and snow.

In summer Karelia is exciting as well. Skis, 
snowmobiles, dog teams are replaced by diving, 
yacht sailing, horse riding, kayaking and canoeing, 
farting and jeep-safari. Many organized tours, such 
as “Kizhskoye Ozherel’ye” /“Kizhi Necklace”/ - 
across the Zaonezhskiy peninsula and the neigh-
boring isles, “Valaam – Germ of Ladoga” – across 
the isles of the Valaam archipelago, to the “Bes-
ovye Sledki” /“Demon Marks”/ – to the petro-
glyphs of the White sea, also benefit from great 
popularity. New ecological routes in the “Vodloz-
erskiy” and “Paanayarvi” national parks, as well as 
in the “Kostomukshskiy” preserve. More and more 
tourists are attracted by water sport routes along the 
Karelian rivers.

Karelian recreation is unforgettable impres-
sions, a meeting with the unpretentious, but sur-
prisingly kind northern nature, comfort of mod-
ern hotels, cottages and guest houses.             

Republic of Karelia
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The historical significance of the Pskov land can hardly be ex-
aggerated. For the first time, Pskov was mentioned in the chronicles 
under year 903 in connection with the marriage between Prince 
Igor of Kiev and Olga of Pskov – the future saint and apostle-equal 
Princess. Gradually, the legends started to link her name with the 
foundation of the city itself. Positioned on the crossroads of trade 
routes, Pskov grew and developed year after year, and by 1510, 
when it adjoined the unified Russian state, it was practically as rich 
and as big as the nowadays Russia’s capital.

The Battle History of te Pskov Land
The Pskov land carried the heavy burden of being the stronghold of 

the Russian state. Alongside the fortress of Pskov, flanking to protect 
the Russian lands were the fortresses of Izborsk, Porkhov, Opochka, 
Ostrov, Gdov, Vyshgorod, Voronich etc. The Pskov land was the area 
where the famous Battle on Ice took place, when in 1242 the Russian 
warriors led by Alexander Nevsky defeated the hordes of the German 
knights of the Livonian Order on the ice of the Peipsi Lake. When Pskov 
was sieged by Bathory’s troops in 1581, according to most-acknowl-
edged Russian historian Karamzin, the fierce resistance of the city de-
fenders “saved not merely Pskov, but the whole of Russia”.

Pskov is a unique fortress city, as centuries swept by, it grew its 
fortification ring-walls, and finally surrounded itself with 5 of those. This 
fortress used to be one of a kind in the entire Europe! In five centuries, 
starting with the early 13th and through to the early 17th, the Pskov 
fortress had withstood 123 significant battles. 

Izborsk is one of the most ancient Russian towns. It is this town 
that the chronicles mention, when telling the story of the three Viking 
brothers – Rurik, Sineus and Truvor – coming to Russ after having been 
called for Princedom by the Russian landlords, and laying the founda-
tion to the glorious dynasty, which had ruled Russ up until the 16th cen-
tury. Truvor, as far as this legend goes, stayed to reign here, in Izborsk. 
The European chroniclers referred to Izborsk as the Town of Iron. Today 
the unique ensemble of the Izborsk fortress preserves fragments of the 
walls, towers, special fortifications, as well as the St. Nicholas Church 
of the 14th century. 

The Treasury of History
Pskov is often referred to as an open-air museum – literally every 

meter of the city pavement, and every building is connected to an im-
portant historical event or person. And yet, it is definitely worth paying 
a visit to the traditional museum – the Pskov Museum Preserve boasts 
a unique collection. The main exhibition is located in the Pogankin 
Chambers, an architectural site of the 17th century which used to be-
long to Sergey Pogankin, a local merchant. This is home for valuable 
collections of the Pskov-school icons of the 14-17th centuries. And it 
is here where the Russian largest collection of decorative silver of the 
16-19th centuries, archeological finds and rare books is stored. In the 
Van-der-Vliet’s picture gallery located next to the Pogankin Chambers 
canvases of the famous artists of the 18-20th centuries are represented: 
Ivan Aivazovsky, Nikolay Rerikh, Ivan Nikitin, Fyodor Rokotov, Vladimir 
Borovikovsky, Karl Bryullov, Vasiliy Tropinin, Ivan Shishkin, Marc Cha-
gall etc. And in the Administrative Chambers of the Pskov Kremlin (17th 
century) the true interiors of the medieval chambers have been recre-
ated. Here one can buy copies of museum exhibits crafted by master 
artists of Pskov.

The land of inspiration: genii loci
When speaking of genii loci of the Pskov Region, the first thing that 

comes up would be Pushkinskiye Gory (the Pushkin Hills), where great 
Russian poet Alexander Pushkin worked. He spent several years here 
– his youth, his exile – and here as well he preferred to be put to rest. 
Pushkin’s family estate – Mikhaylovskoye hamlet – with all its humpy lit-
tle bridges the poet loved to walk on so much, the windmill, the fruit gar-
den, his nanny’s house and the house the poet once dwelled in, today 
they look almost identical to what they looked those days of the past.

In their family estates located in the region the two of the famous 
Five composers, or the Mighty Handful, worked on their masterpieces – 
great Modest Mussorgsky and Nikolay Rimsky-Korsakov. It feels like up 
to this very day their estates preserve the distant echo of the wonderful 
melodies.

Pskov and its land is a token for the Russian literature: they appeared 
in the pages of many renowned authors, such as Alexander Pushkin, Fyo-
dor Dostoyevsky, Sasha Chyorny, Veniamin Kaverin, Evgeniy Evtushenko, 
as well as the two Nobel Prize winners – Ivan Bunin and Joseph Brodsky 
… Just try to feel the amazing creative energy of this place!

The Land of Many a Prayer
The Pskov land has always been a conglomeration of monasteries 

and remains such. Today, in the Region there are 8 functioning clois-
ters and another few non-functioning but accessible through guided 
tours. The distinctive character of Pskov is defined by its churches, 
within a relatively small territory there are about four dozen churches, 
and most of them are functioning. None the less unique is the Pskov 
icon-painting school, which researchers often justly refer to as to one 
of the pearls of the Old Russian Art. It is remarkable that the revival of 
the Russian icon-painting is connected to the Pskov land as well, for it 
is here where Zenon – the most renowned icon-painter of the contem-
poraneity – lives and works.

A place of special pilgrimage for the orthodox is the Pskov-Pechory 
Holy Dormition Monastery. Its history, dating back over five centuries, 
started with a small cavern-temple (Old Russian for ‘cave’ is ‘pechora’, 
hence the name of the town): in the heart of the monastery the famous 
karst sand God-given caves. The cloister is a spiritual and cultural cent-
er, one of the largest monasteries in the country, with a history uninter-
rupted for many a century, and a wonderful historical and architectural 
ensemble of 16-19th centuries. 

The Living History
The Pskov Land has become a favorite spot to hold all sorts of in-

ternational historical and folklore festivals. Some of those have already 
become traditional. The Town of Iron Festival held annually in the Old 
Izborsk plunges you in the life of a militarized medieval town, stag-
ing battles between the Russian warriors and the European knights, 
storming of the fortress and the fascinating tournaments. The Isa-borg 
also drawing thousands of onlookers every year to Izborsk is the event 
where you can try yourself with ranged medieval weapons, make a 
medieval weapon of your own or simply bake some bread along the 
lines of an ancient recipe, as well as taste some of the authentic dishes 
of the olden days. The reconstruction of the famous battle between 
the troops of Alexander Nevsky and the Livonian knights on the ice 
of the Chudskoye (Peipsi) Lake – the Battle on Ice – is held in the 
village of Samolva in the Gdov district. The historical locale enables 
the spectators to feel like an eyewitness of the glorious battle dating 
back to 1242.

Recreation for families
The Pskov land is the best place for family holidays, since every-

one can find something suiting for them: visit famous historical sites, 
learn numerous interesting facts about the land, as well as have a fun 
steamboat trip along the river Velikaya, go fly-fishing on a forest lake, 
visit an ostrich farm, or taste the freshest possible honey in the Honey 
Hamlet. The Region is famous for its health centers – resort Khilovo 
in the Porkhov district and resort Cheryokha in the Pskov district, both 
located in the most picturesque sceneries, both known for their thera-
peutic muds, and the Blue Lakes Resort is famous for its unique min-
eral water wells. Horseback rides in the valleys of Old Izborsk and the 
vicinities of Pskov will definitely bring lots of fun both to adults and kids! 
For those keen on mountain skiing, there are the equipped mountain 
ski routes in the Maly Valley and on Vashina Hill in the Pechory district, 
where visitors can try themselves in mountain skiing, snowboarding or 
tubing. The tourist resorts of the Pskov Region offer a number of pleas-
ant opportunities – in the summer, there are wave runners, cutters and 
tween-decks; bikes, rollerblades and skateboards. In the winter, there 
are snowmobiles, skis and skates. There are also scuba-diving pos-
sibilities – the aquatic fauna of the Pskov-Peipsi Lake is incredibly rich, 
and besides, there is an annual festival for divers and harpooners on 
the Beloye (White) Lake of the Pustoshka district. 

The Virgin Nature of the North
The Pskov Region is an incredulously scenic land of forest lakes 

and the purest air. It is called a “land of thousand lakes”. And that is so 
indeed. The lakes are true decoration to the land! The Sebezh National 
Park is the trademark of the preserved areas of the Pskov Region, a 
unique natural oasis, with 650 rare flora species, many of them listed in 
the Red Book. The Polistovsky Wetland Preserve of the Bezhanitsy dis-
trict – is a unique spot with the extraordinary flora and fauna. The rich-
ness in types and diversity of these wetlands, as well as their square, 
put in in the leading position not merely in the Northwest Russia, but in 
the entire Europe. The Pskov-Peipsi Lake is well-known to fishing fans 
as one of the few places in the country most abundant in fish, inhab-
ited by 42 fish species, and among those the most luring to fishermen 
are vendace, bream, pollan, pikeperch, perch, pike and roach. And the 
famous Pskov whitefish is known well beyond the Russian borders.

The Pskov Land: Russia Starts Here!

For more details please see www.tourism.pskov.ru



ÃÎÑÒÈÍÈÖÛNORTH-WESTERN REGION: TRENDS & PLANS 12ÒÓÐÁÈÇÍÅÑ ÍÀ ÑÅÂÅÐÎ-ÇÀÏÀÄÅ ÒÓÐÁÈÇÍÅÑ ÍÀ ÑÅÂÅÐÎ-ÇÀÏÀÄÅ № 12 2010  12 2010 - № 1 2011  1 2011 

The Murmansk oblast’ is situated on the 
North-West of the European part of Russia, on 
the Kola peninsula, is washed by the Barents and 
the White Seas, borders upon Norway and Fin-
land on the West.

All kind of tourism, but for beach holidays, 
are available on the Murman – sporting fish-
ing, hunting, water and mountain tourism, rock 
climbing, downhill skiing, kiting, pedestrian, ski 
and cycle trips. Here you can spend you vacation 
in wild corners of taiga and tundra or on a bank 
of a clean river.

Towns are also of tourist interest: Mur-
mansk is the administrative center of the oblast’, 
Monchegorsk is a beautiful modern town, Ki-
rovsk is the center of mineral resource industry 
and Kandalaksha is one of the most ancient set-
tlements upon the Murman. 

There are historical monuments and museums 
in Kola, Kirovsk, Pechenga. The geological mu-
seum in Apatity enjoys popularity, too. Ancient 
labyrinths and rock paintings were discovered on 
the peninsula coastline. Sami everyday life ob-
jects are collected in the local studies museum 
of the Lovozero village. In its surroundings you 

Murmansk Oblast'
can find numerous seids – Sami religious stones.

Cultural monuments of the Russian coast-
dwellers (pomory - inhabitants of White Sea and 
Barents Sea coast) are located on the Terskiy coast 
of the White sea. The most famous of them is the 
wooden church of the Dormition of the Virgin 
Mary in the Varzuga village, a steepled temple, 
typical for the Northern Russian architecture. An 
ancient carved iconostasis remained there.

Water tourism is developed in the Murmansk 
oblast’. Beautiful rivers full of rapids are excel-
lent for kayaking. Water tourism is convenient 
for making acquaintance with the land’s nature. 
There are places for stops even in tundra. Arc-
tic tourism in the region is developing with the 
assistance of the Murmansk Marine Steamship 
Company. Every summer atomic ice-breakers 
cruises are organized to the North Pole and the 
Franz-Joseph Land. Nearly 2-week long voyages 
enjoy great popularity among exotic travelling 
lovers from all over the world. 

The Murmansk oblast’ is an expanse for eco-
logical tourism and wild recreation lovers. One 
more kind of tourism is the mineralogical one. 
The tours are guided by well-known scientist to 

the region’s most interesting deposits. Geologo-
cal tourism is also developing. The specialists of 
the Geological Institute of the Kol’skiy Scien-
tific Center together with the Gelgical Service 
of Finland are elaborating new touristic routes 
to unique natural monuments, among which is 
a stone labyrinth in the Kandalakshskiy region, 
glacial formations in the Khibiny, ancients coast-
line swells of the White sea.

In 2009 the Murmansk oblast’ has been visited 
by 240,000 of tourists, including 32,000 foreign-
ers. A tourism development program was devel-
oped here, which will make the Murmansk region 
a competitive touristic destination. Recreational 
and touristic zones will be created here: Terskaya, 
Pechengskaya, Lovozerskaya, Khibinskaya of the 
“Russian Lapland” type, which will let increase the 
tourist flow to 355 thousand people by 2013.

In summer, 2011 the Murmansk airport will 
launch new destinations – to Bulgaria, Spain and 
Cyprus. The expansion of the flights’ geography 
became possible thank to the landing strip and 
lighting reconstruction. Now the Murmansk air-
port can receive the modern TU-204 liner with 
the capacity up to 200 passengers.          

In June, 2010 the Arkhangel’sk oblast’ was vi-
sited by the “Otkryty Mir” /“Open World”/ na-
tional tourism and travel TV-channel filming team 
and some educational TV-programs were shot 
about the coast-dwellers’ (pomory - inhabitants of 
White Sea and Barents Sea coast) land.

Historical sights of Arkhangel’sk, founded in 
1584 on the order of Ivan the Terrible, the Yagry 
Island, Arkhangel’sk State Museum of Wood Ar-
chitecture and Traditional Art “Maliye Karely” 
/“Smaller Karelians”/, a cruise on board of the 
“N.V.Gogol’ ” paddle wheel steamer, that will 
celebrate its centenary in 2011, Antonievo-Siyskiy 
monastery, “Solonikha” resort, Sol’vychegorsk 
town are not the half of the film subjects list…

Today’s Arkhangel’sk is a city of festivals 
and holidays. A new year in Arkangel’sk begins 
with “Rozhdestvenskiy Blagovest” /“Christmas 
Church Bells”/, the main event of which is the 
opening of the Ice house of the Archangel, the 
Nativity scene and the bell tower. This year 
even more guests will come to see the Christmas 
wonder – in 2010 the AirBaltic and “Nordavia 
– regional airlines” companies established regu-
lar air service between Arkhangel’sk, Riga and 
Helsinki.

The 7th festival “Khrustal’niye Zvony” /“Crys-
tal Ringings”/, which is the only winter campanol-
ogy festival in Russia, will take place in the an-
cients town of Kargopol’. In 2010 folk Sami songs 
performers from Norway will take part in it. And 
“Zvony Severniye” /“Northern Ringings”/ dong in 
“Maliye Karely”. This is the first outdoor museum 
on Russia. More than a hundred of cult, dwell-
ing and utility structures of the XVII-XX centuries 
are located on a picturesque bank of the Northern 
Dvina river. A collection of bells is the pride of the 
museum. More that 100,000 guests visit “Maliye 
Karely” annually.

Kenozerskiy preserve is a secret corner of the 
Russian North. The “Kenart – Eurpean Cultural 
Bridge” international festival was held here in 
June, 2010. Architects, painters, sculptors, car-
penters from Russia, Check Republic, Germany, 
Belgium, Estonia, Belorussia and Ukraine as-
sembled and created a unique landscape thea-
tre “Northern Equator” in 10 days. During the 
festival the architectural park “Kenozerskiye 
Burul’ki” /“Kenozero Spillikins”/ was opened. 
Its first exhibits are a country estate, a hut heated 
by a chimneyless stove and the chapel of St. Ni-
cholas the Miracle-Worker.

Sol’vychegorsk is interesting for its Russian 
white-stone architecture monuments of the XVI-
XVII centuries and a museum, which has unique 
icons, silver and gold thread articles in its collec-
tion. The town is also known as a spa. Modern 
Sol'vychegorsk is the birthplace of the literary 
character Koz'ma Prutkov, in honor of whom a 
humor festival is held here every July.

The Solovetskiye Islands – a White Sea ar-
chipelago close to the Polar circle – are called 
“Fairytale of the North”. The pride of the islands 
is an enormous ensemble of military and defensive, 
hydraulic and cultural facilities. Here you can par-
ticipate in a ecological excursions “Blue and Green 
Roads of Solovki” and to the Botanic garden, a 
marine to the Beluzhiy /hausen/ Cape.

In June, 2010 self-driving tourists from 
Germany, Switzerland and Austria visited 
Arkhangel’sk Oblast’ within the bounds of Rus-
sia's Northern regions tour. The journey was 
started in Finland, then the tourists moved to 
St.-Petersburg, appreciated the charms of Kar-
gopol’, met Arkhangel’sk and “Maliye Karely”, 
visited Murmansk and Northern Norway. The 
project has proved to be successful and now such 
routes may become regular.  

Arkhangel'sk Oblast´
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The Kaliningrad oblast’ is the most western 
corner of Russia. Nature endowed the Amber 
land lavishly. Boundless marine spaciousness, 
beautiful beaches with soft golden sand, conifer-
ous and deciduous forests, mineral waters and 
therapeutic muds make the Kalinigrad oblast’ 
an excellent recreation site. More by token, this 
place is easy to reach: by plane, train, bus or 
ferry. In 2010 after a two-years break a regular 
air service was re-established between Kalinin-
grad and Warsaw, and a new bypass road was 
opened in Poland, facilitating communication 
with Kaliningrad. One of the most popular and 
prospective kinds of tourism in the Amber land is 
water tourism. In 2010 navigation was officially 
opened in the Vistula Lagoon. A sailing regatta 
on the route Baltiysk – Fromburg was dedicated 
to this event. In 2011 some international regattas 
will also take place, among them are the regatta 
in honor of the “Kruzenshtern” from Baltiysk to 
Gdansk, the “Two Presidents’ Cup” regatta by 
the Russian and Polish sailing federations from 
Gdansk to Baltiysk, the “Three Gvernors’ Cup” 
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and the “Baltic – Friendship Sea” regatta. More 
than 60 yachts from Kalinigrad, Poland, Ger-
many, Denmark, Finland, Lithuania and France 
will take place in them. An agreement has been 
reached with the Gdansk and Elblog representa-
tives on navigation in the Vistula Lagoon.

From Kaliningrad to the Vistula Split you 
can now get by water. In summer, 2010 a new 
touristic route appeared: from Kaliningrad to the 
Vistula Split on board the “Neva” motor ship. 
Besides the voyage, two excursions are offered to 
the tourists: a pedestrian tour across Baltiysk and 
a cycle one – along the split.

The “Kurshskaya Kosa” /“Curonian Split”/ 
national park has also opened a new touristic 
route “Dlinnaya Voda” /“Long Water”/. The 
motor ship cruise starts from Zelenogradsk, con-
tinues along the coastline of the Curonian Split 
almost to the Morskoye village. Seven stops wait 
for the excursion party,  during which they will 
be able to learn about the origin of the Curonian 
Lagoon and the great migration of peoples along 
the split, about the existence of an ancient strait 

here and its use by the Vikings, about an old post 
road and Queen Luisa’s escape, about “musical 
fishing”, vehicles to travel in the lagoon and Cu-
ronian weather vanes.

In July the first International musical festival 
“Yantarny Pluazh” /“Amber Beach”/ took place 
in Yantarny. DJ Timo Maas (Germany), a guru of 
modern music, the “Kovenant” Swedish neo-ro-
mantic band, the “Vopli Vidopliassova” (Ukraine) 
cheerful rock extravaganza and a promising band 
“Everything is Made in China” (Russia). As from 
2010 the festival will become an annual cultural 
event of the Russian Baltic. A common touristic 
brand of the Baltic Sea states will be created soon 
and will include the Kalinigrad oblast’ as well as 
Germany, Denmark, Lithuania, Latvia, Poland, 
Finland and Sweden. It will be connected with ac-
tive and recreational tourism development. In the 
nearest years Russia and Belorussia will be con-
nected by the “Big Amber Ring”. This is a trans-
boundary project that will let visit four countries: 
Russia, Belorussia, Lithuania and Poland within 
the framework f one tour.

Veliky Novgorod is always surprising its guests 
and making them happy. The “Krasnaya Izba” 
/“Red Peasant’s Hut”/ tourism development 
center in 2011 established a special program, that 
will help tourists to discover the motherland of 
Russia - Veliky Novgorod.

Having come to the city, you can make an 
exciting motor ship voyage to the upper reaches 
of the Volkhov river, to the Ryurikovo Goro-
dische /Rurik’s ancient settlement/ (IX) – a 
place, where the Russian statehood arose, or to 
plunge into the wonderful atmosphere of creativ-
ity and make a New Year souvenir with your own 
hands on a fascinating work shop or in the open 
air with artists or craftsmen.

You can make a journey back in time, walk 
down the ladder from the XXI century to the 
Early Middle Ages, stand on the “continent”, 
see the city’s past stiff in the cultural layer and 
become a spectator in the “Time Theatre” on 
the Troitskiy /Trinity/ archaelogical pit. In 2010, 
for the first time in the “Time Theatre” ’s his-
tory the audience exceeded 3 thousand. In 2011 
its visitors will have a possibility to learn about 
scientists' work and even to become witnesses 
of unique archaeological discoveries, as well as 
to participate in an interesting excursion. At the 
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moment the Troitskiy archaelogical pit is already 
preparing presents for the city’s anniversary. A 
dramatized show for children and grownups will 
take place here on June 10, 2011. This event will 
become the first of the chain of events devoted 
to the 1152nd anniversary of Russia’s oldest city. 
Besides that, during the touristic season so-called 
“souvenirs from the X century”, which have 
taken fancy to both Novgorod citizens and city 
guests, will be raffled among the pit’s visitors. 
These souvenirs are authentic pieces of ceramics, 
decorated by Novgorod designers.

You can also meet the Novgorod posadnik 
(governor of medieval Russian city-state, ap-
pointed by prince or, in the case of Novgorod, 
elected by citizens) Sbyslav Yakunovich and the 
legendary bylinas (Russian heroic epic) heroes, 
ready to tell you the most interesting and myste-
rious stories of ancient Novgorod, become a par-
ticipant of a “Novgorod Trial” and “Novgorod 
Games” during a dramatized excursion; or par-
ticipate in a dramatized coins collection from the 
Ganzeyskiy fountain on the Yaroslavovo Dvor-
ische /Yaroslav’s Court/ and to replenish the 
“Novgorod Treasury” with a coin; or visit the 
international tourist films festival “Kitovras” in 
September, 20101.

In June 2010, a new excursion route project 
“Veliky Novgorod – Cradle of Russian Genius-
es” was presented at the Russian National Exhi-
bition in Paris. It is devoted to the Novgorod life 
period of famous composer Sergey Rakhmani-
nov. The route goes across Sofiyskyay /St. So-
fia/ and Torgovaya /Trade/ parts of the city and 
is connected with the Monastery of the Dime 
(XIV). After the end of reconstruction a museum 
of S.V. Rakhmaninov is planned to be opened 
on its territory.

Today all kinds of tourism are developing in 
Novgorod: cultural and educational, recreational 
and health-improving, MICE (Meetings, Inten-
sives, Conferences, Events) business and religious 
tourism. Fans of adventures and discoveries can 
repeat the ancient “Put iz varyag v greki” /“trade 
route from the Varangians to the Greeks”/, that 
used to pass through the city upon Volkhov hun-
dreds of years ago, rest their soul on Valday or 
improve their health on the Starorusskiy /Ancient 
Russian/ resort, make a raft on Mstinskiye rap-
ids, take a part in folk festivities and customs, 
visit musical festivals, have a motor ship excursion 
and finally just wander around Veliky Novgorod, 
where the Russian history can be learn by the 
temples of the ancient Kremlin.
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Vologda land is a country of blue lakes, for-
est spaces and ancient white-stone towns. This is 
one of the largest oblast’s in the European part 
of Russia, located 450 km from Moscow and 650 
km from St.-Petersburg. 

Vologda is an outdoor museum. Small towns 
in its surroundings – Kirillov, Tot’ma, Vytegra, 
Velikiy Ustyug, Ferapontovo – number tens of 
beautiful wood and stone temples, monasteries, 
fortresses, which keep their secret and charm 
throughout centuries.

Vologda is the lace capital of Russia. Here 
lace-makers are still using the ancient technol-
ogy of linen lace braiding, which has become 
the symbol of Vologda. In November, 2010 the 
Lace Museum was opened in the town. There 
are exhibition halls, a salon-shop, a café and an 
artistic association in the museum. The exposi-
tion is arranged in the chronological order and 
includes more that 500 museum pieces. In 2011 
an International Lace Festival will be held in Vo-
logda and will become regular.

Vologda is the gate of the Russian North. It is a 
wonderful fairytale land, celebrated in bylinas (Rus-
sian heroic epic) and legends. In 2010 a new route 
“Ancient Secrets of the Russian North” became 
available for tourists. While travelling across the 
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eastern regions of the Volgda Oblast’ (Totemskiy, 
Tarngorskiy, Nyuksenskiy), you will get acquainted 
with a interesting hypothesis, explaining the origins 
of the folklore of the Russian North.   

Velikiy Ustyug is the gem of the Russian ar-
chitecture, a keeper of the secrets of medieval 
Rus and the an adobe of Orthdox saints. It is 
beautiful all year long, but especially in snowy 
winter. Ded Moroz /Jack Frost/ lives in a fairy-
tale palace in a picturesque pine forest. In 2010 
the amount of guests, who paid him a visit, 
reached a record figure of 220,000. For his birth-
day, that is on the 18th of November he got an 
original present – an innovative staff connected 
to the GLONASS satellite system, and now chil-
dren can know where Ded Moroz is any minute. 
Concluding the Year of France in Russia, at the 
Christmas Eve he visited Paris, where told to the 
children at a press-conference about how he was 
planning to become the talisman of the XXII Ol-
ympic Games in Sochi in 2014.

Belozersk is the most ancient town of the 
Russian North, founded in 826. A unique project 
“Knyazheskaya /Prince’s/ Gridnitsa” attracts 
tourists from all over Russia and from abroad as 
well. In this protected you will make an exciting 
trip to the Rus of bylins. 

Kirillov is small, but it is the most attended 
small town of the Oblast. It is known far beyond 
the borders of Russia due to the Kirill Belozersliy 
monastery, established in 1397 – one of the gran-
diose ensembles of the Russian architecture. This 
holy land makes a part of the “Russkiy Sever” 
/“Russian North”/ national park. In 2010 the 
Khayar ethnographic centre was opened here. It 
offers cildren excursions, corporative programs, 
weekend tours.

Lake Beloye /White/ and the land’s history 
became the base of the “Beloozero /Lake Be-
loye/– Lipin Bor /Lipin Pine Forest/  – Tsarstvo 
Zolotoy Rybki /Kingdom of the Golden Carp/” 
tour for children and their parents – fishermen. 
Gourmets will be interested in the “Polakomim-
sya Maslitsem” /“Let’s Regale Ourselves with 
Butter”/ tour – in the Nyuksenitsa village, en-
shrining folk traditions, you can meet with the 
art of butter manufacturers, who created, in 
1876, a new sort of butter with inimitable taste 
and flavor, that became called “Vologoda [but-
ter]”. And the Tarnogskiy Gorodok village – the 
honey capital of the Vologda Oblast’ – invites 
everybody to the “At Mother-Bee’s” show and 
the “Sweet Tale” excursion with a visit to apiary 
and honey tasting.     

Komi land is unique for its beauty and origi-
nality. Unpretentious northern nature, customs, 
crafts and arts of the rebublic’s native nationali-
ties add special charm to the region and provoke 
tourists’ interest.

Komi is a land of virgin forests, mountains 
and caves, unique outliers and salmon stocked 
clean rivers. Thank to the special protection of 
natural territories, the biggest virgin woodlands 
remain here. That’s why Komi is considered the 
gem of ecological tourism, a good place for full-
fledged recreation and adventurous trips.

The republic’s touristic companies invite you 
to meet the northern village exoticism in the 
Izhemskiy and Ust’-Tsilemskiy regions. City 
dwellers will be excited by such interesting pro-
grams as “Lunch in Tent (of skins or bark)”, 
“Feeding Reindeer”, “Visiting Forest Farm”, 
“Hunting Aurora Borealis”. In the region of 
the Polar Urals and in the “Yugyd Va” national 
park two-weeks pedestrian and farting tours are 
offered to the tourists. Among them is rafting 
down the river Podcherem, climbing the Sablya 
/Saber/ peak, a pedestrian trip along the Vangyr-
skiy road, as well as rafting down the Vangyr and 
Kos’yu rivers, climbing the Narodnaya /People’s/ 
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(the highest peak of the Urals), Karpinskogo (the 
highest peak of Komi) mountains. New tours are 
developed every year.

Ethnographic tourism in Komi is developing 
as well. An outdoor museum in the Ust’-Vym’ vil-
lage, architectural ensembles of the Ul’yanovskiy 
and Kyltovskiy monasteries, sites on the western 
slopes of the Southern Urals are of interest for 
guests. Travelers are welcome in a distinctive vil-
lage Yb, known since 1586. It is the most ancient 
settlement on the Russian territory the name of 
which begins with the Russian letter “Û”. Here is 
the stone Church of the Ascension (XIX), a his-
torical and ethnographic museum and 13 baptis-
mal founds, each having its own legend and cures 
some disease or evil eye. Ancient guest houses 
carry to the past. Local masters’ and needlewom-
en’s items are in good demand among tourists. 
The Kibru churchyard, first mentioned in 1596, is 
now called Kuratovo in honor of a native of the 
village I.A.Kuratov, the founder of the Komi lit-
erature. Traditional customs still exist and ancient 
songs are still sung in the village. Here tourists can 
organize a Christmas get-together with Christmas 
carols and fortune-telling, give themselves up to 
winter amusements in an age-old forest or cel-

ebrate the spring arrival with Shrovetide pancakes 
and effigy burning.

There are good hotels, restaurants, cultural 
and entertainments centers in the capital of the 
republic – Syktyvkar, a city with a 220-year his-
tory. Here you can see the remained corners of 
the old city, such as the nook Parizh /Paris/, 
that got its name in 1812 when captures French 
soldiers were sent here. You can also visit the 
National museum and the National Gallery of 
the Komi Republic.

Komi is a godsent land for fishing and hunt-
ing. Travel agencies offer group hunting and 
fishing tours. They include not only hunting and 
fishing itself, but also excursions to villages, rein-
deer farms, a visit to the ethnographic museum, 
a national souvenir making work shop. Tourists 
live in forest huts.

Two years ago the Manpupuner rock forma-
tions  located in the Troitsko-Pechorskiy region 
of the republic entered the list of winners of the 
“Seven Wonders of Russia” contest. Although 
the “Izvestiya” newspaper called them the most 
inaccessible wonder of Russia, you can easily 
visit and see all the other sights of Komi with 
your own eyes.



By a coincidence we touched the topic 
of relations between St.-Petersburg’s travel 
agencies and restaurants for the first time two 
years ago – then the crisis was only creeping, 
nobody had noticed it, and in autumn, 2008 
a series of noisy luxury restaurant openings 
rolled across St.-Petersburg. At the time, 
any constructive interaction between these 
too segments, seemingly condemned to 
cooperation, was out of question. You could 
definitely say the classical phrase: “They 
are too far from the people…” about many 
restaurants. And looking at travel agencies from 
the restaurants’ point of view – something 
like: “They profit themselves and want us to 
feed their tourists for nothing”. And then the 
total crisis burst out…

Crisis Shows Its Advantages
Without any doubt it has seriously modified 

the restaurants’ operation. Many of then 
were forced to become more democratic: 
the average bill decreased, certain restaurants 
shown flexibility and elaborated touristic 
groups special offers – a group menu for 450-
600 roubles (approx. $15-20) per person. And 
those restaurants which have the opinion like 
“why I need tourists, if I have the main course 
for 1500 rouble ($50)” today often stand 
empty.

However, for justice’ sake it’s worth 
mentioning: from an interview with receiving 
companies' representatives we've learnt that 
in St.-Petersburg appear first-class restaurants 
(there are actually only a few of them), where 
managers were able to approach the cooperation 
problem with flexibility and offer services for 
different categories, including budget ones. 
The travel agencies’ logic is simple: if you 

are capable of serving our so-called “budget” 
tourists (with their low demands), we’ll bring 
you our most precious (in all senses of this 
word) customers.

“The most advanced restaurateurs quickly 
understood what is what and cardinally 
changed not only their pricing policy, but also 
the ideological level of their restaurants. In 
effect, more low-cost places appeared in the 
city. And by now it is the only positive result 
that the citizens of St.-Petersburg have got. 
If only a year ago a big part of the citizens 
cautiously went past brand restaurants, now all 
those places became more affordable. Luxury 
restaurants turned to the mass consumer” – 
states restaurant keeper Alexander Zatulivetrov, 
who has opened, among others, the Greek 
tavern “Oliva” /“Olive”/ in the city.

The luxury segment, the one that practically 
does not transact at all, has given the most. 
One of the problems is that in Europe and 

in Russia the word VIP is understood (and 
translated) in different ways. In our restaurant 
business circles this concept is limited by the 
“glamour” representatives and “tight-filled 
purses”. The St.-Petersburg luxury restaurants 
are oriented substantially on the bohemian 
elite – they don’t even suspect how big the 
potential client's segment that they reject a 
priori is. It’s due to the fact that in our country 
the legendary proverb “clothes count for first 
impressions only” was dimidiated long ago, 
and now only the first part – “clothes count” 
– remains.

Often being abroad on business trips we 
observe how respectfully and carefully they 
treat the touristic business representatives, 
for example, in European restaurants – long 
traditions of tourism development in Europe 
have involved restaurants in the travel industry 
complex. For St.-Petersburg such standards 
are as far as the Mars, and all the reports 
about the “5x5x5” program completion look 
far-fetched.

Figaro Here, Figaro There¾ 
So having returned to the restaurant and 

travel topic two years later, we’ve made the 
following conclusions. One can’t be sure that 
tomorrow you will find on the same place the 
same restaurant you visited the day before. 
Though, new restaurants open on the place of 
closed one – but with another conception.

One can’t be sure that a restaurant with 
a high price doesn't fall short to it. It often 
happens that the price list is formed not 
according to the costs, but according to the 
owners’ desire to realize a profit immediately. 
The restaurant keeper can invest incredible 
money in the hotel interior and this will 
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become the pricing policy dominant factor, 
and a full-fledged parking in front of the 
restaurant turns out missing… While observing  
how far from the term “quality” the customer 
service in our restaurants is, we addressed to 
our foreign partners with a question, how they 
get the information about our restaurants. 
Marion Matheowitsch, Vienna Touristic Office 
(Market Management Russia/CIS Countries, 
Japan, China, India, Arabian Countries): 
“I’ve been travelling a lot and of course we are 
interested in good restaurants in St.-Petersburg. 
Usually we ask at the hotel reception. More 
important will be the information got from 
the hotel’s foreign guests. I will think carefully 
about what says the receiving party, because I 
believe that their main goal is to get profit, not 
to present impartially the cuisine of this or that 
restaurant”. Ironically, many travel agencies 
working in reception in St.-Petersburg, during 
a questionnaire poll, failed to name at least 
one restaurant as their business partner.

Unlike the civilized European touristic 

business, where different restaurant guide 
which can give the tourists at least full, even if 
subjective, information about restaurants, exist 
for a long time already, in St.-Petersburg it is 
impossible to get  systematized information. 
There exists 2 or 3 restaurant web sites which 
are organized quite well and can help to form an 
opinion about a restaurant. But they work as a 
“thing in itself” and don’t fathom in the touristic 
business sphere, for example. Restaurants 
haven’t understood yet, that travel agencies 
are their direct clients suppliers, so in their 
current offers unanimously emphasise wedding 
banquets (perhaps, they don’t know about the 
demographic situation in our country). 

Surprisingly, but you can find a restaurant 
with almost any national cuisine in St.-
Petersburg though it’s cold for a heat loving 
European (not to speak of an Asian). And 
these restaurants won’t necessarily be in the 
city centre. It is well-known that in the centre, 
with its concentrated tourist stream, many 
restaurants over time allowed themselves to 

lower the service level, while in non-central 
regions very good restaurants have appeared, 
and good by all the characteristics: cuisine 
quality, interiors, affordability, capacity, 
parking.

What Fate Is My Tomorrow 
Brewing ¾
Long ago St.-Petersburg faced the 

problem of a lack of restaurants capable of 
seating touristic group up to 500, and even 
more, people. The recent restaurant business 
development tendencies in the city shown that 
the process of solving this problem moves the 
positive way. 

At the middle of November an institution, 
quite remarkable for the city, was opened 
in the very centre of St.-Petersburg – a 
restaurant-brewery Baltika Brew. It is located 
50 m from the General Staff building arch on 
Palace Square. “Baltika” brewhouse has given 
the equipment and the right of trademark use, 
and will also perform quality control on all 
the stages of beer production. The restaurant’s 
area is about 1500 sq.m, it is meant for 500 
sitting places (but there's a sporting chance 
it seats 1000 people). The project’s founders 
define the restaurant’s space as a cross between 
an English pub, a Russian tavern and a waiting 
room. Wooden furniture, bar, podium, scene, 
wall paintings about beer, VIP-halls. 

Baltika Brew is not merely a beer bar, 
but as well a multifunctional art space that 
have brought together a professional concert 
ground, a gallery, video installation zones. 
When managed properly, this complex could 
lead the restaurant to a leading position on the 
touristic market. For example, why not create 
a kind of a regular beer fest in a cooperation 
with travel agencies: for “Baltika” brewery it 
may become a new interesting image project.   

Inga GUROVA           
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WELLNESS & SPA IN SAINT-PETERSBURG
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Businessman shall not live by museum alone
St.-Petersburg, being second to European capitals by service 

level, leaves many in the dust by the amount of world-scale 
cultural values kept in the city. The more important for such a 
touristic center, capable to provide tourists with interminable 
excursions to museum objects, is to have European class relax 
facilities at the command as well.

In two recent years a significant positive progress was made 
in the wellness industry of St.-Petersburg. It is very important for 
our receiving touristic companies not to emasculate their budget 
by believing nobody needs nothing from St.-Petersburg except 
unique museums. Business clients, whose amount increases more 
and more with the MICE-tourism development in St-Petersburg, 
need the entire service cycle. This means that after a hard day 
of work (negotiations, compulsory programs from the host party, 
etc.) a businessman would like a European relax, i.e. the variety of 
treatments to raise vitality. 

It’s worth saying that in recent years St.-Petersburg made a great 
progress in creating conditions for a rather qualitative relax. An 
illustration of this is a positive comment of the Swiss five-star hotel 
top managers after a visit to St.-Petersburg’s massage salons. And 
this is a sign of our future development direction. If increase the 
relax facilities level to the Swiss one, with our excursions objects’ 
standards we’ll be ahead of the rest. 

During a two-year research of wellness technology development 
in St.-Petersburg, we’ve find out, that masters from Thailand, 
Indonesia, China work in our city – it is wonderful to find such 
“sunny” specialists in such a northern city, but that’s it, and the 
cost of service in this sector is lower than in expensive European 
hotels.

Undoubtedly, business travelers who come to visit St.-Petersburg 
need a complex service set – this is the cosmopolite lifestyle.

It is not surprising that in the middle of the night a businessman, 
accommodated in a remote mini-hotel, demands Thai massage 
masters (don’t mix with eroticism!). And that who answers his call 
will lead the van in the future.        
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Ïðàâîâàÿ êîìèññèÿ ÐÑÒ óâå-
äîìëÿåò ó÷àñòíèêîâ òóðèñòè-
÷åñêîãî ðûíêà îá èçìåíåíèÿõ â 
«Îáùèõ ïðàâèëàõ âîçäóøíûõ 
ïåðåâîçîê ïàññàæèðîâ, áàãàæà, 
ãðóçîâ è òðåáîâàíèÿõ ê îáñëóæè-
âàíèþ ïàññàæèðîâ, ãðóçîîòïðàâè-
òåëåé, ãðóçîïîëó÷àòåëåé». Ïðàâè-
ëà èçìåíåíû ïðèêàçîì Ìèíòðàíñà 
îò 25.10.2010 ã. N0  231. Ïðèêàç 
çàðåãèñòðèðîâàí â Ìèíþñòå ÐÔ 
14.12.2010 ã. 

Íåêîòîðûå èçìåíåíèÿ âåñü-
ìà ñåðüåçíû. Íàïðèìåð, äîïîë-
íåí ïóíêò 30, îïðåäåëÿþùèé 
ðàçìåð ïðîâîçíîé ïëàòû. Òå-
ïåðü àãåíòàì äàíî ïðàâî ñàìî-
ñòîÿòåëüíî âçèìàòü îïëàòó çà 
äîïîëíèòåëüíî îêàçàííûå êîí-
ñóëüòàòèâíûå óñëóãè. 

Èçìåíåíî ïîëîæåíèå ïóíêòà 
41, ñîãëàñíî êîòîðîìó ñòàëî íå-
âîçìîæíî âçèìàíèå ñ ïàññàæèðà 
êàêèõ-ëèáî ïëàòåæåé â ñëó÷àå 
âûíóæäåííîãî èçìåíåíèÿ ïàñ-
ñàæèðîì óñëîâèé äîãîâîðà âîç-
äóøíîé ïåðåâîçêè, íàïðèìåð 
âñëåäñòâèå îòìåíû èëè çàäåðæêè 
ðåéñà, èçìåíåíèÿ ìàðøðóòà, âû-
ïîëíåíèÿ ðåéñà íå ïî ðàñïèñà-

íèþ, íåñîñòîÿâøåéñÿ îòïðàâêè 
ïàññàæèðà èç-çà íåâîçìîæíîñòè 
ïðåäîñòàâèòü åìó ìåñòî íà ðåéñ 
è ïðî÷èõ íåçàâèñÿùèõ îò ïàññà-
æèðà ïðè÷èí.

Â ïóíêò 48 âêëþ÷åíà âîç-
ìîæíîñòü ïðèìåíåíèÿ ýëåê-
òðîííîãî ìíîãîöåëåâîãî äîêó-
ìåíòà â êà÷åñòâå äîêóìåíòà äëÿ 
îôîðìëåíèÿ îïëàòû ïëàòåæåé 
ïåðåâîç÷èêîì èëè óïîëíîìî-
÷åííûì àãåíòîì. 

Ïóíêò 51 äîïîëíåí ïîëîæå-
íèåì, ñîãëàñíî êîòîðîìó ïàññà-
æèð âïðàâå çàìåíèòü äîêóìåíò, 
óäîñòîâåðÿþùèé ëè÷íîñòü, ïðè 
ðåãèñòðàöèè íà ðåéñ. 

Ïàññàæèðó ïðåäîñòàâëåíî 
ïðàâî ïîëó÷èòü áèëåò â ýëåêòðîí-
íîì âèäå ïî èíôîðìàöèîííî-
òåëåêîììóíèêàöèîííîé ñåòè, 
÷òî ðàíåå â Ïðàâèëàõ óêàçàíî 
íå áûëî.

Çíà÷èòåëüíûì èçìåíåíèÿì 
ïîäâåðãëàñü îäíà èç âàæíåé-
øèõ ñòàòåé Ïðàâèë, ðåãóëè-
ðóþùàÿ ïîðÿäîê ïðåêðàùåíèÿ 
äîãîâîðà âîçäóøíîé ïåðåâîçêè 
ïàññàæèðà. 
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Â Ìèíþñòå ÐÔ çàðåãèñòðè-
ðîâàíû ñàíèòàðíûå ïðàâèëà 
ÑÏ 2.5.2775-10 «Èçìåíåíèÿ è 
äîïîëíåíèÿ N0 1 ê ñàíèòàðíî-
ýïèäåìèîëîãè÷åñêèì ïðàâèëàì 
ÑÏ 2.5.1277-03 «Ñàíèòàðíî-
ýïèäåìèîëîãè÷åñêèå òðåáîâàíèÿ 
ê ïåðåâîçêå æåëåçíîäîðîæíûì 
òðàíñïîðòîì îðãàíèçîâàííûõ 
äåòñêèõ êîëëåêòèâîâ».

Ïðàâèëà îáÿçàòåëüíû äëÿ 
âñåõ þðèäè÷åñêèõ è ôèçè÷å-
ñêèõ ëèö, ó÷àñòâóþùèõ â ïåðå-
âîçêå äåòåé äî 18 ëåò, ïóòåøå-
ñòâóþùèõ  â ñîñòàâå áîëåå 8 
÷åëîâåê.  Èçìåíåíèÿ êîñíóëèñü 
äâóõ îñíîâíûõ ìîìåíòîâ: ñî-
ïðîâîæäåíèÿ è ïèòàíèÿ äåòåé.

Òóðêîìïàíèè, îðãàíèçóþùèå 
äåòñêèå ïîåçäêè, òåïåðü áóäóò 
íàçûâàòüñÿ «îðãàíèçàòîðàìè 
äåòñêèõ êîëëåêòèâíûõ ïîåç-
äîê». Èì ïðåäïèñûâàåòñÿ îáå-
ñïå÷èâàòü ñîïðîâîæäåíèå îäíèì 
âçðîñëûì ãðóïïó, ñîñòîÿùóþ èç 
8–12 äåòåé. Ñîïðîâîæäàþùèå 
äîëæíû èìåòü ñïðàâêó î ñîñòîÿ-
íèè çäîðîâüÿ èëè ìåäêíèæêó.

Ðàçìåùàòü äåòåé òåïåðü 
áóäóò îáÿçàíû îêîëî âàãîíà-
ðåñòîðàíà è êîðìèòü èõ â ýòîì 
âàãîíå îòäåëüíî îò âçðîñëûõ. 
Òàêæå äîïóñêàåòñÿ âîçìîæ-
íîñòü äîñòàâëÿòü ãîðÿ÷åå ïèòà-
íèå â âàãîíû, â êîòîðûõ ðàçìå-
ùåíû äåòè, ñèëàìè ðàáîòíèêîâ 
âàãîíà-ðåñòîðàíà.

Ýòè, ïóñòü è íå î÷åíü çíà÷è-
òåëüíûå, íîâîââåäåíèÿ ìîæíî 
íàçâàòü äîëãîæäàííûìè. Òóðî-
ïåðàòîðû íàñòîé÷èâî ïðîñèëè 
ðàçðåøèòü ýòîò âîïðîñ â ïîëüçó 
äåòåé, òàê êàê äî ïðèíÿòèÿ äàí-
íûõ ñàíèòàðíûõ ïðàâèë äåòåé 
ðàçìåùàëè òàì, ãäå åñòü ìåñòà, 
ïðè ýòîì â îáÿçàòåëüíîì ïî-
ðÿäêå âîäèëè â âàãîí-ðåñòîðàí, 
ïîðîé è ÷åðåç âåñü ñîñòàâ, ÷òî 
ñîçäàâàëî íåóäîáñòâà è áûëî 
òðàâìîîïàñíûì.

Íîâûå ñàíèòàðíûå ïðàâèëà 
ââîäÿòñÿ â äåéñòâèå ñ 1 ìàðòà 
2011 ã., êàê ðàç ê íà÷àëó ìàñ-
ñîâîãî âûåçäà äåòåé ê ìåñòàì 
ëåòíåãî îòäûõà.

www.atorus.ru

Äåòåé â ïîåçäàõ áóäóò âîçèòü 
ïî-íîâîìó

Àãåíòñòâàì ðàçðåøåíî áðàòü äîïëàòó 
çà óñëóãè ïî ïîäáîðó àâèàáèëåòà

Ïîïàâøèå â ñëîæíóþ ñè-
òóàöèþ çà ãðàíèöåé ðîññèÿíå 
òåïåðü ñìîãóò ðàññ÷èòûâàòü íà 
ïîìîùü êîíñóëüñòâ. Ñîãëàñíî 
âñòóïèâøåìó â ñèëó 9 äåêàáðÿ 
ïîñòàíîâëåíèþ ïðàâèòåëüñòâà î 
ïðåäîñòàâëåíèè ïîìîùè ðîññèÿ-
íàì, îêàçàâøèìñÿ çà ðóáåæîì 
áåç ñðåäñòâ ê ñóùåñòâîâàíèþ, 
êîíñóëüñòâà äîëæíû âûäåëÿòü 
äåíüãè íà ïðîæèâàíèå â ãîñòèíè-
öàõ íàøèõ ãðàæäàí, ïîïàâøèõ â 
áåäó, à òàêæå íà áèëåò äîìîé.

Ýòî ïîñòàíîâëåíèå ÿâëÿåòñÿ 
ïåðâûì çàêîíîäàòåëüíûì àê-
òîì, ãàðàíòèðóþùèì ïîìîùü 
ðîññèÿíàì, ïîïàâøèì â ñëîæ-
íóþ ñèòóàöèþ çà ãðàíèöåé. 
Êàê ïîÿñíèëà çàìåñòèòåëü ìè-
íèñòðà ñïîðòà, òóðèçìà è ìî-
ëîäåæíîé ïîëèòèêè Íàäåæäà 
Íàçèíà, ôèíàíñîâàÿ ïîìîùü 
áóäåò îêàçûâàòüñÿ êîíñóëü-
ñòâàìè â ýêñòðåííûõ ñëó÷àÿõ. 

Âïðî÷åì, ïîìîùü ýòà áóäåò íå 
áåçãðàíè÷íîé: ñîãëàñíî ïîñòà-
íîâëåíèþ, êîíñóëüñòâà áóäóò 
ïîêðûâàòü ëèøü ïîëîâèíó ðàñ-
õîäîâ îò ïðåäåëüíîé íîðìû êî-
ìàíäèðîâî÷íûõ. Îäíàêî è ýòî 
óæå õîðîøàÿ ïîääåðæêà ÷åëî-
âåêó, îêàçàâøåìóñÿ çà ãðàíèöåé 
áåç ñðåäñòâ ê ñóùåñòâîâàíèþ, 
òàê êàê ðàíåå íàøè ãðàæäàíå 
ìîãëè ðàññ÷èòûâàòü ëèøü íà 
âîçìîæíîñòü âîññòàíîâëåíèÿ 
óòåðÿííûõ äîêóìåíòîâ.

www.atorus.ru

Ïðîáëåìû òóðèñòîâ ðåøàò äèïëîìàòû
17 äåêàáðÿ íà çàñåäàíèè êîë-

ëåãèè Ìèíñïîðòòóðèçìà ïî âîïðî-
ñàì ðàçâèòèÿ ñôåðû òóðèçìà ãëàâà 
ìèíèñòåðñòâà Âèòàëèé Ìóòêî îò-
ìåòèë, ÷òî èìåþùèå ìåñòî íàðó-
øåíèÿ çàêîííûõ ïðàâ è èíòåðåñîâ 
ãðàæäàí Ðîññèè êàê â ïðåäåëàõ 
ñòðàíû, òàê è çà ðóáåæîì ñâè-
äåòåëüñòâóþò î íåîáõîäèìîñòè 
ñîâåðøåíñòâîâàíèÿ çàêîíîäà-
òåëüíîãî è íîðìàòèâíî-ïðàâîâîãî 
ðåãóëèðîâàíèÿ â äàííîé ñôåðå. 

Óæå â ïåðâîì êâàðòàëå 2011 ã. 
ïëàíèðóåòñÿ ïîäãîòîâèòü ïðåä-
ëîæåíèÿ î âíåñåíèè èçìåíåíèé 
â Óãîëîâíûé êîäåêñ, íàïðàâëåí-
íûõ íà óñèëåíèå îòâåòñòâåííî-
ñòè çà íåçàêîííóþ ïðåäïðèíè-
ìàòåëüñêóþ äåÿòåëüíîñòü â ÷àñòè 
ðåàëèçàöèè òóðïðîäóêòà.

Ñîâìåñòíî ñ Ì×Ñ Ðîññèè è 
äðóãèìè çàèíòåðåñîâàííûìè îð-
ãàíèçàöèÿìè ïëàíèðóåòñÿ òàêæå 
ïîäãîòîâèòü ïðåäëîæåíèÿ, íà-

ïðàâëåííûå íà ïðåäîòâðàùåíèå 
íåñ÷àñòíûõ ñëó÷àåâ ñ òóðèñòà-
ìè, çàíèìàþùèìèñÿ àêòèâíû-
ìè âèäàìè îòäûõà. Êðîìå òîãî, 
äî êîíöà 2011 ã. ïðåäïîëàãàåòñÿ 
ïðîäîëæèòü ðàáîòó ïî óïðîùå-
íèþ âèçîâûõ ôîðìàëüíîñòåé äëÿ 
òóðèñòîâ, âúåçæàþùèõ â Ðîññèþ 
èç áåçîïàñíûõ â ìèãðàöèîííîì 
îòíîøåíèè ñòðàí.

Åùå îäíà çàäà÷à – îáåñïå-
÷èòü àêòóàëèçàöèþ äâóñòîðîííèõ 
ìåæïðàâèòåëüñòâåííûõ ñîãëà-
øåíèé, ñîâìåñòíûõ ïðîãðàìì, 
íàïðàâëåííûõ íà îáåñïå÷åíèå 
ñîáëþäåíèÿ çàêîííûõ ïðàâ è 
èíòåðåñîâ ðîññèÿí çà ðóáåæîì. 

Íà âñòðå÷å ñ æóðíàëèñòàìè 
áûëà îçâó÷åíà òóðèñòè÷åñêàÿ 
ñòàòèñòèêà. Çà 2010 ã. áûë îò-
ìå÷åí ðîñò âíóòðåííåãî òóðèçìà 
(1 %), âúåçäíîãî òóðèçìà (+14,3 
%), âûåçäíîãî òóðèçìà (+38 %). 

/TOURBUS.RU

Ìèíñïîðòòóðèçìà ïðåäëàãàåò ðÿä 
æåñòêèõ ìåð



ÒÓÐÁÈÇÍÅÑ ÍÀ ÑÅÂÅÐÎ-ÇÀÏÀÄÅ ÒÓÐÁÈÇÍÅÑ ÍÀ ÑÅÂÅÐÎ-ÇÀÏÀÄÅ № 12 2010  12 2010 - № 1 2011  1 2011 19

Ëó÷øèé òóðèñòñêî-èíôîðìàöèîííûé öåíòð

ÍÎÂÎÑÒÈ ÒÓÐÎÒÐÀÑËÈ

Ê Íîâîìó ãîäó ÑÇÐÎ ÐÑÒ ñîâìåñòíî ñ 
òóðôèðìàìè ãîðîäà ïîäãîòîâèëè äåòÿì, ÷üè 
ðîäèòåëè, âîåííîñëóæàùèå è ñîòðóäíèêè 
ïðàâîîõðàíèòåëüíûõ ñòðóêòóð Ïåòåðáóðãà, 
ïîãèáëè ïðè èñïîëíåíèè ñëóæåáíîãî äîëãà 
çàìå÷àòåëüíûé ïîäàðîê – áîëåå 130 ïóòåâîê 
íà îòäûõ â Ðîññèè è çà ðóáåæîì â ðàìêàõ 
òðàäèöèîííîé àêöèè «Âåñü ìèð – â ïîäàðîê 
äåòÿì Ñàíêò-Ïåòåðáóðãà!» íà 2011 ã.

Êîìïàíèÿ «Òåç Òóð» ïîäàðèëà ïó-
òåâêè â Åãèïåò äåòÿì ïîãèáøèõ ñî-
òðóäíèêîâ Óïðàâëåíèÿ ÔÑÁ Ðîññèè ïî 
Ñàíêò-Ïåòåðáóðãó è Ëåíèíãðàäñêîé îá-
ëàñòè, Ñåâåðî-Çàïàäíîãî òàìîæåííîãî 
óïðàâëåíèÿ, ÓÔÑÈÍ Ðîññèè ïî Ñàíêò-
Ïåòåðáóðãó è Ëåíèíãðàäñêîé îáëàñòè. 
Êîìïàíèÿ «Íåâà» – ïóòåâêè â Áîëãàðèþ 
äåòÿì ïîãèáøèõ âîåííîñëóæàùèõ êî-
ìàíäîâàíèÿ Çàïàäíîãî âîåííîãî îêðóãà. 
«Ñîëâåêñ-Òóðíå» îòïðàâèëà íà îòäûõ 
â ìåæäóíàðîäíûé äåòñêî-þíîøåñêèé 
öåíòð «Êîêòåéëü-Êëóá» â Áîëãàðèè äå-
òåé ïîãèáøèõ ñîòðóäíèêîâ Ãëàâíîãî 
Óïðàâëåíèÿ âíóòðåííèõ äåë ïî Ñàíêò-
Ïåòåðáóðãó è Ëåíèíãðàäñêîé îáëàñòè. 
Êîìïàíèÿ «Àòëàñ» îòïðàâèëà â ïîçíà-
âàòåëüíîå ïóòåøåñòâèå ïî Ýñòîíèè äå-
òåé ïîãèáøèõ ñîòðóäíèêîâ Ãëàâíîãî 
Óïðàâëåíèÿ âíóòðåííèõ äåë ïî Ñàíêò-
Ïåòåðáóðãó è Ëåíèíãðàäñêîé îáëàñòè 

Íîâîãîäíèé ïîäàðîê þíûì ïåòåðáóðæöàì 
è Ñåâåðî-Çàïàäíîãî ðåãèîíàëüíîãî êî-
ìàíäîâàíèÿ âíóòðåííèõ âîéñê ÌÂÄ 
Ðîññèè. Êîìïàíèÿ «Êàëèïñî – ìèð 
ïóòåøåñòâèé»/«Àóðèíêîìàòêàò» ïîäà-
ðèëà ïóòåâêè â Åãèïåò äåòÿì ïîãèáøèõ 
ñîòðóäíèêîâ Ïîãðàíè÷íîãî óïðàâëå-
íèÿ ÔÑÁ Ðîññèè ïî Ñàíêò-Ïåòåðáóðãó 
è Ëåíèíãðàäñêîé îáëàñòè è Ãëàâíîãî 
óïðàâëåíèÿ Ì×Ñ Ðîññèè ïî Ñàíêò-
Ïåòåðáóðãó. Êîìïàíèÿ «ÂîäîõîäÚ – 
Ñàíêò-Ïåòåðáóðã» äåòÿì ïîãèáøèõ ñî-
òðóäíèêîâ ÃÓÂÄ ïî Ñàíêò-Ïåòåðáóðãó è 
Ëåíèíãðàäñêîé îáëàñòè è êîìàíäîâàíèÿ 
Çàïàäíîãî âîåííîãî îêðóãà – 40 ìåñò íà 
êðóèçû íà Âàëààì, à òàêæå ïî ìàðøðóòó 
Âàëààì – Êèæè – Ìàíäðîãè. Êîìïàíèÿ 
«Ýêñïî-òóð» ïîäàðèëà äåòÿì ïîãèáøèõ 
ñîòðóäíèêîâ ÃÓÂÄ ïî Ñàíêò-Ïåòåðáóðãó 
è Ëåíèíãðàäñêîé îáëàñòè è Ñåâåðî-
Çàïàäíîãî òàìîæåííîãî óïðàâëåíèÿ ïó-
òåâêè â êðóèç ïî Áàëòèéñêîìó ìîðþ. 
Êîìïàíèÿ «Ïåòðîòóð Ñåðâèñ» îòïðàâèëà 
äåòåé ïîãèáøèõ ñîòðóäíèêîâ ÃÓÂÄ ïî 
Ñàíêò-Ïåòåðáóðãó è Ëåíèíãðàäñêîé îá-
ëàñòè â ýêñêóðñèîííûé òóð ïî ×åõèè è 
Ïîëüøå.

Îðãàíèçàòîðû àêöèè «Âåñü ìèð – â 
ïîäàðîê äåòÿì Ñàíêò-Ïåòåðáóðãà!» – 
ÑÇÐÎ ÐÑÒ è òóðêîìïàíèÿ «Íèêà». 
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Ôåäåðàëüíàÿ òàìîæåííàÿ ñëóæáà ïîä-
ãîòîâèëà «ïàìÿòêó» äëÿ ïàññàæèðîâ âîç-
äóøíûõ ìåæäóíàðîäíûõ  ðåéñîâ, ñëåäóþùèõ 
÷åðåç ãðàíèöó Òàìîæåííîãî ñîþçà Ðîññèè, 
Áåëîðóññèè è Êàçàõñòàíà.

Â «ïàìÿòêå» åñòü ñïåöèàëüíûé ðàçäåë 
ïîä ãðèôîì «Âíèìàíèå!», ãäå ïðèâîäèòñÿ 
ïåðå÷åíü ëè÷íûõ âåùåé, êîòîðûå ôèçè÷å-
ñêèå ëèöà íå èìåþò ïðàâà âûâîçèòü. Ýòî 
äðàãîöåííûå ìåòàëëû è êàìíè ñòîèìîñòüþ 
áîëåå 25 òûñ. äîëë., ðûáà è ìîðåïðîäóêòû 

Òàìîæåííèêè âûïóñòèëè «ïàìÿòêó» äëÿ àýðîïîðòîâ
âåñîì ñâûøå 5 êã, à òàêæå èêðà îñå-
òðîâûõ âåñîì áîëåå 250 ã. 

Ïàññàæèðàì ðàçðåøàåòñÿ ïåðåâî-
çèòü ïîðòàòèâíûå âèäåîìàãíèòîôîíû, 
äèêòîôîíû, DVD-ïëååðû, ðàäèîïðè-
åìíèêè, òåëåâèçîðû ñ ðàçìåðîì äèà-
ãîíàëè ýêðàíà íå áîëåå 42 ñì, áèíîêëè 
è íîóòáóêè, íî íå áîëåå îäíîãî ïðåä-
ìåòà. Èñêëþ÷åíèå ñäåëàíî ëèøü äëÿ 
ìîáèëüíèêîâ – äâà â îäíè ðóêè.

Ïóòåøåñòâèÿ@Mail.Ru

23 äåêàáðÿ 2010 ã. Ñàíêò-Ïåòåðáóðãñêèé ãîðîäñêîé 
òóðèñòñêî-èíôîðìàöèîííûé öåíòð ñòàë ïîáåäèòåëåì 
Âñåðîññèéñêîãî êîíêóðñà «100 ëó÷øèõ îðãàíèçàöèé èí-
äóñòðèè òóðèçìà è ãîñòåïðèèìñòâà â Ðîññèè» â íîìè-
íàöèè: «Ëó÷øèé ãîðîäñêîé òóðèñòñêî-èíôîðìàöèîííûé 
öåíòð». 

Êîíêóðñ ïðîõîäèë â Ìîñêâå â  ðàìêàõ  Âñåðîñ-
ñèéñêîãî ôîðóìà èííîâàöèîííûõ òóðèñòè÷åñêèõ 
ïðîåêòîâ ïðè Ñîâåòå Ôåäåðàöèè ÔÑ ÐÔ. Îñîáûì ñî-
áûòèåì ïðîãðàììû ôîðóìà ñòàëî ïîäâåäåíèå èòîãîâ 
êîíêóðñà è ïðîâåäåíèå òîðæåñòâåííîé öåðåìîíèè íàãðàæäåíèÿ ëó÷øèõ ïðåäïðè-
ÿòèé è îðãàíèçàöèé òóðèñòè÷åñêîé îòðàñëè çà âûñîêóþ ýôôåêòèâíîñòü ðàáîòû è 
ïðîôåññèîíàëüíîå  ìàñòåðñòâî â ñîâðåìåííûõ ýêîíîìè÷åñêèõ óñëîâèÿõ. Ïðèíÿ-
òèå ðåøåíèé î ïðèçíàíèè ïîáåäèòåëåé êîíêóðñà è èõ íàãðàæäåíèè îñóùåñòâëÿë 
ýêñïåðòíûé ñîâåò êîíêóðñà, îáúåäèíÿþùèé ïðåäñòàâèòåëåé ãîñóäàðñòâåííûõ  è 
îáùåñòâåííûõ ñòðóêòóð, âåäóùèõ ó÷åíûõ è ïðàêòèêîâ â ñôåðå òóðèçìà. 

Îñíîâûâàÿñü íà çàêëþ÷åíèÿõ ýêñ-
ïåðòîâ è íà äàííûõ îáðàáîòêè àíàëè-
òè÷åñêèõ èññëåäîâàíèé, ýêñïåðòíûé 
ñîâåò êîíêóðñà íàçâàë ÑÏáÃÓ «Ãî-
ðîäñêîé òóðèñòñêî-èíôîðìàöèîííûé 
öåíòð» ëó÷øèì â Ðîññèè,  à åãî ðóêî-
âîäèòåëÿ Íàíó Ìàðãóøåâíó Ãâè÷èþ è 
íà÷àëüíèêà îòäåëà èíôîðìàöèîííîé 
ïîääåðæêè ÑÏáÃÓ  ÃÒÈÖ Íàäåæäó Âè-
òàëüåâíó Ïåòðîâó íàãðàäèë ïî÷åòíûìè 
ìåäàëÿìè «Çà çàñëóãè ïî ðàçâèòèþ òó-
ðèçìà â Ðîññèè». 



20ÒÓÐÁÈÇÍÅÑ ÍÀ ÑÅÂÅÐÎ-ÇÀÏÀÄÅ ÒÓÐÁÈÇÍÅÑ ÍÀ ÑÅÂÅÐÎ-ÇÀÏÀÄÅ № 12 2010  12 2010 - № 1 2011  1 2011 ÍÎÂÎÑÒÈ ÒÓÐÎÒÐÀÑËÈ · ÏÐÅÇÅÍÒÀÖÈÈ

3–5 äåêàáðÿ â Ñåâåðíîé ñòî-
ëèöå ïðîøëè ìåðîïðèÿòèÿ â ðàì-
êàõ ïðîåêòà «Êóëüòóðíûé ìîñò. 
Ìóçûêà ïåðåñåêàåò ãðàíèöû» ïî 
ïðîãðàììå ÅÑ «Èíñòðóìåíò ñî-
ñåäñòâà è ïàðòíåðñòâà: Ðîññèÿ 
– Þãî-Âîñòî÷íàÿ Ôèíëÿíäèÿ». 
Îñíîâíûå ïàðòíåðû ïðîåêòà – 
Êîìèòåò ïî êóëüòóðå Ïåòåðáóðãà 
è ìýðèÿ Ëàïïååíðàíòû.

Â Ñåâåðíîé ñòîëèöå ñîñòîÿ-
ëèñü ïðåçåíòàöèè áàëåòíîé è 
ìóçûêàëüíîé øêîë, ìîëîäåæíî-
ãî êóëüòóðíîãî öåíòðà «Ìåòêó» 
è øêîëû «Ýñòðàäè», ñåìèíàðû, 
êðóãëûå ñòîëû, ìàñòåð-êëàññû, 
à òàêæå êîíöåðòû îðêåñòðà 
Ëàïïååíðàíòû è ó÷àùèõñÿ 

Ñàíêò-Ïåòåðáóðãñêîãî óíèâåð-
ñèòåòà êóëüòóðû è èñêóññòâ.

Âèöå-ìýð Ëàïïååíðàíòû 
Òîì Õóëòèí ñ÷èòàåò «íàâåäåíèå 
êóëüòóðíûõ ìîñòîâ» ñ Ïåòåð-
áóðãîì ñòðàòåãè÷åñêîé çàäà÷åé. 
Ïî ñëîâàì ïåðâîãî çàìïðåäñå-
äàòåëÿ Êîìèòåòà ïî êóëüòóðå 
Àííû Êó÷åðîâîé, öåëü ïðîåê-
òà, ðàññ÷èòàííîãî íà 2010–2012 
ãã., óãëóáèòü íå ýêîíîìè÷åñêèå, 
à êóëüòóðíûå îòíîøåíèÿ ìåæäó 
ãîðîäàìè, ðàçâèòü êóëüòóðíûé 
òóðèçì, ïðèâëå÷ü òóðèñòè÷å-
ñêèå ïîòîêè èç Åâðîïû â Ïå-
òåðáóðã ÷åðåç ïðèãðàíè÷íûé 
ôèíñêèé ãîðîä.

Åêàòåðèíà ÃÓÁÀÍÎÂÀ

Ïåòåðáóðã è Ëàïïååíðàíòà ðàçâèâàþò 
êóëüòóðíûé òóðèçì

18 äåêàáðÿ îäèí èç êðóï-
íåéøèõ ãîðíîëûæíûõ êóðîðòîâ 
Ñåâåðî-Çàïàäà – êóðîðò «Êðàñ-
íîå Îçåðî» îòìåòèë ñâîé 11-é 
äåíü ðîæäåíèÿ. Â ÷åñòü ýòîãî 
çíàìåíàòåëüíîãî ñîáûòèÿ çäåñü 
óñòðîèëè çàìå÷àòåëüíûé ïðàçä-
íèê äëÿ æóðíàëèñòîâ è ãîñòåé 
êóðîðòà. Ãåíåðàëüíûì ïàðòíåðîì 
ìåðîïðèÿòèÿ âûñòóïèë Ñîâåò ïî 
òóðèçìó Íîðâåãèè.

Íà ïðåññ-êîíôåðåíöèè ãå-
íåðàëüíûé äèðåêòîð êóðîðòà 
Þðèé Ãîí÷àðîâ ðàññêàçàë î 
íîâèíêàõ, â òîì ÷èñëå î òðàññå 
ìîãóëà è ýêñòðåìàëüíîãî êàòà-
íèÿ, è îáî âñåõ ïëþñàõ êàòàíèÿ 
íà ëûæàõ è ñíîóáîðäå èìåííî â 
Ëåíîáëàñòè. 

Ìåíåäæåð ïî ïðîåêòàì ãå-
íåðàëüíîãî êîíñóëüñòâà Íîð-
âåãèè â Ïåòåðáóðãå Àíàñòàñèÿ 
Òîïîðêîâà ïîçäðàâèëà ðóêî-
âîäñòâî êóðîðòà è ïîðàäîâàëà 
âñåõ «èñòèííî íîðâåæñêèì» 
ïîäàðêîì, ñåìãîé. Îíà â ñâîþ 
î÷åðåäü ïîçíàêîìèëà ïðèñóò-

ñòâóþùèõ ñ ïðåèìóùåñòâàìè 
êóðîðòîâ Íîðâåãèè, ïîîáåùàâ 
ëþáîìó ðàäóøíûé ïðèåì è 
âñòðå÷ó ñ íåçàáûâàåìîé, áóäòî 
íå òðîíóòîé ÷åëîâå÷åñêîé ðó-
êîé, ïðèðîäîé.

Ïðàçäíîâàíèå äíÿ ðîæäå-
íèÿ êóðîðòà ïðîäîëæèëîñü óæå 
íà ñêëîíå, ãäå ìàñòåðà è íî-
âè÷êè, âïåðâûå âñòàâøèå íà 
ëûæè èëè ñíîóáîðä, ñìîãëè 
ïðî÷óâñòâîâàòü âñþ ïðåëåñòü 
çèìíèõ âèäîâ ñïîðòà. Âåëèêî-
ëåïíûå ñêëîíû è ïîäúåìíèêè 
«Êðàñíîãî Îçåðà» îáåñïå÷èëè 
âñåì ó÷àñòíèêàì ïðàçäíèêà îò-
ëè÷íîå íàñòðîåíèå. À âå÷åðîì 
ñþäà ïðèåõàë íîðâåæñêèé Äåä 
Ìîðîç – Þëåíèññåí. Îí âìå-
ñòå ñ àðòèñòàìè ðàäîâàë äåòåé 
ïåñíÿìè è ïëÿñêàìè. 

Ïîñëå ïðàçäíèêà ñòàëî ÿñíî: 
íå âàæíî, â Ðîññèè òû èëè â 
Íîðâåãèè, íî äðàéâ çèìíèõ 
âèäîâ ñïîðòà íå ìîæåò íèêîãî 
îñòàâèòü ðàâíîäóøíûì.

Àëåêñàíäðà ÃÓÐÎÂÀ

Áåëàÿ ñêàçêà «Êðàñíîãî Îçåðà»

Ñ 1 ÿíâàðÿ 2011 ã. ãîñïîøëèíà 
çà ïîñòàíîâêó íà ìèãðàöèîííûé 
ó÷åò èíîñòðàííûõ ãðàæäàí îòìå-
íÿåòñÿ. Òåì íå ìåíåå, ðåãèñòðèðî-
âàòüñÿ èíîñòðàíöû ïî-ïðåæíåìó 
îáÿçàíû, ïîÿñíèëè â ÔÌÑ. 

Ðåãèñòðèðîâàòüñÿ äîëæíû 
çàðóáåæíûå òóðèñòû, ïðèåç-
æàþùèå â Ðîññèþ íà ñðîê îò 
òðåõ ðàáî÷èõ äíåé. Òî åñòü, 
åñëè èíîñòðàíåö ãîñòèò â íà-
øåé ñòðàíå â äíè îôèöèàëüíûõ 
âûõîäíûõ, ðåãèñòðàöèÿ åìó íå 
òðåáóåòñÿ: ðå÷ü èäåò òîëüêî î 

ñðîêå, ïðåâûøàþùåì òðè ïîë-
íûõ ðàáî÷èõ äíÿ. 

Ïðè ýòîì, êàê ñîîáùàþò 
òóðèñòû, íà îáðàòíîì ïóòè íà 
ãðàíèöå ôàêò ðåãèñòðàöèè ïðî-
âåðÿþò î÷åíü ðåäêî. Îäíàêî â 
ñëó÷àå, åñëè çà âðåìÿ ïîåçäêè 
òóðèñò òàê è íå áûë çàðåãèñòðè-
ðîâàí, òî ïðè ïîñëåäóþùåì îá-
ðàùåíèè çà ðîññèéñêîé âèçîé 
ìîæíî ïîëó÷èòü îòêàç èìåííî 
ïî ïðè÷èíå «ïðåäûäóùåãî íà-
ðóøåíèÿ âèçîâîãî ðåæèìà». 

Travel.ru

Ñ 2011 ã. ãîñòÿì Ðîññèè ïî-ïðåæíåìó 
íàäî ðåãèñòðèðîâàòüñÿ, íî áåñïëàòíî

Ðóññêîå ãåîãðàôè÷åñêîå îá-
ùåñòâî ñîâìåñòíî ñ êîìïàíèåé 
«Èíòóðèñò» íà÷íåò â 2011 ã. 
ïðîñâåòèòåëüñêèé ïðîåêò ïî ðàç-
âèòèþ âíóòðåííåãî ýêîòóðèçìà. 

Â äåêàáðå ãëàâà Ïðàâè-
òåëüñòâà ÐÔ Âëàäèìèð Ïó-
òèí, âûñòóïàÿ â Ïåòåðáóðãå íà 
XIV ñúåçäå ÐÃÎ, ïðåäëîæèë 
îáùåñòâó âûáðàòü èíòåðåñíûå 
ìàðøðóòû â ðàìêàõ ðåàëèçà-
öèè ôåäåðàëüíîé öåëåâîé ïðî-
ãðàììû ïî ðàçâèòèþ òóðèçìà è 
ïðèçâàë ÐÃÎ íàïîëíèòü ôîð-
ìèðóþùèéñÿ â ñòðàíå ðûíîê 
òóðèñòè÷åñêèõ óñëóã äîñòîéíûì 
ñîäåðæàíèåì. 

ÐÃÎ çàïóñòèò â 2011 ã. ïðîåêò 
ïî ðàçâèòèþ ýêîòóðèçìà â Ðîññèè

Êðîìå òîãî, ñ öåëüþ ïðî-
áóæäåíèÿ èíòåðåñà ê âíóòðåí-
íåìó òóðèçìó ÐÃÎ ïëàíèðóåò â 
2011 ã. âîçðîäèòü èçäàòåëüñêèé 
äîì Ðóññêîãî ãåîãðàôè÷åñêî-
ãî îáùåñòâà è íà÷àòü âûïóñê 
ñîáñòâåííîãî ãåîãðàôè÷åñêîãî 
æóðíàëà, êîòîðûé â äàëüíåé-
øåì ïëàíèðóåòñÿ ïåðåâîäèòü 
íà èíîñòðàííûå ÿçûêè.

Ïîä ýãèäîé îáùåñòâà áóäóò 
ðåàëèçîâàíû ìóëüòèìåäèéíûå 
ïðîåêòû, ïðèçâàííûå ïðè-
âëå÷ü âíèìàíèå ê óíèêàëüíûì 
èñòîðèêî-êóëüòóðíûì è ãåîãðà-
ôè÷åñêèì îáúåêòàì â Ðîññèè.

ÐÈÀ Íîâîñòè

Òóðèñòñêîìó ñîîáùåñòâó íåîá-
õîäèìî ñîçäàòü ôèíàíñîâûé èí-
ñòðóìåíò, êîòîðûé ïîçâîëÿë áû â 
îïåðàòèâíîì ïîðÿäêå ôèíàíñèðî-
âàòü ìåðîïðèÿòèÿ ïî âîçâðàùåíèþ 
ðîññèéñêèõ òóðèñòîâ íà ðîäèíó. 
Îá ýòîì çàÿâèë çàìðóêîâîäèòåëÿ 
Ôåäåðàëüíîãî àãåíòñòâà ïî òóðèç-
ìó Å. Ïèñàðåâñêèé íà çàñåäàíèè 
êðóãëîãî ñòîëà 15 äåêàáðÿ â Ñîâå-
òå Ôåäåðàöèè, îáñóäèâøåì çàêî-
íîäàòåëüíîå îáåñïå÷åíèå áåçîïàñ-
íîñòè ðîññèéñêèõ è èíîñòðàííûõ 
òóðèñòîâ â Ðîññèè è ðîññèéñêèõ 
òóðèñòîâ çà ðóáåæîì.

Å. Ïèñàðåâñêèé ñêàçàë, ÷òî 
«ïîñëåäíèå òðàãè÷åñêèå ñîáû-
òèÿ, ñâÿçàííûå ñ îòäûõîì ðîññè-
ÿí, òðåáóþò ñîâåðøåíñòâîâàíèÿ 
ýòîé ñèñòåìû». Çà ðóáåæîì, ïî 
äàííûì êðóïíåéøèõ ñòðàõîâ-
ùèêîâ, íàèáîëüøåå êîëè÷åñòâî 
ñòðàõîâûõ ñëó÷àåâ ïðîèñõîäèò ñ 
ðîññèéñêèìè òóðèñòàìè â Òóð-
öèè – ïîðÿäêà 50 % îò âñåãî 
îáúåìà ñòðàõîâûõ ñëó÷àåâ, íà 
âòîðîì ìåñòå – Åãèïåò (14 % 
ñëó÷àåâ), äàëåå ñëåäóåò Áîëãà-
ðèÿ (5 %), Òàèëàíä è Èñïàíèÿ. 
Ñòðàõîâûå êîìïàíèè âûïëàòèëè 
òóðèñòàì, ïîñòðàäàâøèì îò íå-
íàäëåæàùèõ óñëóã òóðîïåðàòî-
ðîâ, 92 ìëí ðóá.

Ê íàñòîÿùåìó âðåìåíè ïîä-
ãîòîâëåí Ìåæâåäîìñòâåííûé 

ðåãëàìåíò ïî âçàèìîäåéñòâèþ 
ôåäåðàëüíûõ îðãàíîâ èñïîë-
íèòåëüíîé âëàñòè â ñëó÷àå 
âîçíèêíîâåíèÿ ÷ðåçâû÷àéíûõ 
ñèòóàöèé ñ òóðèñòàìè íà òåð-
ðèòîðèè ÐÔ è çà ðóáåæîì. Äî-
êóìåíò ïîäãîòîâëåí ñ ó÷àñòèåì 
Ìèíñïîðòòóðèçìà ÐÔ, Ì×Ñ 
Ðîññèè, ÌÈÄ ÐÔ, Ìèíýêî-
íîìðàçâèòèÿ ÐÔ, Ìèíòðàíñà 
ÐÔ è Ðîñòóðèçìà.

Ïðîáëåìà áåçîïàñíîñòè òó-
ðèñòîâ ïîäíèìàëàñü â ýòîì ãîäó 
íà Èñïîëêîìå ÂÒÎ, ãäå áîëü-
øèíñòâî ãîñóäàðñòâ êîíñòà-
òèðîâàëè, ÷òî ñîáûòèÿ àïðåëÿ  
ýòîãî ãîäà, ñâÿçàííûå ñ èçâåð-
æåíèåì âóëêàíà â Èñëàíäèè, 
âûÿâèëè ìíîæåñòâî ôàêòîâ, 
êîãäà èç-çà çàäåðæêè àâèàðåé-
ñîâ òóðèñòû âûíóæäåíû áûëè 
ïðåáûâàòü â íåêîìôîðòíûõ 
óñëîâèÿõ, îæèäàÿ âîçâðàùåíèÿ 
â ñâîþ ñòðàíó äî 10 äíåé. 

Èñïîëêîì ïðèíÿë ðåøåíèå 
î ñîçäàíèè Åäèíîãî ìåæäóíà-
ðîäíîãî âñåîáúåìëþùåãî äîêó-
ìåíòà, êîòîðûé áóäåò çàùèùàòü 
ïðàâà òóðèñòîâ âî âñåì ìèðå, 
è ðåêîìåíäîâàë ñòðàíàì ñî-
âåðøåíñòâîâàòü çàêîíîäàòåëü-
íûå íîðìû ïî îáåñïå÷åíèþ 
áåçîïàñíîñòè ïóòåøåñòâóþùèõ 
ãðàæäàí.

/TOURBUS.RU

Ðîñòóðèçì ïëàíèðóåò ñîçäàòü ôîíä 
ïîìîùè òóðèñòàì
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22 äåêàáðÿ â ïàíñèîíàòå 
«Ðàéâîëà» ñîñòîÿëñÿ ñåìèíàð-
ñîâåùàíèå äëÿ ñïåöèàëèñòîâ 
òóðîòðàñëè ïî èòîãàì ðàçâèòèÿ 
òóðèçìà Ëåíèíãðàäñêîé îáëàñòè 
â 2010 ã. è ïëàíàì íà 2011 ã. Íà 
íåì áûëè ïðåäñòàâëåíû äâà íî-
âûõ ïðîåêòà.

Î ïåðâîì ïðîåêòå – «Ïðî-
ìûøëåííûé òóðèçì â ãîðî-
äå Âîëõîâ» – ðàññêàçàë À. À. 
Ïàâëîâ, äèðåêòîð ðåãèîíàëü-
íîãî îáùåñòâåííîãî ôîíäà 
«Âîëõîâñêàÿ çåìëÿ». Â Âîëõî-
âå – ãîðîäå ïåðâûõ ïÿòèëåòîê 
– ôóíêöèîíèðóþò ïîñòðîåííàÿ 
ïî ïëàíó ÃÎÝËÐÎ Âîëõîâñêàÿ 
ÃÝÑ, ïåðâåíåö ñîâåòñêîé ãè-
äðîýíåðãåòèêè, è Âîëõîâñêèé 
àëþìèíèåâûé çàâîä, èñòîðèÿ 
êîòîðîãî íàñ÷èòûâàåò ïî÷òè 
80 ëåò. Ñåãîäíÿ ýòî íå òîëü-
êî êðóïíûå ïðîìûøëåííûå 
ïðåäïðèÿòèÿ, íî è ïàìÿòíèêè 
àðõèòåêòóðû ýïîõè èíäóñòðèà-
ëèçàöèè. Â 2011 ã. îíè îòêðîþò 
ñâîè äâåðè äëÿ òóðèñòîâ. Êðî-
ìå òîãî, ôîíä ïëàíèðóåò îðãà-
íèçîâàòü ýêñêóðñèè ñ äåãóñòà-

öèÿìè  íà  ïèùåâîé êîìáèíàò 
«Òàëîñòî» è Çàâîä øàìïàíñêèõ 
âèí, à òàêæå â òåïëè÷íûé êîì-
ïëåêñ «Íîâàÿ Ãîëëàíäèÿ», ãäå 
åæåãîäíî âûðàùèâàåòñÿ 27 ìëí 
ðîç. Òóðèñòîâ â Âîëõîâå ìîãóò 
ïðèíÿòü 5 ãîñòèíèö, ñòîèìîñòü 
ïðîæèâàíèÿ â êîòîðûõ îò 500 
äî 3,5 òûñ. ðóá.

Âòîðîé ïðîåêò – «Çîëîòûå 
ïåñêè Ñÿñüñòðîÿ» – ïðåäñòà-
âèëà Å. Ñ. Õàëòóðèíà, ïðåäñå-
äàòåëü ÊÓÌÈ àäìèíèñòðàöèè 
ÌÎ «Ñÿñüñòðîéñêîå ãîðîäñêîå 
ïîñåëåíèå» Âîëõîâñêîãî ðàéî-
íà. Îíà ðàññêàçàëà, ÷òî ãîðîä 
ïîëó÷èë ñâîå íàçâàíèå îò ðåêè 
Ñÿñü, ÷òî â ïåðåâîäå ñ ôèííî-
óãîðñêîãî îçíà÷àåò «êîìàðè-
íàÿ». Êîìàðîâ çäåñü íå áîëüøå, 
÷åì âåçäå, à âîò ïëÿæè, ïðî-
ñòèðàþùèåñÿ âäîëü ðåêè íà 500 
ì, äåéñòâèòåëüíî óíèêàëüíûå, 
î÷åíü êðàñèâûå, èç ÷èñòîãî 
çîëîòèñòîãî ïåñêà, îêðóæåí-
íûå ñîñíîâûì áîðîì. Â 2010 
ã. Ñÿñüñòðîé âïåðâûå ïðèíÿë 
ïàðóñíóþ ðåãàòó è îðãàíèçîâàë 
ïðàçäíèê Íåïòóíà, íà ïëÿæå 
ïðîâîäèëèñü íî÷íûå ðàçâëå-
êàòåëüíûå ìåðîïðèÿòèÿ äëÿ 
ìîëîäåæè. Â ïëàíàõ íà 2011 ã. 
– îáîðóäîâàíèå àâòîñòîÿíîê è 
ïëîùàäîê äëÿ îòäûõà, îòêðû-
òèå êàôå è íîâîé ñöåíû â ãî-
ðîäñêîì ïàðêå è ñòðîèòåëüñòâî 
ïàðóñíèêà äëÿ ýêñêóðñèé ïî 
ðåêå Ñÿñü. Â 2012 ã. â Ñÿñüñòðîå 
äîëæíà îòêðûòüñÿ ñîâðåìåííàÿ 
êîìôîðòàáåëüíàÿ ãîñòèíèöà.

Åëåíà ÏÎÏÎÂÀ

Âîëõîâñêèé ðàéîí: íîâûå ïðîåêòû 

7 äåêàáðÿ â ãåíåðàëüíîì êîí-
ñóëüñòâå ×åøñêîé Ðåñïóáëèêè 
â Ïåòåðáóðãå ñîñòîÿëàñü ïðå-
çåíòàöèÿ êóðîðòà Ïîäåáðàäû, 
îðãàíèçîâàííàÿ àäìèíèñòðàöèåé 
êóðîðòà è ÷åøñêîé êîìïàíèåé 
«Íàäàòóð».

Èñòî÷íèê ìèíåðàëüíîé 
âîäû, êîòîðàÿ ïî ñâîåìó ñî-
ñòàâó îòíîñèòñÿ ê õîëîäíûì 
áèêàðáîíàò-õëîðèä-íàòðèåâî-
êàëüöèåâî-êèñëûì âîäàì, áûë 
îáíàðóæåí â Ïîäåáðàäàõ â 1905 
ã., à òðè ãîäà ñïóñòÿ çäåñü áûë 
îòêðûò ïåðâûé êóðîðòíûé äîì. 
Ñ òåõ ïîð â Ïîäåáðàäàõ óñïåøíî 
ëå÷àò çàáîëåâàíèÿ ñåðäå÷íîñî-
ñóäèñòîé ñèñòåìû, íàðóøåíèÿ 
îáìåíà âåùåñòâ è çàáîëåâàíèÿ 
îïîðíî-äâèãàòåëüíîãî àïïàðà-
òà. Ñåãîäíÿ êëèåíòàì ïîñëå îá-
ñëåäîâàíèÿ èíäèâèäóàëüíî íà-
çíà÷àþòñÿ ñàìûå ñîâðåìåííûå 
ëå÷åáíûå ïðîöåäóðû, ïðåä-
ëàãàþòñÿ âåëíåñ- è ôèòíåñ-
ïðîãðàììû, ïðîãðàììû «Äàì-
ñêèé óèê-ýíä», «Íåäåëÿ íå 
òîëüêî äëÿ æåíùèí» è «Ðîäè-
òåëè ñ äåòüìè». Ê óñëóãàì ãî-

Ïîäåáðàäû: ñòîëåòíÿÿ òðàäèöèÿ

ñòåé – êîìôîðòàáåëüíîå ðàç-
ìåùåíèå â îòåëÿõ 3 è 4* (âñåãî 
íà êóðîðòå 800 êîéêî-ìåñò), 
êîíãðåññ-öåíòð «Êóðîðòíàÿ êî-
ëîííàäà» äëÿ äåëîâûõ âñòðå÷, à 
òàêæå âñå âîçìîæíîñòè äëÿ çà-
íÿòèé ñïîðòîì è áîãàòàÿ ýêñ-
êóðñèîííàÿ ïðîãðàììà.

Ïîäåáðàäû – êðóãëîãîäè÷-
íûé êóðîðò, íî áîëüøèíñòâî 
ïàöèåíòîâ ïðèåçæàþò ñþäà ñ 
ìàðòà ïî ñåíòÿáðü. Ñðåäè íèõ 
ðîññèÿíå íàõîäÿòñÿ íà âòîðîì 
ìåñòå ïîñëå íåìöåâ. Ïåòåð-
áóðæöàì òóðû íà ëå÷åíèå è 
îòäûõ â Ïîäåáðàäàõ ïðåäëàãàåò 
êîìïàíèÿ «Çâåçäà Ñòðàíñòâèé», 
îïûòíûé ýêñïåðò ïî êóðîðòíî-
ìó ëå÷åíèþ â ×åõèè è îôèöè-
àëüíûé ïðåäñòàâèòåëü â Ðîññèè 
Imperial Group Karlovy Vary. Â 
îôèñå êîìïàíèè ðàáîòàåò âðà÷, 
êîòîðûé äàåò áåñïëàòíûå êîí-
ñóëüòàöèè êëèåíòàì. Ïîìèìî 
ýòîãî «Çâåçäà Ñòðàíñòâèé» îêà-
çûâàåò ðîññèéñêèì òóðèñòàì â 
×åõèè êðóãëîñóòî÷íóþ ïîìîùü 
è äàðèò ýêñêóðñèè. 

Åêàòåðèíà ÃÓÁÀÍÎÂÀ
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ÌÎÐÑÊÈÅ ÊÐÓÈÇÛ

«Ïðîðóáëåííîå» Ïåòðîì 
Âåëèêèì «îêíî â Åâðîïó» ñòà-
íîâèòñÿ âñå øèðå. Îäíàêî 
íàèáîëüøóþ äèíàìèêó ðîñòà 
äåìîíñòðèðóþò êðóèçíûé è 
ïàðîìíûé òóðïîòîêè â Ïå-
òåðáóðã - îíè ãîä çà ãîäîì 
ïðèáàâëÿþò â îáúåìàõ.

Êðèçèñ íèïî÷åì 
Ñîãëàñíî ïðîãíîçàì Åâ-

ðîïåéñêîãî êðóèçíîãî ñîâåòà, 
êîëè÷åñòâî òóðèñòîâ íà ýòîì 
íàïðàâëåíèè áèçíåñà ïî èòî-
ãàì 2010 ã. äîëæíî óâåëè÷èòüñÿ 
íà 5,5 % (ïî ñðàâíåíèþ ñ ïðî-
øëûì ãîäîì). 

È ïîêàçàòåëè Ïåòåðáóðãà 
ñîîòâåòñòâóþò ýòîé äèíàìè-
êå. Åñëè â êðèçèñíîì 2009-ì â 
ãîðîä íà Íåâå ìîðåì ïðèáûëî 
426 òûñ. ïàññàæèðîâ, òî â òå-
êóùåì – óæå 460 òûñ. Ïðè÷åì 
ãëàâíûé ìîðñêîé ïàññàæèðñêèé 
ïîðò ñòðàíû, «Ìîðñêîé ôàñàä», 
äåìîíñòðèðóåò åùå áîëüøóþ 
äèíàìèêó. Â 2009-ì îí ïðèíÿë 
248 òûñ. ïàññàæèðîâ, à â 2010-ì 
– 365 òûñ. 

Êàê çàÿâèë ïðåçèäåíò óïðàâ-
ëÿþùåé êîìïàíèè «Ìîðñêîé 
Ôàñàä» Øàâêàò Êàðû-Íèÿçîâ, 
«êðóèçíûå ïóòåøåñòâèÿ ïðî-
äîëæàþò îñòàâàòüñÿ îäíèì èç 
íàèáîëåå âîñòðåáîâàííûõ ñåã-
ìåíòîâ òóðèíäóñòðèè è ñîõðà-
íÿþò ñâîþ ïîïóëÿðíîñòü äàæå 
â óñëîâèÿõ ýêîíîìè÷åñêèõ èç-
ìåíåíèé». Ïîýòîìó â 2011 ã., 
êîãäà «Ìîðñêîé ôàñàä» âûéäåò 
íà ïîëíóþ ìîùíîñòü, îí íà-
ìåðåâàåòñÿ îáñëóæèòü 380 òûñ. 
êðóèçíûõ (220 ñóäîçàõîäîâ) è 
åùå 170 òûñ. ïàðîìíûõ ïàññà-
æèðîâ. Êîììåð÷åñêèé äèðåê-
òîð ÎÀÎ «Ïàññàæèðñêèé ïîðò 
Ñàíêò-Ïåòåðáóðã «Ìîðñêîé ôà-
ñàä» Àíäðåé Ôåäîðîâ ñ÷èòàåò, 
÷òî êàæäûé èç 7 ïðè÷àëîâ áóäåò 
ñïîñîáåí ïðèíèìàòü ïî 12–13 
òûñ. ïàññàæèðîâ â äåíü «è ìîù-
íîñòåé ïîðòà áóäåò äîñòàòî÷íî 
äëÿ ïðèåìà òóðèñòîâ â òå÷åíèå 
áëèæàéøèõ 10 ëåò».

Ñîãëàøàåòñÿ ñ ýòèìè îöåí-
êàìè è êàïèòàí ìîðñêîãî 
ïîðòà «Áîëüøîé ïîðò Ñàíêò-
Ïåòåðáóðã» Ïåòð Ïàðèíîâ. Ïî 

åãî îöåíêå (âîçãëàâëÿåìàÿ èì 
îðãàíèçàöèÿ êîíòðîëèðóåò îá-
ùåå ÷èñëî ñóäîçàõîäîâ), â 2011 
ã. Ñåâåðíàÿ ñòîëèöà ïðèìåò 
ñòîëüêî æå ïàññàæèðñêèõ ñóäîâ, 
êàê è â 2010-ì, íî ïàññàæè-
ðîâ íà íèõ áóäåò áîëüøå. «Ïî-
ñêîëüêó ãîðîä òåïåðü ñïîñîáåí 
ïðèíèìàòü ëàéíåðû áîëüøåãî 
âîäîèçìåùåíèÿ, ïðè ñîõðàíÿþ-
ùåìñÿ êîëè÷åñòâå ñóäîçàõîäîâ 
÷èñëî òóðèñòîâ ðàñòåò ïðèìåðíî 
íà 5–10 % â ãîä», – êîíñòàòè-
ðóåò îí. 

Ïåòð Ïàðèíîâ îöåíèë è îáú-
åìû ïàðîìíîãî ñîîáùåíèÿ. Ïî 
åãî ñëîâàì, óñëóãàìè îòêðûòîé 
âåñíîé 2010 ã. ëèíèè Ïåòåðáóðã 
– Õåëüñèíêè âîñïîëüçîâàëèñü 
îêîëî 180 òûñ. ïàññàæèðîâ, ïå-
ðåâåçåíî ñâûøå 1,5 òûñ. òðàíñ-
ïîðòíûõ ñðåäñòâ. Ê òîìó æå ñ 
àïðåëÿ 2011-ãî êîìïàíèÿ St. 
Peter Line çàïóñêàåò â îáîðîò è 
ïàññàæèðñêèé êðóèçíûé ïàðîì 
Princess Anastasia, êîòîðûé áóäåò 
2 ðàçà â íåäåëþ îñóùåñòâëÿòü 
ïåðåâîçêè ïî ìàðøðóòó Ïåòåð-
áóðã – Ñòîêãîëüì (íà îáðàòíîì 
ïóòè – ñ çàõîäîì â Òàëëèí). 
Ïðè ýòîì ïðåäâàðèòåëüíûé 
ïðîãíîç ÷ðåçâû÷àéíî îïòèìè-
ñòè÷åí: ðàáîòà äâóõ ïàðîìíûõ 
è âñåõ êðóèçíûõ ëèíèé ìîæåò 
äàòü Ñåâåðíîé ñòîëèöå â 2011 ã. 
äî 1 ìëí ïàññàæèðîâ.

Ñî ñâîåé ñòîðîíû àäìèíè-
ñòðàöèÿ Ïåòåðáóðãà íàìåðåíà 
âñÿ÷åñêè ïîääåðæèâàòü ðàçâèòèå 
êðóèçíîãî è ïàðîìíîãî òóðèç-
ìà. Ðóêîâîäèòåëü Êîìèòåòà ïî 
èíâåñòèöèÿì è ñòðàòåãè÷åñêèì 
ïðîåêòàì Àëåêñåé ×è÷êàíîâ, â 
÷àñòíîñòè, çàÿâèë, ÷òî, êðîìå 
âåðîÿòíîé ïîñòàíîâêè âòîðîãî 
ïàðîìà íà ëèíèè Ïåòåðáóðã – 
Õåëüñèíêè è îòêðûòèÿ íîâîé 
ëèíèè Ïåòåðáóðã – Ñòîêãîëüì, 

«ñåé÷àñ âåäóòñÿ ïåðåãîâîðû ïî 
îòêðûòèþ ëèíèé ïàðîìíîãî ñî-
îáùåíèÿ ìåæäó Ïåòåðáóðãîì è 
ãîðîäàìè Ïîëüøè è Ýñòîíèè». 
«Ìû âèäèì â ìîðñêîì òóðèçìå 
áîëüøîé ïîòåíöèàë, êîòîðûé 
ñïîñîáåí ïðèâëåêàòü â ãîðîä 
âñå áîëüøåå è áîëüøåå ÷èñëî 
ãîñòåé. Ïîýòîìó áóäåì âñåìåð-
íî ñïîñîáñòâîâàòü åãî ðàçâè-
òèþ», – ïîä÷åðêíóë îí.  

Ñòîèò íàïîìíèòü, ÷òî íà 
ñåãîäíÿøíèé äåíü «Ìîðñêîé 
ôàñàä» ÿâëÿåòñÿ åäèíñòâåííûì 
â Ðîññèè ñïåöèàëèçèðîâàííûì 
ïàññàæèðñêèì ïîðòîì ñîâðå-
ìåííîãî óðîâíÿ. Îáùèé îáúåì 
ôèíàíñèðîâàíèÿ åãî ñòðîèòåëü-
ñòâà ñîñòàâëÿåò 29 ìëðä ðóá. (6 
ìëðä – ñðåäñòâà ôåäåðàëüíî-
ãî áþäæåòà, 23 ìëðä – äåíüãè 
÷àñòíûõ èíâåñòîðîâ). Ïëàíèðó-
åòñÿ, ÷òî êîìïëåêñ òåðìèíàëîâ 
(ñòðîèòåëüñòâî ïîëíîñòüþ çà-
âåðøèòñÿ â 2011 ã.) áóäåò åæå-
ãîäíî ïðèíîñèòü òîëüêî â ãî-
ðîäñêîé áþäæåò íå ìåíåå $56 
ìëí äîõîäîâ. 

Ìåñòíûé àêöåíò
Ïàññàæèðñêèé ïîðò Ïåòåð-

áóðãà «Ìîðñêîé ôàñàä» îòêðûë 
íàâèãàöèþ 2010 ã. çíàêîâûì 
ñîáûòèåì. 14 ìàÿ â íåãî ïðè-
áûë ñàìûé êðóïíûé íà Áàëòèêå 
ëàéíåð ïðåìèóì-êëàññà Celebrity 
Eclipse, êîòîðûé îòïðàâèëñÿ â 
ñâîå ïåðâîå ïëàâàíèå ëèøü â 
àïðåëå. Ñóäíî, ïðèíàäëåæàùåå 
Royal Caribbian (åãî çàÿâëåííàÿ 
ñòîèìîñòü – $750 ìëí), ñïîñîá-
íî ïðèíèìàòü íà áîðò ñâûøå 
2,8 òûñ. ïàññàæèðîâ è ñ÷èòàåòñÿ 
îäíèì èç íàèáîëåå ñîâðåìåí-
íûõ â ìèðå.

Îäíàêî ñèòóàöèÿ õàðàêòå-
ðèçóåòñÿ òåì, ÷òî, âûñàæèâàÿ â 
Ïåòåðáóðãå ñîòíè òûñÿ÷ çàðó-
áåæíûõ êðóèçíûõ ïàññàæèðîâ, 
èíîñòðàííûå ëàéíåðû ïðèíè-
ìàþò íà áîðò âñåãî íåñêîëüêî 
òûñÿ÷ ðîññèÿí. Ïî îöåíêå ýêñ-
ïåðòîâ, èõ ñàäèòñÿ íà ñóäà äî 
8 òûñ. ÷åëîâåê, à îáùåå ÷èñëî 
êðóèçîâ ñ ïîñàäêîé â Ñåâåðíîé 
ñòîëèöå äîñòèãàåò 40. «Ñïðîñ 
íà ýòè ìàðøðóòû îãðîìíûé è 
ìåñòà, ïðåäíàçíà÷åííûå ïîä 
ïîñàäêó â Ïåòåðáóðãå, áûëè 
ïðîäàíû óæå ê âåñíå, – êîí-
ñòàòèðóåò ãåíåðàëüíûé äèðåê-
òîð êîìïàíèè «Àñòàðòà Ãðóïï» 
Îëüãà Ñìû÷êîâñêàÿ. – Â 2011 
ã. îñíîâíûå èãðîêè ïëàíèðó-
þò óâåëè÷èòü êîëè÷åñòâî ìåñò 
â êðóèçàõ ñ ïîñàäêîé â Ïåòåð-
áóðãå, îäíàêî, íåñìîòðÿ íà ðîñò 
îáúåìîâ, îáùàÿ òåíäåíöèÿ â 
ïðîäàæàõ, ñêîðåå âñåãî, áóäåò 
òîé æå: ãëóáèíà ìàññîâûõ ïðî-
äàæ ó íàñ äîñòèãàåò ñåíòÿáðÿ». 

Êðóèçíûõ êîìïàíèé, êî-
òîðûå îñóùåñòâëÿþò ïîñàäêó 
òóðèñòîâ â Ïåòåðáóðãå, íå òàê 
ìíîãî, êàê õîòåëîñü áû. Ýòî 
MSC, Costa è Princess Cruises, à 
òàêæå îòå÷åñòâåííàÿ êîìïàíèÿ-
ôðàõòîâàòåëü «Ìåòðîïîëèñ», 

ïðåäëàãàþùàÿ îäíî ñóäíî, 
ïðåäíàçíà÷åííîå äëÿ ðàáîòû 
òîëüêî ñ ðîññèÿíàìè. Ó êîì-
ïàíèé Holland America Line, 
Norwegian Cruise Line, Cunard, 
Royal Caribbean Cruise, Silver Sea, 
Crystal Cruises, Celebrity Cruises, 
Azamara Cruises, Oceania, Regent 
Seven Seas è AIDA Cruises 
ìàðøðóòû ÷åðåç ãîðîä íà Íåâå 
òîæå åñòü, íî ïîñàäêó ðîññèé-
ñêèõ ïàññàæèðîâ â Ïåòåðáóðãå 
îíè íå âûïîëíÿþò. «Âîçìîæíî, 
ýòî ñâÿçàíî ñ òåì, ÷òî íàøèõ 
òóðèñòîâ ïðèíèìàþò íà áîðò 
ëèøü êîìïàíèè, ïðèíàäëåæà-
ùèå ê êëàññó «ñòàíäàðò», ïðåä-
ëàãàþùèå ìàññîâûé è ïðîñòîé 
äëÿ ïîíèìàíèÿ ïðîäóêò, – ñ÷è-
òàåò Îëüãà Ñìû÷êîâñêàÿ. – Íî 
è òå, êòî ïîêà íå ðàññìàòðèâà-
åò Ñåâåðíóþ ñòîëèöó Ðîññèè 
êàê ïîðò  ïîñàäêè, îáÿçàòåëüíî 
ïðèäóò íà ýòîò ðûíîê, ïîñêîëü-
êó êðóèçíûé ñåãìåíò áûñòðî 
ðàçâèâàåòñÿ». 

Ïî òðàäèöèè, íàèáîëüøèì 
ñïðîñîì ïîëüçóþòñÿ ìàðøðóòû 
ïî Ñåâåðíîé Åâðîïå (îñîáåí-
íî ñ âûõîäîì èç Ïåòåðáóðãà, 
÷òî îáúÿñíÿåòñÿ óäîáñòâîì ïî-
ñàäêè), Ñðåäèçåìíîìó ìîðþ è 
êðóèçû âîêðóã Åâðîïû. Çàòåì 
ñëåäóåò ýêçîòèêà, ïîñêîëüêó 
ìîðñêîé êðóèç – åäâà ëè íå 
åäèíñòâåííûé ñïîñîá óâèäåòü 
äàëüíèå, «íåçàòîïòàííûå» óãîë-
êè ìèðà, íå èñïûòûâàÿ íà ñåáå 
áûòîâûõ è ïèùåâûõ ïðîáëåì. 

Íî, êàê ïîêàçûâàåò ñòàòè-
ñòèêà, êîëè÷åñòâî ðîññèÿí íà 
áîðòàõ êðóèçíûõ ëàéíåðîâ ïîêà 
íåâåëèêî. Ïî÷åìó? Ïðè÷èí 
íåìàëî. Ýòî è íåäîñòàòî÷íàÿ 
èíôîðìèðîâàííîñòü òóðèñòîâ, 
è íåõâàòêà ýðóäèöèè ïðîäàâ-
öîâ, è ÿçûêîâûå òðóäíîñòè 
ýêñêóðñèîííîãî õàðàêòåðà, è 
äàæå ðîññèéñêàÿ ìåíòàëüíîñòü. 
«Íàøè ñîãðàæäàíå íå ïðèâûê-
ëè ïëàíèðîâàòü ñâîé îòäûõ çà-
ãîäÿ è ÷àñòî «ïðîñûïàþòñÿ» ê 
øàïî÷íîìó ðàçáîðó, – ïîëàãàåò 
Îëüãà Ñìû÷êîâñêàÿ. – Ïðàâäà, 
ñ ïîÿâëåíèåì «Ìîðñêîãî ôàñà-
äà» ñèòóàöèÿ óæå óëó÷øèëàñü, è 
íàì êàæåòñÿ, áóäåò óëó÷øàòüñÿ 
äàëüøå ñ ðàçâèòèåì èíôðàñòðóê-
òóðû ïîðòà». «Òóðèñòè÷åñêèé 
êðóèçíûé ðûíîê ìåíÿåòñÿ, – 
ñ÷èòàåò ãåíåðàëüíûé äèðåêòîð 
êîìïàíèè «Ìåòðîïîëèñ Êðóèç» 
Îëüãà Êèëèìíèê. – Âûðîñ íå 
òîëüêî ñïðîñ ñî ñòîðîíû ðîñ-
ñèéñêèõ òóðèñòîâ: îíè ñòàíî-
âÿòñÿ òðåáîâàòåëüíåå. Òåïåðü 
êëèåíòà èíòåðåñóåò íå ïðîñòî 
ôàêò ïóòåøåñòâèÿ íà òåïëîõîäå, 
íî è âñå, ÷òî ýòîìó ñîïóòñòâóåò. 
Ïîýòîìó ÷àñòü ïðîãðàìì èçíà-
÷àëüíî ïðåäíàçíà÷åíà èìåííî 
äëÿ ðîññèéñêîãî òóðèñòà: â íèõ 
âñå, íà÷èíàÿ îò êóõíè è çà-
êàí÷èâàÿ âûñòóïëåíèÿìè ðîñ-
ñèéñêèõ çâåçä ýñòðàäû è êèíî, 
àäàïòèðîâàíî ïîä çàïðîñû ñî-
îòå÷åñòâåííèêîâ. 
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«Îêíî â Åâðîïó» ðàñøèðÿåòñÿ
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ÂÈÍÍÛÅ ÒÓÐÛ

Генеральный директор компании «Ин-
флот Круз энд Ферри» Андрей Мушкарев 
уверен, что это направление – одно из наи-
более перспективных в современном миро-
вом туризме. И готов аргументированно 
доказать, что для России морские круизы 
особенно ценны и актуальны.

– Если оценивать в качестве примера пер-
спективы одного только Петербурга, мы сра-
зу же поймем, насколько они благоприятны, 
– увлеченно говорит он. – Смотрите: в 2010 г. 
город на Неве принял 380 судозаходов, став 
одним из крупнейших круизных портов Евро-
пы. Для иностранцев, прибывающих морем, в 
городе действует закон о безвизовом пребыва-
нии в течение 72 часов. Петербург располагает 
пассажирским портом, который, без всякого 
сомнения, можно назвать одним из наиболее 
современных не только в Европе, но и мире. 
Сама по себе Cеверная столица весьма инте-
ресна гостям из-за рубежа благодаря огром-
ному культурно-историческому потенциалу. 
Все это ведет к тому, что круизные компании 
с удовольствием организуют маршруты с захо-
дом в Петербург. Не случайно у таких грандов, 
как Seaborn и Silversea, в летнем расписании 
представлены 7-дневные круизы из Стокголь-
ма, предусматривающие целых три дня стоян-
ки в Санкт-Петербурге.

– Понятно, что для гостей из-за рубежа 
наш город весьма привлекателен. А как обсто-
ят дела с выездным круизным туризмом для 
россиян?

– Он тоже развивается. В 2004 г., когда мы 
начали предлагать соотечественникам этот 
вид отдыха, в морские круизы отправилось 
не более 30 тыс. россиян. А в 2010-м только 
из Петербурга в морское путешествие отпра-
вились уже около 8 тыс. человек. Хотя надо 
признать, что, по сравнению с 22 млн пасса-
жиров, отправляющихся в морские круизы в 

мире, российские показатели мизерно малы. 
Они невелики и по сравнению с турпотоком в 
Турцию или Египет. Однако в этом есть и свой 
плюс – возможности развития направления 
грандиозны. Надо сказать, что в деле попу-
ляризации морских круизов наша компания 
успешно взаимодействует и с другими круп-
ными российскими туроператорами, также 
развивающими это направление туризма. Ведь 
задача у нас одна – сделать этот вид отдыха бо-
лее доступным и востребованным на рынке. 

– Как и в любом деле, наверняка есть про-
блемы, мешающие развитию этого направле-
ния туризма в России…

– Они действительно существуют. Не се-
крет, что пока не все круизные компании, осу-
ществляющие судозаходы в Петербург, выпол-
няют в нем посадку пассажиров. Объясняется 
это тем, что если круиз стартует, например, в 
Стокгольме, то до города на Неве каюты «пу-
стуют» и туристы не тратят деньги на лайнере. 
Это компаниям невыгодно. К тому же объемы 
посадки россиян в Петербурге пока невелики. 
Но ситуация меняется в лучшую сторону. Та-
кие круизные компании, как MSC  Crociere и 
Costa Crociere,  ежегодно гостеприимно встре-
чают на борту наших туристов: в 2010-м на 
каждом рейсе их лайнеров мы отправляли уже 
по 100 кают с российскими пассажирами. 

– Отчасти малое число российских круиз-
ных туристов принято оправдывать высокой 
стоимостью туров. Так ли это на самом деле?

– Стереотипы живучи… В действитель-
ности ситуация кардинально изменилась, и 
сейчас нередко морской круиз оказывается 
дешевле, чем отдых на берегу. К тому же у него 
есть целый ряд существенных преимуществ. 
Начиная от возможности за одну поездку уви-
деть много стран и завершая наличием огром-
ного выбора услуг. Ведь современный лайнер 
– не просто судно, доставляющее туристов из 
точки А в точку Б, а целый город развлечений, 
сосредоточенных на небольшой территории. 

Поэтому в настоящее время путешествие мо-
рем не только увлекательно, безопасно и ком-
фортно, но и выгодно.

– А какие маршруты, предполагающие     по-
садку в Петербурге, наиболее востребованы?

– Безусловно, это путешествия по норвеж-
ским фьордам. Конечно, Скандинавия и Европа 
тоже россиянам интересны, но фьорды благода-
ря своей неповторимости вне конкуренции: 80 
% побывавших в таких поездках возвращаются 
снова и снова. А если учесть, что путешествие 
проходит на таком суперсовременном лайнере, 
как Costa Limonosa (год постройки – 2009), рас-
полагающим симулятором трассы Формула 1, 
кинотеатром 4Д и т. д., оно действительно ста-
новится незабываемым. Принципиальная по-
зиция нашей компании состоит в том, что мы 
предлагаем только исключительно интересные 
и качественные турпродукты. Те, за которые 
нам не будет стыдно…

– Будут ли у Вас в 2011 г. какие-либо принци-
пиальные маршрутные новинки?

– Да. В частности, речь идет об уникальном 
круизе по греческим островам. Причем стар-
товать он будет из Стамбула и, самое главное, 
не предполагает необходимости получения со-
ответствующей визы. Даже несмотря на то, что 
Греция входит в Евросоюз, круиз для россиян 
будет безвизовым (за исключением получения 
турецкой визы по прилете в аэропорту)! 

– В этом сезоне в Петербурге активное раз-
витие получил и паромный туризм. Считаете 
ли Вы, что это действительно новое направле-
ние, а не только транспортная услуга?

– В основном паромные суда в Европе 
применяют для транспортировки людей и 
машин. Но в России паромы, которыми опе-
рирует компания St. Peter Line, можно отнести 
к классу круизных. Мы не просто оказываем 
транспортные услуги,  доставляя пассажиров 
и их автомобили из Петербурга в Хельсинки, 
а предоставляем целый комплекс сопутствую-
щих круизных услуг. Не случайно, по нашим 
оценкам, 80 % пассажиров – туристы. Попадая 
вечером на судно, они могут найти развлече-
ния на свой вкус на всю ночь – до 5 часов утра. 
Ночной клуб, казино, шоу-программы – это, 
действительно, не свойственно западным па-
ромам. Такой вид отдыха оказался очень вос-
требованным (за сезон на Princess Maria было 
перевезено около 180 тыс. человек), и в апреле 
2011-го мы запускаем маршрут из Петербурга 
в Стокгольм. Цена на поездку к берегам Шве-
ции будет невелика: 360 евро за каюту на чет-
верых. Согласитесь, не слишком дорого…

– Наверняка у Вас есть и другие предложе-
ния, которые в корне опровергают мнение о 
том, что морские круизы предназначены ис-
ключительно для людей состоятельных…

– Они действительно существуют. К при-
меру, 7-дневный круиз из Барселоны мы реа-
лизуем за… 300 евро. Если учесть, что цена 
включает полноценное многоразовое питание, 
возможность увидеть 3–4 страны, сойти на 
берег в 5–6 портах и получить массу дополни-
тельных услуг, за эти деньги вряд ли найдется 
достойный «береговой» аналог. Неудивитель-
но, что количество возвратных туристов в 
морских круизах всегда очень высоко: это про-
дукт  качественный и стоящий своих денег. И 
я абсолютно уверен в том, что этот вид отдыха 
по-настоящему интересен и выгоден. Добро 
пожаловать на борт! Áåñåäîâàë 
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Морские круизы: увлекательно и выгодно

Справка
Êîìïàíèÿ «Èíôëîò Êðóç ýíä Ôåððè» âõîäèò â 
ãðóïïó êîìïàíèé «Èíôëîò Âîðëäâàéä», îñíî-
âàííóþ â 1934 ã. è âûñòóïàþùóþ îôèöèàëüíûì 
ïðåäñòàâèòåëåì ïî ìîðñêîìó àãåíòèðîâàíèþ è 
ýêñêóðñèîííîìó îáñëóæèâàíèþ ìíîãèõ âñåìèð-
íî èçâåñòíûõ êðóèçíûõ êîìïàíèé. Îíà ÿâëÿåòñÿ 
êðóïíåéøèì â ìèðå àãåíòñòâîì ïî îáñëóæèâà-
íèþ êðóèçíûõ ñóäîâ: åå îôèñû ðàñïîëîæåíû â 
Ìîñêâå, Ñàíêò-Ïåòåðáóðãå, ÑØÀ è ñòðàíàõ Åâðî-
ñîþçà, à ïðåäñòàâèòåëüñòâà – â 160 ïîðòàõ ìèðà. 
«Èíôëîò» ïðåäëàãàåò áîëåå 400 ìîðñêèõ êðóèç-
íûõ ìàðøðóòîâ ïî âñåìó ìèðó.
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ÃÎÐÍÛÅ ËÛÆÈ

«Ñóùåñòâóþò íà Çåìëå ìå-
ñòà, ãäå ñõîäÿòñÿ òå, êòî èùåò 
÷åãî-òî èñêëþ÷èòåëüíîãî…»  
Ýòè ñëîâà, ïðîèçíåñåííûå áîëåå 
âåêà íàçàä, àêòóàëüíû è ñåãîäíÿ. 
Èõ ìîæíî ñìåëî îòíåñòè ê ëþ-
äÿì, ïðè÷àñòíûì ê ãîðíîëûæíî-
ìó îòäûõó.

ÔÐÀÍÖÈß
Ôðàíöèÿ îñòàåòñÿ çàêîíîäà-

òåëüíèöåé ìîä. Ñòðàíà ðàñïîëà-
ãàåò áîëåå 400 ãîðíîëûæíûìè 
ñòàíöèÿìè c îáùåé ïðîòÿæåí-
íîñòüþ òðàññ áîëåå 6000 êì, îáî-
ðóäîâàííûõ áîëåå 4000 ñîâðå-
ìåííûõ ïîäúåìíèêîâ ðàçíîãî 
òèïà, îò ãîíäîëüíûõ  äî áóêñè-
ðîâî÷íûõ. Â Øàìîíè, íà ñêëî-
íàõ Ìîíáëàíà, â çíàìåíèòîé 
Áåëîé äîëèíå ñ âûñîòû 3842 ì 
íà÷èíàåòñÿ ñàìàÿ âûñîêîãîðíàÿ 
òðàññà Åâðîïû ïðîòÿæåííîñòüþ 
22 êì, à ôðàíöóçñêèé Êóðøåâåëü 
âõîäèò â ïÿòåðêó ñàìûõ äîðîãèõ 
êóðîðòîâ ìèðà. Âîñåìüäåñÿò èç 
ñòà ñàìûõ èçâåñòíûõ êóðîðòîâ 
Ôðàíöèè ðàñïîëîæåíû â Àëüïàõ.

Âî ôðàíöóçñêèõ Àëüïàõ íà-
õîäèòñÿ îäíà èç êðóïíåéøèõ 
â ìèðå «êàðóñåëåé» ëûæíîãî 
ñïîðòà – PORTES DU SOLEIL 
(«Âîðîòà Ñîëíöà»). 

Ñíåæíûé áðèëëèàíò 
Portes du Soleil – AVORIAZ
Ðåãèîí Portes du Soleil - íà-

ñòîÿùèé ãîðíîëûæíûé ðàé. Â 
çîíå Àâîðèàçà, íà âûñîòå 1800 ì, 

Íàéäè ñâîþ âåðøèíó!                                                           

ïðîëîæåíû 650 êì  âåëèêîëåï-
íûõ òðàññ, îáñëóæèâàåìûõ 220 
ïîäúåìíèêàìè. Ê óñëóãàì  ãîñòåé 
òðàññû âñåõ êàòåãîðèé ñëîæíî-
ñòè, îò ïðîñòåéøèõ – çåëåíûõ 
äî êðóòûõ – ÷åðíûõ. Äëèííûå 
ñêëîíû äëÿ íà÷èíàþùèõ, ïî-
ëîãèå è êîìôîðòíûå, – îäíî èç 
îñíîâíûõ ïðåèìóùåñòâ Àâîðèà-
çà.  Òå, êòî âïåðâûå ïîïàäåò â 
ýòè ìåñòà, áóäóò ïðîñòî ïîðàæå-
íû èõ ôàíòàñòè÷åñêîé êðàñîòîé. 

Çäåñü ïîòðÿñàþùå çàáîòÿòñÿ 
î äåòÿõ. Âñå îðãàíèçîâàíî òàê, 
÷òîáû ðîäèòåëè ìîãëè ñïîêîé-
íî êàòàòüñÿ, â òî âðåìÿ êàê 
ðåáåíîê áóäåò îêðóæåí âñåñòî-
ðîííåé çàáîòîé. Åãî è íàó÷àò 
êàòàòüñÿ íà ëûæàõ íà äåòñêîì 
«ïîëèãîíå» ïî ñïåöèàëüíîé ìå-
òîäèêå, è âîâðåìÿ íàêîðìÿò, è 
çàéìóò èíòåðåñíûìè èãðàìè íà 
ñâåæåì âîçäóõå.  

Íó, à âå÷åðîì Àâîðèàç ïðå-
âðàùàåòñÿ â ðàé äëÿ ãóëÿþùåé 
ïóáëèêè. Ìíîæåñòâî ìàãàçèí-

÷èêîâ, êàôå, ðåñòîðàíîâ, ïàáîâ, 
äèñêîòåê ïðèâåòëèâî ðàñïàõè-
âàþò äâåðè, ïðèãëàøàÿ ïðèíÿòü 
ó÷àñòèå â íåêîåì äåéñòâå, êîòî-
ðîå ìîæåò ïðîäîëæàòüñÿ  äî ñà-
ìîãî óòðà… Åñëè æå âàì õî÷åòñÿ 
ïîñëå òðóäîâîãî äíÿ (íà ñêëîíå) 
òèøèíû è ïîêîÿ, íåêîåé «ðàñ-
ñëàáóõè», òî äëÿ âàñ îòêðûâà-
þòñÿ äâåðè SPA-çàâåäåíèé, ãäå 
â ñàóíå, õàììàìå è äæàêóçè âû 
ïîëó÷èòå ïîëíóþ ðåëàêñàöèþ. 

Ó âñåõ êóðîðòîâ ðåãèîíà 
Portes du Soleil (à èõ 14) åñòü 
îäíà îáùàÿ ÷åðòà – îíè óñïåø-
íî ïîääåðæèâàþò òðàäèöèè 
ôðàíöóçñêîãî ãîñòåïðèèìñòâà è 
ãàðàíòèðóþò ñåðâèñ ïî âûñøå-
ìó ðàçðÿäó.

Ôàíòàñòè÷åñêèå ïåéçàæè, 
÷èñòûé ãîðíûé âîçäóõ, íåâå-
ðîÿòíî óâëåêàòåëüíîå âðåìÿ-
ïðåïðîâîæäåíèå ïîäàðÿò âàì 
íåçàáûâàåìûå âîñïîìèíàíèÿ è 
áóðþ ýìîöèé – âñå ýòî íóæíî 
ïî÷óâñòâîâàòü è ïåðåæèòü ñàìî-
ìó çäåñü, â Àâîðèàçå.

Êàëåíäàðü ñîáûòèé 
â Àâîðèàçå:
· 5 ôåâðàëÿ – 4 ìàðòà – 

Ñíåæíûé êàðíàâàë (â òå÷åíèå 5 
íåäåëü ïàðàäû è øåñòâèÿ â êàð-
íàâàëüíûõ îäåæäàõ)

· 19–25 ìàðòà – Äæàçîâûé 
ôåñòèâàëü

· 15–16 àïðåëÿ – Ðàñïðîäàæà 
â ìàãàçèíàõ è çàêðûòèå ñåçîíà

Íîâûå ïàíîðàìíûå êàáèíû 
Êàíàòíàÿ äîðîãà Cime Caron 

– ãëàâíûé ïîäúåìíèê äëÿ Âàëü 
Òîðàíà è Òðåõ Äîëèí. Â äî-
ïîëíåíèå ê åãî âïå÷àòëÿþùèì 
òåõíè÷åñêèì õàðàêòåðèñòèêàì 
ñèñòåìà îñóùåñòâëÿåò äîñòóï ê 
ëåãåíäàðíîé âåðøèíå, äàâøåé 
ñâîå èìÿ êàíàòíîé äîðîãå. Îò-
ñþäà, ñ âûñîòû 3200 ì, îòêðû-
âàþòñÿ ïîòðÿñàþùèé âèä è 
ïàíîðàìà áîëåå ÷åì 1000 îêðó-
æàþùèõ âåðøèí.

Ïîäíèìàÿ åäèíîâðåìåííî 
150 ïàññàæèðîâ ê ñàìûì îáëà-
êàì, îáðàìëÿþùèì ýòó âåëè-
÷åñòâåííóþ âåðøèíó, êàíàòíàÿ 
äîðîãà èìååò â äëèíó 2,1 êì è 
ïîçâîëÿåò ïðåîäîëåâàòü ïåðåïàä 
âûñîò ïî÷òè 900 ì ñî ñðåäíåé 
ñêîðîñòüþ 10 ì/ñ.

ÏÐÎÃÓËÊÈ Â ÃÎÐÀÕ – ÍÎÂÛÉ 
ÑÏÎÑÎÁ ÎÒÊÐÛÒÜ ÄËß ÑÅÁß  
ÇÎÍÓ ÊÀÒÀÍÈß
Íåñêîëüêî ïîäúåìíèêîâ ïîä-

íèìàþò â ãîðû òåõ, êòî íå êàòà-
åòñÿ íà ëûæàõ, äëÿ àêòèâíîãî 
îòäûõà èíîãî ðîäà – ïðîãóëîê 
ïî ñïåöèàëüíûì ìàðøðóòàì, âî 
âðåìÿ êîòîðûõ âåñü ãîðíîëûæ-
íûé ðåãèîí è îêðóæàþùèå Àëü-
ïû îòêðûâàþòñÿ ñ àáñîëþòíî 
äðóãîé ñòîðîíû! Øåñòèäíåâíûé 
àáîíåìåíò äëÿ «ïåøåõîäîâ» 
ñòîèìîñòüþ 54 åâðî äàåò ïðàâî 
íåîãðàíè÷åííîãî äîñòóïà íà 
8 ïîäúåìíèêîâ: Peclet Funitel, 
ãîíäîëû Cairn è Caron, êàíàò-
íóþ äîðîãó Cime Caron, êðå-

ñåëüíûé ïîäúåìíèê Moutiere 
(òîëüêî ïîäúåì, ñïóñê ïåø-
êîì ÷åðåç ïåøåõîäíûé ìàðø-
ðóò Lacs), Grand Fond Funitel, 
êðåñåëüíûé ïîäúåìíèê Rosael 
è ãîíäîëó 3 Vallees Express (â 
Orelle) (áèëåòû â îäèí êîíåö 
ñòîÿò 8–19 åâðî, â çàâèñèìîñòè 
îò íàïðàâëåíèÿ). Ïîäúåì â ãîðû 
áåç ëûæ – îòëè÷íûé ñïîñîá íà-
ñëàäèòüñÿ ñâåæèì âîçäóõîì è 
îêðóæàþùåé ïðèðîäîé äëÿ òåõ, 
êòî íå êàòàåòñÿ! Ðàâíî, êàê îí 
ìîæåò îáåðíóòüñÿ è íåîáû÷íûì 
ïóòåøåñòâèåì, íàïðèìåð â äî-
ëèíó Maurienne, âåñåëûì è çà-
õâàòûâàþùèì ñàííûì ñïóñêîì 
äî ñàìîãî êóðîðòà (12 åâðî) èëè 
ïðîñòî ïðèÿòíîé âñòðå÷åé ñ 
äðóçüÿìè â îäíîì èç ðåñòîðàíîâ 
íà òðàññàõ êóðîðòà.

Ïðîäîëæèòåëüíîñòü ïåøèõ 
ïóòåøåñòâèé â ðàéîíå Âàëü Òî-
ðàíñà âàðüèðóåòñÿ îò 1 ÷ 30 ìèí 
äî 5 ÷, ïðîòÿæåííîñòü ìàðøðó-
òîâ îò 2 äî 6,1 êì.

SLALOM STADIUM FACE-LIFT 
Âûñî÷àéøèé â Åâðîïå, ïîë-

íîñòüþ îñâåùàåìûé ñëàëîìíûé 
ñòàäèîí Yannick Richard áóäåò 
ñóùåñòâåííî ìîäåðíèçèðîâàí è 
óâåëè÷åí. Ïîëó÷èâ îôèöèàëü-
íîå ðàçðåøåíèå íà ïðîâåäåíèå 
áîëüøèõ ñîðåâíîâàíèé – êóáêà 
Ôðàíöèè, ÷åìïèîíàòà Ôðàí-
öèè, ÷åìïèîíàòà ìèðà, ñòàäèîí, 
ñòîëü óäîáíî ðàñïîëîæåííûé 
â öåíòðå êóðîðòà, ñòàíåò âåñü-
ìà ïðèâëåêàòåëüíîé è óäîáíîé 
ïëîùàäêîé äëÿ ìíîãî÷èñëåí-
íûõ ïîêëîííèêîâ ãîðíûõ ëûæ. 

Â íàñòîÿùèé ìîìåíò çäåñü 
ïðîâîäÿòñÿ ñîðåâíîâàíèÿ ïî 
ñëàëîìó è ãèãàíòñêîìó ñëàëîìó, 
â òî âðåìÿ êàê ïîñëå ðåíîâàöèè 
è ðàñøèðåíèÿ ñòàäèîíà çäåñü 
ìîãóò ïðîâîäèòüñÿ ñîðåâíîâà-
íèÿ ïî ñóïåðãèãàíòó.

ÑÍÅÃ È ÊÀÒÀÍÈÅ 
ÃÀÐÀÍÒÈÐÎÂÀÍÛ 
(SNOW & SKI GUARANTEED)
Êàê èçâåñòíî, ÷åì âûøå – 

òåì áîëüøå ñíåãà è òåì áîëü-
øå êàòàíèÿ! Âàëü Òîðàí èçî-
áðåë íîâóþ ñíåæíóþ ãàðàíòèþ 
è äîáàâèë åå ê ãàðàíòèè ski-in 
è ski-out íà ñâîåé òåððèòîðèè! 
Äëÿ òîãî ÷òîáû âû áûëè óâåðå-
íû – çäåñü âû ïîëó÷èòå ñàìûé 
ëó÷øèé ñíåã è ñàìóþ áîëüøóþ 
çîíó êàòàíèÿ â ìèðå! 

Åñëè â ïåðèîä çèìíåãî ñåçî-
íà â Âàëü Òîðàíå (ñåçîí äëèòñÿ 
äî ìàÿ) êàêîé-ëèáî èç äðóãèõ 
åâðîïåéñêèõ ãîðíîëûæíûõ êó-
ðîðòîâ áóäåò èìåòü áîëåå âû-
ñîêóþ îöåíêó ñîñòîÿíèÿ ñíåãà, 
Âàëü Òîðàí ïîäàðèò âàì åùå 
îäèí äåíü êàòàíèÿ.

Ñòàíèñëàâ ÄÜßÊÎÂÑÊÈÉ,
âèöå-ïðåçèäåíò Âñåðîññèéñêîé 

àññîöèàöèè ãîðíîëûæíûõ 
èíñòðóêòîðîâ è

Ðîññèéñêîé íàöèîíàëüíîé 
ãîðíîëûæíîé øêîëû,

Ñåâåðî-Çàïàäíûé ðåãèîíàëüíûé 
ôèëèàë
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ÃÎÐÍÛÅ ËÛÆÈ

Íà ñåâåðå Èòàëèè â Äî-
ëîìèòîâûõ Àëüïàõ ðàñêèíó-
ëàñü «ãîðíîëûæíàÿ ñòðàíà» 
DolomitiSuperski, êîòîðàÿ îáúå-
äèíèëà 12 çèìíèõ êóðîðòîâ, áî-
ëåå 1200 êì ãîðíîëûæíûõ òðàññ 
è áîëåå 450 ïîäúåìíèêîâ. 

DolomitiSuperski ïîäãîòîâèë 
íîâóþ âåðñèþ îôèöèàëüíîãî 
ñàéòà www.dolomitisuperski.com, 
êîòîðàÿ áûëà ïðåäñòàâëåíà â 
îêòÿáðå 2010 ã. Íåêîòîðûå èç 
ðàçäåëîâ óíèêàëüíû.

Êîðòèíà-ä'Àìïåööî 
îðèåíòèðóåòñÿ íà Ðîññèþ
Îäèí èç ñàìûõ çíàìåíèòûõ 

è ôåøåíåáåëüíûõ ãîðíîëûæ-
íûõ êóðîðòîâ –  Êîðòèíà-
ä'Àìïåööî (Cortina d'Ampezzo), 
ðàñïîëîæåííûé íà âîñòî÷íûõ 
ñêëîíàõ Äîëîìèòîâûõ Àëüï, 
â íîâîì ñåçîíå àêòèâíî ïðè-
âëåêàåò ðîññèÿí. Ñïåöèàëüíî 
äëÿ íàøèõ òóðèñòîâ ïîÿâèëàñü 
ðóññêîÿçû÷íàÿ âåðñèÿ îôèöè-
àëüíîãî ñàéòà êóðîðòà. Òàêæå 
ñîçäàí îòäåë ïî ðàáîòå ñ òóðè-
ñòàìè èç Ðîññèè. Îí ðàñïîëî-
æåí â îôèñå Skipass Cortina, Via 
Marconi, 15 – ýòî ïðèâîêçàëü-
íàÿ ïëîùàäü, êóäà ïðèáûâàþò 
òóðèñòè÷åñêèå àâòîáóñû. Âûïó-
ùåíà áðîøþðà íà ðóññêîì ÿçû-
êå, êîòîðóþ ìîæíî ïîëó÷èòü â 
òóðèñòè÷åñêîì îôèñå êóðîðòà 
èëè ñêà÷àòü íà ñàéòå.

Çîíà êàòàíèÿ Êîðòèíà-
ä'Àìïåööî ñîñòîèò èç 140 êì 
ãîðíîëûæíûõ òðàññ ñ âûñîòàìè 

Íîâîñòè ãîðíîëûæíîé Èòàëèè

îò 1224 äî 3000 ì. Ñåçîí êàòà-
íèÿ ïðîäëèòñÿ äî 25 àïðåëÿ. 
Äåòè äî 8 ëåò êàòàþòñÿ áåñ-
ïëàòíî, ñòîèìîñòü ñêè-ïàññà 
äëÿ âçðîñëûõ – îò 34 åâðî è 
âûøå, â çàâèñèìîñòè îò âû-
áðàííîé çîíû è âðåìåíè.

Íîâàÿ òðàññà â Âàëëå ä´Àîñòà 
Íà÷àëî ñåçîíà â ãîðíîëûæ-

íîì êîìïëåêñå Ïèëà îçíà-
ìåíîâàëîñü îòêðûòèåì íîâîé 
òðàññû, ïðîëîæåííîé îò Platta 
de Grevon (2700 ì) ê Plan de 
L'Eyve. Íîâûé ìàðøðóò ïðåä-
íàçíà÷åí â îñíîâíîì äëÿ òåõ, 
êòî ïðåäïî÷èòàåò êàòàòüñÿ ïî 
ñâåæåìó ñíåãó. Ïîñëå ñíåãîïà-
äîâ åãî îñòàâëÿþò íåòðîíóòûì, 
è òîëüêî íåñêîëüêî äíåé ñïóñòÿ 
òðàññó óêàòûâàþò ðàòðàêàìè, 
÷òîáû ñäåëàòü åå äîñòóïíîé è 
äëÿ ëþáèòåëåé òðàäèöèîííîãî 
ïîêðûòèÿ.

Îòìåòèì òàêæå, ÷òî â íèæ-
íåé ÷àñòè òðàññû 12-Leisse gare 

ïîÿâèëàñü áîëåå ìîùíàÿ óñòà-
íîâêà äëÿ ïðîèçâîäñòâà èñêóñ-
ñòâåííîãî ñíåãà. Êðîìå òîãî, 
ðåêîíñòðóèðîâàíû áèëåòíûå 
êàññû êóðîðòà. Àáîíåìåíòû 
íà ñêè-ïàññ íà 3 è áîëåå äíåé 
äàþò âëàäåëüöàì âîçìîæíîñòü 
áåñïëàòíî ïîçíàêîìèòüñÿ ñ 
äðóãèìè ëûæíûìè êóðîðòàìè 
Âàëëå ä’Àîñòû.

Êàòàíèå ïðè ëóíå
Îáùåñòâî êàíàòíûõ äî-

ðîã ×åðâèíî S.p.A. âûñòóïèëî 
ñ ïðåäëîæåíèåì îðãàíèçîâàòü 
äëÿ òóðèñòîâ ðîìàíòè÷åñêèé 
óæèí  è ñïóñêè ïðè ëóííîì 
ñâåòå, èäåÿ îêàçàëàñü âåñüìà 
óäà÷íîé. Äàòû ïðîâîäèìûõ íà 
òðàññàõ «Âåíòèíà» è «6» (çîíà 
êàòàíèÿ Áîíòàäèíè – Ïëàí Ìå-
çîí, êîíå÷íûé ïóíêò ìàðøðóòà 
â ïîñåëêå íà ñêëîíå Êðåòàö) 
ñïóñêîâ ïðèóðî÷åíû ê ïîëíî-
ëóíèþ. Â ïðîãðàììå íå òîëüêî 
êàòàíèå íà ëûæàõ, íî è ãàñòðî-
íîìè÷åñêèå èçûñêè, à åùå óäî-
âîëüñòâèå îò ïðèÿòíîé êîìïà-
íèè, îáúåäèíÿþùåé ó÷àñòíèêîâ 
ýòîé åäèíñòâåííîé â ñâîåì ðîäå 
èíèöèàòèâû: èíñòðóêòîðîâ è 
ó÷åíèêîâ, ãîñòåé è àäìèíèñòðà-
òîðîâ ãîðíûõ ïðèþòîâ. 

Íîâàÿ ïðîãðàììà 
èç Ïåòåðáóðãà
Îäíîé èç ãëàâíûõ íîâèíîê 

ãîðíîëûæíîãî ñåçîíà ñòàë ðå-
ãóëÿðíûé ðåéñ èç Ïåòåðáóðãà 
â èòàëüÿíñêèé Áåðãàìî - ñî-

âìåñòíàÿ ïðîãðàììà PAC Group 
ñ Wind Jet. Ðåéñ îñóùåñòâëÿåòñÿ 
íà ðåãóëÿðíîé îñíîâå íà êîì-
ôîðòàáåëüíîì àýðîáóñå À-320 
ïî âîñêðåñåíüÿì è äàåò òóðè-
ñòàì ìàêñèìóì âîçìîæíîñòåé 
êàê äëÿ îòäûõà â áëèçëåæàùèõ 
êóðîðòàõ Äîëîìèòè äè Áðåí-
òà è Àëüòà Âàëüòåëëèíà, òàê è 
äëÿ âûïîëíåíèÿ ðàçíîîáðàçíîé 
ýêñêóðñèîííîé ïðîãðàììû. 

«Ïîÿâëåíèå ýòîãî ðåéñà çíà-
÷èòåëüíî ðàñøèðÿåò íàøè âîç-
ìîæíîñòè ïî ïðåäîñòàâëåíèþ 
òóðèñòè÷åñêèõ ïóòåâîê ðàçíîãî 
ñîäåðæàíèÿ, – êîììåíòèðóåò 
Èëüÿ Èòêèí, ãåíåðàëüíûé äè-
ðåêòîð PAC Group. – Ñðåäíÿÿ 
ñòîèìîñòü íåäåëüíîãî ïàêåòà 
ïðè ýòîì ñîñòàâëÿåò îêîëî 450 
åâðî, è ïîýòîìó ñïðîñ ãàðàíòè-
ðîâàí. Ìû ñ÷èòàåì Ïåòåðáóðã 
è Ñåâåðî-Çàïàä Ðîññèè î÷åíü 
ïåðñïåêòèâíûìè äëÿ ðàçâèòèÿ 
è ïîýòîìó óäåëÿåì è áóäåì óäå-
ëÿòü åìó ìàêñèìóì âíèìàíèÿ, 
øàã çà øàãîì ðàñøèðÿÿ ëèíåé-
êó ïðîäóêòîâ». 

Â PAC Group íàìåðåâàþòñÿ 
çíà÷èòåëüíî óâåëè÷èòü îáúåìû 
ïî âñåì ãîðíîëûæíûì íàïðàâ-
ëåíèÿì. Ê êîíöó ñåçîíà ðîñò 
ïðîäàæ ïî Èòàëèè è Øâåéöà-
ðèè îæèäàåòñÿ íà óðîâíå +25 
%, ïî Ôðàíöèè +50 %, ïî Àâ-
ñòðèè ïðèáàâêà îæèäàåòñÿ â 
ðàçìåðå 70 % (ïî ñðàâíåíèþ ñ 
çèìíèì ñåçîíîì 2009/2010).
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Ãðóïïà êîìïàíèé «Ïåòðîòóð» õîðî-
øî èçâåñòíà íà ðûíêå ìíîãî÷èñëåííûìè 
àâòîáóñíûìè è ýêñêóðñèîííûìè òóðà-
ìè, êîòîðûå îõâàòûâàþò ïðàêòè÷å-
ñêè âñþ Åâðîïó. Îäíàêî åå ãåíåðàëüíûé 
äèðåêòîð Èãîðü Ìàçóëîâ óâåðåí, ÷òî 
â êàæäîì ïðåäëîæåíèè «Ïåòðîòóðà» 
åñòü «èçþìèíêà», äåëàþùàÿ åãî ïðî-
äóêò îðèãèíàëüíûì.

– Äåëî â òîì, ÷òî ìû äàâíî è âïîëíå 
óñïåøíî çàíèìàåìñÿ íå òîëüêî àâòîáóñ-
íûì è ýêñêóðñèîííûì òóðèçìîì â Åâðîïå, 
íî è îðãàíèçóåì ðàçíîîáðàçíûå ïîåçäêè 
ïî Ðîññèè è Áåëîðóññèè, – êîíñòàòèðóåò 
îí. – Â èõ ÷èñëå – áîëüøîé âûáîð òóðîâ 
ïî «Çîëîòîìó êîëüöó», êàê ýêñêóðñèîííûå, 
òàê è ïðèêëþ÷åí÷åñêèå ïîåçäêè (íàïðè-
ìåð, ñ ðàôòèíãîì) ïî Êàðåëèè, à òàêæå 
ýêñêóðñèîííûå òóðû â Áåëîðóññèþ. Îíè 
ôîðìèðóþòñÿ íà ñáîðíîé îñíîâå, íî ïðè 
ïîñòîÿííîì ãðàôèêå. 

Ê ÷èñëó îðèãèíàëüíûõ òóðîâ ïî Ðîññèè 
îí îòíåñ è òóðû â Êàçàíü, êîòîðûå ïîëüçó-
þòñÿ õîðîøèì ñïðîñîì ïîòîìó, ÷òî ïðåä-
ïîëàãàþò êàê íàñûùåííóþ ýêñêóðñèîííóþ 
ïðîãðàììó, òàê è äîñòàòî÷íî âûñîêèé óðî-
âåíü îáñëóæèâàíèÿ è ïðîæèâàíèÿ (â îòå-
ëÿõ äî 4*) íàðÿäó ñ áîëüøèì âûáîðîì ñî-
ïóòñòâóþùèõ óñëóã. «Íà âñå ýòè ïðîäóêòû 
ìû ïðåäîñòàâëÿåì âûñîêîå êîìèññèîííîå 
âîçíàãðàæäåíèå (12 %) è ãîòîâû àêòèâíî 
ñîòðóäíè÷àòü ñ àãåíòñòâàìè», – ïîä÷åðêè-
âàåò Èãîðü Ìàçóëîâ.

Åñòü ó «Ïåòðîòóðà» è äðóãàÿ «èçþìèí-
êà»: äåòñêèå è ìîëîäåæíûå òóðû. Â ÷àñò-
íîñòè, ïîåçäêè ñ îäíîäíåâíûì ïðåáûâàíè-
åì øêîëüíèêîâ â òàêèõ ãîðîäàõ, êàê Òóëà 

è ßñíàÿ Ïîëÿíà, ßðîñëàâëü è Êîñòðîìà, 
Ñåðãèåâ Ïîñàä, Àëåêñàíäðîâ, Ðÿçàíü… Ïî 
ìíåíèþ ðóêîâîäèòåëÿ êîìïàíèè, ýòè íåäî-
ðîãèå òóðû (1,2–1,8 òûñ. ðóá.) âïîëíå ìîãóò 
áûòü âîñòðåáîâàíû íå òîëüêî â êàíèêóëÿð-
íîå, íî è â ëþáîå äðóãîå âðåìÿ ãîäà.  

×òî êàñàåòñÿ òðàäèöèîííûõ òóðïðî-
äóêòîâ «Ïåòðîòóðà», òî â èõ ëèíåéêå äåé-
ñòâèòåëüíî åñòü ÷åìó óäèâèòüñÿ. È ñóòü íå 
òîëüêî â òîì, ÷òî àâòîáóñíûå ìàðøðóòû 
êîìïàíèè îõâàòûâàþò âñþ Åâðîïó. Íî êà-
êîâû îíè! ×åãî ñòîèò õîòÿ áû àâòîáóñíûé 
òóð â Øâåéöàðèþ ÷åðåç íåìåöêóþ Áàâà-
ðèþ…

– Ìû ñìîãëè ñîñòàâèòü ïðîãðàììó òàê, 
÷òî îíà ïî êàðìàíó ìíîãèì ïóòåøåñòâåí-
íèêàì, æåëàþùèì îêàçàòüñÿ â ýòîé àëü-
ïèéñêîé ñòðàíå, – ãîâîðèò ðóêîâîäèòåëü 

«Ïåòðîòóðà». – È â ìåæñåçîíüå àêöåíò ñäå-
ëàëè íà ýêñêóðñèîííîé ñîñòàâëÿþùåé, íà 
îñìîòðå ãîðîäîâ êàê â íåìåöêîãîâîðÿùèõ 
êàíòîíàõ Øâåéöàðèè, òàê è âî ôðàíêîãî-
âîðÿùèõ. Íàäî ñêàçàòü, ÷òî ñïðîñ íà ýòó 
ïîåçäêó ïîñòîÿííî ðàñòåò…

Åùå îäèí ýêñêëþçèâíûé òóð ãðóïïû 
êîìïàíèé – ïóòåøåñòâèå ñ îñìîòðîì äî-
ñòîïðèìå÷àòåëüíîñòåé â äîëèíå Ðåéíà. Â 
÷åì æå åãî «èçþìèíêà»? Â òîì, ÷òî òóðè-
ñòû ìîãóò ïîñåòèòü íåìåöêèå ãîðîäà, êî-
òîðûå íå âõîäÿò ñ îáû÷íóþ ïðîãðàììó è 
ñòîÿò â ñòîðîíå îò òðàíçèòíûõ ïóòåé àâ-
òîáóñîâ. Âåéìàð, Ýðôóðò, Áîíí, Êåëüí, 
Òðèð – êàæäûé èç íèõ õîðîø ïî-ñâîåìó. 
À çíàìåíèòûé îòðåçîê â 60 êì, íà êîòîðîì 
ñîñðåäîòî÷åíà ìàññà çàìêîâ ðàçíûõ àðõè-
òåêòóðíûõ ñòèëåé è èñòîðè÷åñêèõ ýïîõ? 

Íî è ýòî íå âñå. Äàæå íà èòàëüÿíñêîì 
íàïðàâëåíèè, ãäå, êàê ïðàâèëî, ïðåäëàãà-
þò êëàññè÷åñêèå ýêñêóðñèîííûå ìàðøðó-
òû, ó «Ïåòðîòóðà» åñòü ýêñêëþçèâ. «Ìû 
îðãàíèçîâàëè òóð â Âåíåöèþ, êîòîðûé 
ïðåäóñìàòðèâàåò ïðîæèâàíèå â îòåëå, ðàñ-
ïîëîæåííîì ïðàêòè÷åñêè â äâóõ øàãàõ îò 
ïëîùàäè Ñâ. Ìàðêà, – êîíñòàòèðóåò Èãîðü 
Ìàçóëîâ. – È êîãäà ïîòîê «äíåâíûõ» òóðè-
ñòîâ óæå ñõëûíóë, ó íàøèõ êëèåíòîâ åñòü 
âîçìîæíîñòü âå÷åðîì, íå ñïåøà, ïîëþáî-
âàòüñÿ ýòèì ðîìàíòè÷åñêèì ãîðîäîì…» Äà 
è ëåòîì êîìïàíèÿ ãîòîâà ïðåäîñòàâèòü íà 
âûáîð íåñêîëüêî âàðèàíòîâ êîìáèíèðî-
âàííûõ òóðîâ (ýêñêóðñèîíêà + îòäûõ) íà 
ðàçíûõ ïîáåðåæüÿõ. Â òîì ÷èñëå íå òîëüêî 
â øóìíîì ðàçâëå÷åíèÿìè Ðèìèíè, íî è íà 
Òèððåíñêîì ìîðå, ãäå òàêæå âûïîëíÿåòñÿ 
áîãàòàÿ ýêñêóðñèîííàÿ ïðîãðàììà.  

Âëàäèìèð ÑÅÐÃÀ×ÅÂ  
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Ðàññìîòðèì òóð «Ëîíäîí – ïðîøëîå è 
ñîâðåìåííîñòü», êîòîðûé ñîñòîèòñÿ 20–27 
ìàðòà. Ðàçðàáàòûâàÿ åãî, ÿ ñòàâèë çàäà÷ó 
ïîêàçàòü ìíîãîñëîéíîñòü ýòîãî ãîðîäà, 
íàïîëíåííîãî øåäåâðàìè àðõèòåêòóðû è 
æèâîïèñè, âûçûâàþùèìè ëèòåðàòóðíûå è 
èñòîðè÷åñêèå àëëþçèè. Ïðè÷åì íå òîëüêî 
àëëþçèè, ñâÿçàííûå ñ  ïðîøëûì – ñ Øåê-
ñïèðîì è Äèêêåíñîì, Ãåíäåëåì è Òåðíå-
ðîì, íî è àëëþçèè, ñâÿçàííûå ñ ñåãîäíÿø-
íèì êèíî, òåëåâèäåíèåì, Èíòåðíåòîì. 

×òîáû ñäåëàòü òóð ìàêñèìàëüíî íàñû-
ùåííûì ýêñêóðñèÿìè, ñäåëàòü èõ íå ïî-
âåðõíîñòíûìè, à äîñòàòî÷íî ãëóáîêèìè 
è â òî æå âðåìÿ  äîñòóïíûìè ïî öåíå, ÿ 
çíà÷èòåëüíóþ ÷àñòü ýêñêóðñèé ñäåëàë ïå-
øåõîäíûìè. Íà àâòîáóñå ìû îòïðàâèìñÿ 
òîëüêî íà âå÷åðíþþ îáçîðíóþ ýêñêóðñèþ 
ñðàçó ïîñëå ïðèáûòèÿ. 

Çàòî âî âòîðîé äåíü ìû ïåøêîì, ñ ìíîãî-
÷èñëåííûìè îñòàíîâêàìè ïðîéäåì ïî ãëàâ-
íûì ïëîùàäÿì è óëèöàì Ëîíäîíà. Îñìîòðåâ 
Òðàôàëüãàðñêóþ ïëîùàäü ñ êîëîííîé Íåëü-
ñîíà è ìíîãèìè-ìíîãèìè äðóãèìè ïàìÿòíè-
êàìè (îò Êàðëà I – äî Îñêàðà Óàéëüäà), ìû 
ïîñåòèì öåðêîâü Ñâÿòîãî Ìàðòèíà â Ïîëÿõ, 
ïîñòðîåííóþ àðõèòåêòîðîì Ãèááñîì. Ýòà 
öåðêîâü ñòàëà îáðàçöîì äëÿ ìíîãèõ öåðêâåé 
â àìåðèêàíñêèõ êîëîíèÿõ Áðèòàíñêîé èìïå-
ðèè. Çàòåì ìû âûéäåì íà ïëîùàäü Ëåñòåð-
Ñêâåð, òàêæå çàïîëíåííóþ ïàìÿòíèêàìè, 
èçâåñòíóþ òåì, ÷òî â åå êèíîòåàòðàõ ïðîâî-
äÿòñÿ âñòðå÷è ñ ñàìûìè èçâåñòíûìè êèíî-
àêòåðàìè ìèðà. 

Îòòóäà ïî êðàþ Ñîõî ïðîéäåì ê ïëî-
ùàäè Ïèêàäèëëè, êîòîðóþ âñå êîãäà-òî 
«ïðîõîäèëè» â øêîëå. Óçðåâ ñòàðåéøóþ 
ñâåòîâóþ ðåêëàìó è Ýðîñà, «èñïîëíÿþùå-
ãî ðîëü» Ìåðêóðèÿ, óçðåâ ôîíòàí, ïîäà-
ðåííûé ïðèíöåì Ìàéêëîì, ìû âûéäåì íà 
óëèöó Ïèêàäèëëè. Çäåñü, â äâóõ øàãàõ îò 
ïëîùàäè, ðàñïîëàãàþòñÿ ïîñòðîåííàÿ Êðè-
ñòîôåðîì Ðåíîì öåðêîâü è Êîðîëåâñêàÿ 
àêàäåìèÿ èñêóññòâ. Çàãëÿíåì â ýòî çäàíèå 
– áûâøèé äâîðåö ëîðäà Áåðëèíãòîíà, ëþ-
áèòåëÿ èñêóññòâ è ñòðàñòíîãî ïîêëîííèêà 
èòàëüÿíñêîãî àðõèòåêòîðà Àíäðåà Ïàëëà-
äèî. Â Àêàäåìèè ÿ ïîêàæó îäèí èç øåäåâ-
ðîâ Ìèêåëàíäæåëî. À ðÿäîì ìû óâèäèì 
Îëáàíè – äîì, â êîòîðîì æèëè âåëèêèå 
õîëîñòÿêè (íàïðèìåð, ëîðä Áàéðîí), óâè-

äèì îòåëü «Ðèö», â êîòîðîì ÷ëåíû êîðî-
ëåâñêîé ñåìüè ïðîâîäÿò áîëüøå ïðèåìîâ, 
÷åì â Áóêèíãåìñêîì äâîðöå. Îòòóäà ìèìî 
Ñåíò-Äæåéìñêîãî ïàðêà è óëèöû Ïýëë 
Ìýëë ìû âûéäåì ê Áóêèíãåìñêîìó äâîðöó. 
(Ïîìíèòå ëè âû, ÷òî íà óëèöå Ïýëë Ìýëë 
ðàñïîëàãàþòñÿ ñàìûå èçâåñòíûå êëóáû 
Ëîíäîíà, ÷òî íà ñòóïåíüêàõ îäíîãî èç íèõ 
áûëî çàêëþ÷åíî ïàðè, îêîí÷èâøååñÿ êðó-
ãîñâåòíûì ïóòåøåñòâèåì?) Ñìåíà êàðàóëà 
ó Áóêèíãåìñêîãî äâîðöà ñòàíåò äîñòîéíûì 
çàâåðøåíèåì ýòîé ýêñêóðñèè. Òåõ, êòî åùå 
ñîõðàíèò ñèëû äëÿ ïðîäîëæåíèÿ ïîçíàâà-
òåëüíîãî ïðîöåññà, æäåò äîïîëíèòåëüíàÿ 
ýêñêóðñèÿ â Òàóýð ñ ìåñòíûì ãèäîì.

Òðåòèé äåíü íà÷íåòñÿ ñ ïðîãóëêè ïî 
Ñèòè. Êòî æå èç íàñ íå ñëûøàë ýòî ñëî-
âî? Ñèòè – ôèíàíñîâîå ñåðäöå Åâðîïû 
è ìèðà â XVIII–XIX  ââ. È ìû óâèäèì 
íå òîëüêî ãðîìàäû ñîâðåìåííûõ áàíêîâ, 
íî è ñòàðèííîå çäàíèå Áèðæè è îñîáíÿê 
ëîðäà-ìýðà, óâèäèì ìîíóìåíò, ïîñâÿùåí-
íûé æåðòâàì ãðàíäèîçíîãî ïîæàðà 1666 ã., 
óíè÷òîæèâøåãî áîëüøèíñòâî çäàíèé Ëîí-
äîíà, óâèäèì ïîñòðîåííûå ïîñëå ïîæàðà 
Êðèñòîôåðîì Ðýíîì öåðêâè è, íàêîíåö, 
ïîñåòèì ñîáîð Ñâÿòîãî Ïàâëà. Äîòîøíûå 
ïåòåðáóðæöû, çíàêîìûå ñ óñòðîéñòâîì êó-
ïîëà Èñààêèåâñêîãî ñîáîðà, ñìîãóò ñâîè-
ìè ãëàçàìè óâèäåòü êîíñòðóêöèþ ãîðàçäî 
áîëüøåãî äèàìåòðà è ïîäíÿòüñÿ íà ñàìûé 
âåðõ êóïîëà ê ñâåòîâîìó ôîíàðèêó. Ïðåä-
ñòàâëÿåòå, êàêèå êàäðû ïîëó÷àþòñÿ îòòóäà, 
êàêèå ïîðòðåòû íà ôîíå Ëîíäîíà ñìîãóò 
ñäåëàòü âàøè òóðèñòû?! Î âíóòðåííåì 
óáðàíñòâå ñîáîðà ìîæíî ãîâîðèòü îñîáî. Â 
çàâåðøåíèå ýòîé ýêñêóðñèè ìû ïîäîéäåì 
ê çíàìåíèòîìó «Îãóðöó» Íîðìàíà Ôîñòåðà 
è çäàíèþ êîìïàíèè Ëëîéä, ïîñòðîåííîìó 
Ðè÷àðäîì Ðîäæåðîì. (Ïî ïåøåõîäíîìó 
ìîñòó Ìèëëåíèóì, ïîñòðîåííîìó Ôîñòå-
ðîì ê 2000 ã., ìû ïðîéäåìñÿ ïîñëå òîãî, 
êàê âûéäåì èç ñîáîðà.)

Íå áóäó ñòîëü æå ïîäðîáíî îïèñûâàòü 
îñòàëüíûå äíè. Ñêàæó òîëüêî, ÷òî ìû 
ïðîéäåì ïîñëåäíèé ïóòü êîðîëÿ Êàðëà I 
îò äâîðöà Ñåíò-Äæåéìñ (êîòîðûé Ãåíðèõ 
VIII ñòðîèë äëÿ êàçíåííîé èì ñâîåé âòî-
ðîé æåíû Àííû Áîëåéí) ÷åðåç ïðåêðàñ-
íûé Ñåíò-Äæåéìñêèé ïàðê ìèìî çäàíèÿ 
Êîííîé ãâàðäèè ê îäíîé èç ñàìûõ «ïàëëà-

äèàíñêèõ» ïîñòðîåê Ëîíäîíà – Áàíêåòíî-
ìó çàëó. Ýòî çäàíèå Èíèãî Äæîíñ ñòðîèë 
äëÿ îòöà Êàðëà I êîðîëÿ ßêîâà. Åãî ñàìî-
ãî â ïîëíûé ðîñò ìû óçðèì, ðàçãëÿäûâàÿ 
ñàìûé áîëüøîé ïëàôîí, íàïèñàííûé Ðó-
áåíñîì ïî çàêàçó ßêîâà äëÿ Áàíêåòíîãî 
çàëà. Ëþáèòåëü èñêóññòâ è áàíêåòîâ, ßêîâ 
óìåð ñâîåé ñìåðòüþ, ÷åãî íå ñêàæåøü î 
ñûíå. Âåäü Êàðë I øåë ïî òîìó ïóòè ê 
ïëàõå, êîòîðóþ óñòàíîâèëè ðÿäîì ñ Áàí-
êåòíûì çàëîì. Íà ïëàõó êîðîëü âûøåë 
ïðÿìî èç îêíà âòîðîãî ýòàæà. Òàê âûñîêà 
îíà áûëà, ÷òîáû âñå æåëàþùèå ìîãëè ðàç-
ãëÿäåòü êàçíü êîðîëÿ.

Êàê è êàçíåííûé êîðîëü, ìû ïîäíè-
ìåìñÿ ïî ëåñòíèöå íà âòîðîé ýòàæ. Íî íå 
áóäåì âûõîäèòü ê ñòîÿùåìó íàãîòîâå ïà-
ëà÷ó. Ïîñëå òîãî, êàê ìû ïîëþáóåìñÿ óæå 
óïîìèíàâøèìñÿ ïëàôîíîì, ïîñëå òîãî, 
êàê ÿ ïðîèçíåñó ïîñëåäíþþ ôðàçó, ïðîèç-
íåñåííóþ  êîðîëåì, ìû äâèíåìñÿ ê Âåñò-
ìèíñòåðñêîìó àááàòñòâó.

Íàñ æäåò òàêæå çíàêîìñòâî ñ Ãàéä-
ïàðêîì è Êåíñèíãòîíñêèì ñàäîì, â êîòî-
ðîì æèëè Ïèòåð Ïýí è ïðèíöåññà Äèàíà. 
Çàïëàíèðîâàíî è äîñòàòî÷íî ñâîáîäíîãî 
âðåìåíè, â êîòîðîå òóðèñòû ñìîãóò ñàìî-
ñòîÿòåëüíî ïðîéòèñü ïî ëîíäîíñêèì ìó-
çåÿì èëè ïðèñîåäèíèòüñÿ ê îäíîäíåâíîé 
ýêñêóðñèè â Áàò è Ñòîóíõåíäæ è ê ýêñ-
êóðñèè â Îêñôîðä è Ñòðàòôîðä íà Ýâåíå, 
ïîáûâàòü â Âèíäçîðå, Áðèòàíñêîì ìóçåå è 
Íàöèîíàëüíîé ãàëåðåå. 

Ïðèìåðíî òàêæå ÿ ñòðîþ òóð â Âåíåöèþ 
5–12 ìàðòà, òîëüêî ïåðåäâèãàòüñÿ ìû áóäåì 
ëèáî ïåøêîì, ëèáî íà òåïëîõîäå. Èíà÷å 
ïðîéäóò áîëåå êîðîòêèå òóðû âî Ôëîðåí-
öèþ (14–18 àïðåëÿ) è â Ðèì (27 àïðåëÿ – 
1 ìàÿ). Çíà÷èòåëüíóþ ÷àñòü ýêñêóðñèé â 
ýòèõ òóðàõ ïðîâåäóò ìåñòíûå ëèöåíçèðî-
âàííûå ãèäû, çàìå÷àòåëüíûå çíàòîêè èñòî-
ðèè, ïðåêðàñíî ãîâîðÿùèå ïî-ðóññêè. 

Îñòàåòñÿ íàïîìíèòü, ÷òî ìåíåäæåðû 
Àãåíòñòâà Ïóòåøåñòâèé «ÝÊËÅÊÒÈÊÀ» 
ñ óäîâîëüñòâèåì ïðèìóò âàøè çàÿâêè íà 
áðîíèðîâàíèå íàøèõ òóðîâ è îòâåòÿò íà 
âñå òåõíè÷åñêèå âîïðîñû.

Èãîðü ÂÎÅÂÎÄÑÊÈÉ, 
ãåíäèðåêòîð ÀÏ «ÝÊËÅÊÒÈÊÀ»,

ãëàâíûé ðåäàêòîð æóðíàëà «ÀÂÒÎÁÓÑ»
Òåë. (812) 710-55-46

«Ëîíäîí – ïðîøëîå è ñîâðåìåííîñòü»
Àâòîðñêèé òóð Èãîðÿ Âîåâîäñêîãî   

«Òóðû ðàçíûå íóæíû, òóðû ðàçíûå âàæíû…» Òàê èëè ïðèìåð-
íî òàê ñêàçàë êëàññèê. Êîëëåãè, êàêèå òóðû âû ïðîäàåòå ÷àùå 
âñåãî? Ïðàâèëüíî! Òóðû, «îðèåíòèðîâàííûå íà øèðîêîãî ïîêóïà-
òåëÿ». Òî åñòü òóðû ñî ñêðîìíûì íàáîðîì ñòàíäàðòíûõ ýêñêóð-
ñèé è ìàññîé ñâîáîäíîãî âðåìåíè íà ìàãàçèíû, àêâàïàðêè è ò. ï. 
È âû ïðàâû, èìåííî òàêèå òóðû ïðîäàþòñÿ ëó÷øå âñåãî. 

Íî åñëè âàøè çàêàç÷èêè õîòÿò íå øîïèíãà è îòäûõà, à 
ìàêñèìàëüíîãî çíàêîìñòâà ñî ñòðàíîé ïîñåùåíèÿ, íóæíû äðó-
ãèå òóðû. Àâòîðñêèå. Èìåííî òàêèå òóðû ÿ îáû÷íî è äåëàþ. 
Äàæå ÷åòûðåõäíåâêà â Ñòîêãîëüì ìîæåò áûòü àâòîðñêîé. 
À òåì áîëåå – òóðû, êîòîðûå ÿ ðàçðàáàòûâàþ è ïðîâîæó â 
ïîñëåäíèå ãîäû. 

ÂÈÍÍÛÅ ÒÓÐÛÃÎÑÒÈÍÈÖÛÀÂÒÎÐÑÊÈÅ ÒÓÐÛ2929

20–27 ìàðòà

ÒÓÐÁÈÇÍÅÑ ÍÀ ÑÅÂÅÐÎ-ÇÀÏÀÄÅ ÒÓÐÁÈÇÍÅÑ ÍÀ ÑÅÂÅÐÎ-ÇÀÏÀÄÅ № 12 2010  12 2010 - № 1 2011  1 2011 



30ÒÓÐÁÈÇÍÅÑ ÍÀ ÑÅÂÅÐÎ-ÇÀÏÀÄÅ ÒÓÐÁÈÇÍÅÑ ÍÀ ÑÅÂÅÐÎ-ÇÀÏÀÄÅ № 12 2010  12 2010 - № 1 2011  1 2011 ÒÓÐÈÑÒÈ×ÅÑÊÈÉ ØÎÏÈÍÃ

Òàêîå ïîíÿòèå, êàê òóðèñòè÷åñêèé øî-
ïèíã, äàâíî çíàêîìî ðîññèÿíàì, âûåçæàþ-
ùèì çà ãðàíèöó. Îñîáåííî ïîïóëÿðíû ó íà-
øèõ òóðèñòîâ øîï-òóðû â åâðîïåéñêèå 
ãîðîäà âî âðåìÿ ïðàçäíè÷íûõ «sales», êîãäà 
ìîæíî ïðèîáðåñòè êà÷åñòâåííûå è ìîäíûå 
âåùè ïî íåâûñîêîé öåíå. Â Ïåòåðáóðã êàê 
ãîðîä-ìóçåé ìèðîâîãî çíà÷åíèÿ ïðèåçæàþò â 
îñíîâíîì ñ ïîçíàâàòåëüíîé öåëüþ. È õîòÿ 
èíîñòðàííûå òóðèñòû îõîòíî ïðèîáðåòà-
þò çäåñü ìåõà, «èìïåðàòîðñêèé» ôàðôîð, 
êàðòèíû è óêðàøåíèÿ, âðÿä ëè ýòî ìîæíî 
íàçâàòü îðãàíèçîâàííûì øîïèíãîì. 

Îáùàÿñü ñ ïðåäñòàâèòåëÿìè ïåòåðáóðã-
ñêèõ òóðêîìïàíèé, ðàáîòàþùèõ íà ïðèåìå, 
ìû âûÿâèëè äâå ãðóïïû ñïåöèàëèñòîâ: íå-
ïðèìèðèìûõ ïðîòèâíèêîâ ñàìîé ìûñëè, 
÷òî â Ïåòåðáóðãå óìåñòåí øîïèíã, è òåõ, êòî 
ñ÷èòàåò, ÷òî åãî ìîæíî è íóæíî ðàçâèâàòü 
êàê äîïîëíèòåëüíóþ óñëóãó â òóðïàêåòå. 

Êîãäà âñå ñðåäñòâà õîðîøè
Ñåãîäíÿ ñèòóàöèÿ íà ðûíêå âúåçäíîãî 

òóðèçìà – íå ñàìàÿ ðàäóæíàÿ. Ðóêîâîäè-
òåëè ïåòåðáóðãñêèõ òóðôèðì ãîâîðèëè î 
ñíèæåíèè òóðïîòîêà â Ñåâåðíóþ ñòîëèöó  
è åãî ïðè÷èíàõ íà îäíîì èç ïîñëåäíèõ çà-
ñåäàíèé Êîìèññèè ïî âúåçäíîìó òóðèçìó 
ÑÇÐÎ ÐÑÒ, ïîñâÿùåííîì ïåðñïåêòèâàì 
ðàçâèòèÿ âúåçäíîãî è âíóòðåííåãî òóðèçìà 
íà ñåçîí 2011 ã. 

Ñðåäè ïðè÷èí ýòîãî ÿâëåíèÿ íàçâàëè 
íåóðåãóëèðîâàííîñòü íåêîòîðûõ âîïðîñîâ 
ñ ÓÔÌÑ ÐÔ, ñëîæíîñòü ïîëó÷åíèÿ âèç äëÿ 
ãðóïï èíîñòðàííûõ òóðèñòîâ, äîðîãîâèçíó 
îòåëåé è âûñîêèå öåíû íà áèëåòû â ìóçåè. 
Åñëè â äîêðèçèñíûå ãîäû áîëüøàÿ ÷àñòü 
àâèàãðóïï çàêàçûâàëà 5–7-äíåâíûå òóðû 
â Ïåòåðáóðã, òî ñåãîäíÿ òóðèñòû ïðåäïî-
÷èòàþò òóðû â 2–3 äíÿ. Ýòî âåäåò ê ñîêðà-
ùåíèþ ÷èñëà ìóçååâ â ïðîãðàììå, êàê ïðà-
âèëî, äîðîãîñòîÿùèõ. Òóðèñòû âûáèðàþò 
îïòèìàëüíûé íàáîð â ïðåäåëàõ íåâûñîêîé  
öåíîâîé êàòåãîðèè. Åùå ñëîæíåå ñèòóàöèÿ 
íà ðûíêå âíóòðåííåãî òóðèçìà, òàê êàê 
ìíîãèå ðåãèîíû ÐÔ åùå ïåðåæèâàþò ïî-
ñëåäñòâèÿ êðèçèñà. 

Ìîæíî êîíñòàòèðîâàòü: îñîáîãî óâåëè-
÷åíèÿ òóðèñòñêèõ ïîòîêîâ â Ïåòåðáóðã îæè-
äàòü íå ïðèõîäèòñÿ è äàæå åñòü îïàñåíèå, 
÷òî âî âíóòðåííåì òóðèçìå ïðîèçîéäåò ïà-
äåíèå. Â ñèòóàöèè ïàäåíèÿ öåíîâîé ïëàíêè 
âñå ñðåäñòâà õîðîøè äëÿ ïîëó÷åíèÿ äîïîë-
íèòåëüíûõ ôèíàíñîâûõ ñðåäñòâ. Îäíèì èç 
íèõ ìîãëà áû ñòàòü îðãàíèçàöèÿ øîïèíãà 
äëÿ òóðèñòîâ. Êàê íåëüçÿ êñòàòè òóò è íå-
äàâíÿÿ èíèöèàòèâà ïåòåðáóðãñêèõ çàêîíî-
äàòåëåé îòíîñèòåëüíî ââåäåíèÿ Tax Free.

Tax Free – áîíóñ äëÿ èíîñòðàíöåâ
Çàêîíîïðîåêò î ââåäåíèè Tax Free ãî-

òîâ, ñîîáùèë ïðåäñåäàòåëü êîìèññèè Çà-
êîíîäàòåëüíîãî ñîáðàíèÿ Ïåòåðáóðãà ïî 
òóðèñòñêîé èíäóñòðèè Àíäðåé ×åðíûõ. 
Òàêàÿ ñèñòåìà óæå äàâíî ðàáîòàåò çà ðó-
áåæîì, ãäå òóðèñòû èìåþò âîçìîæíîñòü ïî 
âîçâðàùåíèè èç ñòðàíû âåðíóòü ÷àñòü ïî-
òðà÷åííûõ íà ïîêóïêè äåíåã (ñóììó íàëîãà 
íà äîáàâëåííóþ ñòîèìîñòü). 

Òåïåðü, ïîñëå ïðèíÿòèÿ çàêîíà, òàêóþ 
âîçìîæíîñòü ïîëó÷àò èíîñòðàííûå òóðè-

ñòû, ïîñåùàþùèå íåêîòîðûå ãîðîäà Ðîñ-
ñèè (ñïèñîê ãîðîäîâ ïîêà íå óòâåðæäåí). 
Òî, ÷òî òàêîé ïðîåêò èíèöèèðîâàëè â Ïå-
òåðáóðãå, ïîäòâåðæäàåò íàìåðåíèå âëàñòåé 
è áèçíåñà ïðèâëåêàòü áîëüøåå ÷èñëî òóðè-
ñòîâ â ãîðîä íà Íåâå, â òîì ÷èñëå – çà ñ÷åò 
øîïèíãà.

Êàê ñêàçàë Àíäðåé ×åðíûõ, çàêîí â 
ïåðâóþ î÷åðåäü ïîëîæèòåëüíî ñêàæåòñÿ 
íà ýêîíîìèêå Ïåòåðáóðãà, òàê êàê òóðèñòû 
ñòàíóò áîëüøå ïîêóïàòü. Ïðè÷åì íå îáÿ-
çàòåëüíî äîðîãèå ñóâåíèðû è ìåõà, à, âîç-
ìîæíî, è äðóãóþ ðîññèéñêóþ ïðîäóêöèþ. 

Ñêîëüêî âðåìåíè ïîíàäîáèòñÿ, ÷òîáû 
ïðèíÿòü ýòîò çàêîí, ñêàçàòü òðóäíî. Âåäü 
åãî ïðåäñòîèò ðàññìîòðåòü íå òîëüêî äå-
ïóòàòàì Ïåòåðáóðãà, íî è èõ êîëëåãàì â 
Ãîñäóìå. Äóìàåòñÿ, çàêîíîäàòåëè òÿíóòü 
ñ ïðèíÿòèåì çàêîíà íå ñòàíóò: åãî ïëþñû 
î÷åâèäíû.

Ïîñëå ýêñêóðñèè – â ÒÐÊ 
Îäíàêî Tax Free – ýòî ñòèìóë äëÿ èíî-

ñòðàííûõ òóðèñòîâ, âåäü ïîëó÷èòü åãî ìîæ-
íî ïðè âûåçäå èç Ðîññèè. À êàê áûòü ñ øî-
ïèíãîì äëÿ ðîññèéñêèõ ãðàæäàí, êîòîðûå 
ïðèåçæàþò â Ïåòåðáóðã èç ãëóáèíêè? Ìíî-
ãèì õî÷åòñÿ íå òîëüêî ïîñìîòðåòü äîñòî-
ïðèìå÷àòåëüíîñòè, òåàòðû è ìóçåè ãîðîäà, 
íî è ïðèîáðåñòè ÷òî-òî, ÷åãî íå êóïèøü 
äîìà. 

Ñâîèì âèäåíèåì ýòîé ïðîáëåìû ñ «ÒÁ» 
ïîäåëèëàñü Òàòüÿíà Êîëüöîâà, ãåíåðàëüíûé 
äèðåêòîð ïðåäñòàâèòåëüñòâà êîìïàíèè «Áàë-
êàí Ýêñïðåññ» â Ïåòåðáóðãå. 

– ×òî êàñàåòñÿ òóðèñòè÷åñêîãî øî-
ïèíãà â Ïåòåðáóðãå, òî ìîãó ñêàçàòü, ÷òî 
øîïèíã-öåíòðîì â áëèæàéøåì áóäóùåì 
ãîðîä, êîíå÷íî, íå ñòàíåò. Ïî ýêîíîìè-
÷åñêèì ïðè÷èíàì. Íî ðàçâèâàòü ýòî íà-
ïðàâëåíèå êàê äîïîëíèòåëüíóþ óñëóãó â 
ñòàíäàðòíîì òóðïàêåòå íåîáõîäèìî, íà 
íåå åñòü ñïðîñ. Ìû òàêóþ óñëóãó íà÷àëè 
âêëþ÷àòü â ïàêåò åùå â 2009 ã. Â ýêñêóð-
ñèîííóþ ïðîãðàììó äîáàâèëè ïîñåùåíèå 
ìóçåÿ Èìïåðàòîðñêîãî ôàðôîðîâîãî çàâî-
äà è ìàãàçèíà ñóâåíèðîâ, ãäå ìîæíî ïðè-
îáðåñòè îðèãèíàëüíóþ ïðîäóêöèþ. ×óòü 
ïîçæå ñòàëè âêëþ÷àòü â òóð ïîåçäêè â 

òîðãîâûå öåíòðû, íàïðèìåð  â ÌÅÃÀ – 
Äûáåíêî. Ïîëó÷èëè õîðîøèé îòêëèê. 

Ñåãîäíÿ â êîìïëåêñ ÌÅÃÀ ìû îòïðàâ-
ëÿåì ãðóïïû òóðèñòîâ èç Óêðàèíû, Áå-
ëîðóññèè, Ðóìûíèè, èç äðóãèõ ðåãèîíîâ  
Ðîññèè. Òàì åñòü âîçìîæíîñòü ñîâìåùàòü 
äîñóã ñ øîïèíãîì è ðàçâëå÷åíèÿìè: ìîæíî 
ïîñìîòðåòü êèíî â ôîðìàòå 3D, ïîñåòèòü 
êàòîê, ðåñòîðàííûé äâîðèê, êðûòóþ óëèöó 
áóòèêîâ, ïîñèäåòü â êàôå. Â ïîñëåäíåå âðå-
ìÿ äîáàâèëè ïîñåùåíèå ëèêåðî-âîäî÷íîãî 
çàâîäà, à òàêæå çàâîäà ïî ïðîèçâîäñòâó 
ïèâà – ïî àíàëîãèè ñ òåì, êàê â ×åõèè 
ïðåäëàãàþò ïîñåòèòü çàâîä Áåõåðåâêè èëè 
ïèâíîé çàâîä.

Íåáîëüøèå ãðóïïû òóðèñòîâ èç Åâðîïû 
– ôðàíöóçû, àíãëè÷àíå, íåìöû, èòàëüÿíöû 
âñåãäà îõîòíî îòêëèêàþòñÿ íà òàêèå ïðåä-
ëîæåíèÿ. Ëîìîíîñîâñêèé ôàðôîð èõ, êî-
íå÷íî, èíòåðåñóåò, íî îíè ñ óäîâîëüñòâèåì 
ïîáûâàþò è â ìóçåå âîäêè, ìóçåå õëåáà, íà 
ëèêåðî-âîäî÷íîì çàâîäå. 

Ñïðîñ íà òàêèå óñëóãè åñòü, ñëîæíîñòü â 
òîì, ÷òî íå âñåãäà íà ïðåäïðèÿòèè åñòü äå-
ãóñòàöèîííûé çàë è ñîòðóäíèê, ñïîñîáíûé 
ïðîâåñòè ýêñêóðñèþ ïî çàâîäó. Ïðîáóåì 
îðãàíèçîâàòü ýêñêóðñèþ íà ìîëî÷íûé çà-
âîä, òàì òîæå ìîæíî îðãàíèçîâàòü äåãóñòà-
öèþ ðîññèéñêèõ éîãóðòîâ, ñìåòàíû, òâîðî-
ãà, íî äîãîâîðèòüñÿ ñ ðóêîâîäñòâîì çàâîäà 
÷ðåçâû÷àéíî ñëîæíî. 

Òàêèå ýêñêóðñèè â îñíîâíîì «ïðîáè-
âàþò» ñàìè òóðôèðìû, à õîòåëîñü áû ïî-
ëó÷àòü ïðåäëîæåíèÿ è ñî ñòîðîíû çàâîäîâ, 
òóðôèðìû ãîòîâû çàêëþ÷àòü äîãîâîðû è 
îïëà÷èâàòü ïðîâåäåíèå ïîäîáíûõ ýêñêóð-
ñèé. Íàì íóæíû îáðàòíàÿ ñâÿçü, äèàëîã è 
çàèíòåðåñîâàííîñòü ñî ñòîðîíû ðóêîâîä-
ñòâà çàâîäà èëè îòäåëà ìàðêåòèíãà. Òóð-
ôèðìû ãîòîâû ó÷àñòâîâàòü â ñîâìåñòíûõ 
ïðîåêòàõ ñ çàâîäàìè, â ñîâìåñòíîé ðåêëà-
ìå. Êðîìå òîãî, äëÿ òóðôèðì, êîòîðûå ó÷à-
ñòâóþò â ìåæäóíàðîäíûõ âûñòàâêàõ, èí-
òåðåñíû íå òîëüêî ñîâìåñòíûå àêöèè äëÿ 
ïðèâëå÷åíèÿ ïîñåòèòåëåé íà ñòåíä, íî è 
ïå÷àòü ñîâìåñòíîé ðåêëàìû â èíôîðìàöè-
îííûõ êàòàëîãàõ ê âûñòàâêå.

Çàäà÷à òóðôèðìû – ìàêñèìàëüíî óäî-
âëåòâîðèòü ïîòðåáíîñòè è ïîæåëàíèÿ òó-

Øîïèíã â ãîðîäå ìóçååâ: íåäîîöåíåííûé 
òóðïðîäóêò 
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ðèñòîâ, ò. å. òóðèñò ïîñëå ïîäîáíîé ýêñ-
êóðñèè äîëæåí âûéòè äîâîëüíûì è ïî 
âîçâðàùåíèè äîìîé ðàññêàçàòü î òàêîé çà-
ìå÷àòåëüíîé ýêñêóðñèè ñâîèì çíàêîìûì. 
Ýòî ñàìàÿ ëó÷øàÿ è ýôôåêòèâíàÿ ðåêëàìà 
äëÿ òóðôèðìû è äëÿ çàâîäà. 

Äóìàþ, ÷òî òóðèñòè÷åñêèé øîïèíã â 
Ïåòåðáóðãå ïîêà ìîæåò áûòü âîñòðåáîâàí 
òîëüêî â âèäå êàêèõ-òî äîïîëíèòåëüíûõ 
óñëóã. Êàê öåëîå íàïðàâëåíèå â òóðèçìå ÿ 
áû íå ñòàëà åãî âûäåëÿòü. 

Íà øîïèíã êàê íà ïðàçäíèê
Âî âñåì ìèðå øîï-òóðèçì – äîâîëüíî 

ïîïóëÿðíûé è ïåðñïåêòèâíûé òóðïðîäóêò, 
íî ïîêà íå ó íàñ. À âåäü ïðè åãî ïðîôåñ-
ñèîíàëüíîé îðãàíèçàöèè ìîæíî íå òîëüêî 
ïîìî÷ü òóðèñòó âûãîäíî ïðèîáðåñòè êà÷å-
ñòâåííûå òîâàðû è ñîâåðøèòü óâëåêàòåëü-
íîå ïóòåøåñòâèå, íî è çíà÷èòåëüíî ïîïîë-
íèòü ãîñóäàðñòâåííóþ êàçíó. 

Íàïðèìåð, ôåñòèâàëè øîïèíãà â Äó-
áàå äàâíî ñòàëè ýòàëîíîì äëÿ âñåãî ìèðà. 
Îáû÷íûé ïðîöåññ ïîêóïîê çäåñü ñóìåëè 
ïðåâðàòèòü â ïðàçäíèê. Â òîðãîâûõ öåí-
òðàõ – ìîëëàõ ìîæíî íå òîëüêî ïîðàäîâàòü 
ñåáÿ ïîêóïêàìè, íî è… ïîêàòàòüñÿ íà ëû-
æàõ ïî ñíåæíûì ãîðêàì (â ïàâèëüîíå ïî-
ñòîÿííî ïîääåðæèâàåòñÿ òåìïåðàòóðà íå 
íèæå -5 0Ñ), ïîíàáëþäàòü çà îáèòàòåëÿìè 
ìîðñêîãî äíà (â  ãðîìàäíîì àêâàðèóìå 
äàéâåðû ïëàâàþò âìåñòå ñ ðûáêàìè), ïîä-
íÿòüñÿ íà 124-é ýòàæ ñàìîé âûñîêîé áàø-
íè ìèðà Burj Khalifa (îíà íàõîäèòñÿ ðÿäîì 
ñ Dubai Moll). Íî áîëåå âñåãî íà ôåñòèâàëü 
øîïèíãà â Äóáàé âëåêóò ñêèäêè, êîòîðûå 
êðóæàò ãîëîâó ïîêóïàòåëÿì. Êàê ïðàâè-
ëî, øîï-òóðû â Äóáàé îñîáåííî óñïåøíî 

ïðîäàþòñÿ èìåííî íà ïåðèîä ôåñòèâàëåé.
Èíîå äåëî ôåñòèâàëü øîïèíãà â Êàó-

íàñå â Ëèòâå. Åãî ïðîâîäÿò ðàç â ñåçîí. 
Çäåñü òîæå ìíîãèå åâðîïåéñêèå òîâàðû 
ìîæíî êóïèòü ñî ñêèäêîé, à ïîòîì ïîñå-
òèòü ÿðìàðêó, íà êîòîðîé ïðåäñòàâëåíû 
èçäåëèÿ íàðîäíûõ ïðîìûñëîâ, ôåðìåðñêèõ 
õîçÿéñòâ. Âñå ýòî ñîïðîâîæäàåòñÿ êîíöåð-
òàìè óëè÷íûõ ìóçûêàíòîâ, êîòîðûå âñåãäà 
ïðèâëåêàþò òóðèñòîâ. Â ðåçóëüòàòå îáû÷-
íûé øîïèíã çäåñü òîæå îáñòàâëÿþò êàê 
ïðàçäíèê.

Ìíîãèå âîçðàçÿò, ÷òî ïóòåì îðãàíèçà-
öèè ìàññîâîãî øîïèíãà ñòàðàþòñÿ ïðè-
âëå÷ü â òå ãîðîäà, ãäå íåò òàêèõ êóëüòóðíûõ 
òðàäèöèé, êàê â Ïåòåðáóðãå. Íî âîçüìåì, 
íàïðèìåð, òàêîé âî ìíîãîì áëèçêèé ïî 
äóõó Ïåòåðáóðãó ãîðîä, êàê Âåíà – ãîðîä 
ñ 1000-ëåòíåé áîãàòîé êóëüòóðîé, ìóçåÿìè 
ìèðîâîãî ôîðìàòà. Íà ñàéòå Âåíñêîãî òó-
ðèñòè÷åñêîãî îôèñà âèäíî, êàê áåðåæíî è 
ãðàìîòíî ïðåïîäíîñÿòñÿ âñå ñòîðîíû æèç-
íè òóðèñòè÷åñêîãî öåíòðà ìåæäóíàðîäíîãî 

óðîâíÿ: è ìóçåè, è øîïèíã (êàê ïðåêðàñíî 
çâó÷èò «Øîïèíã âî äâîðöàõ»: äàæå ÷åðåç 
òàêóþ òåìó íàñ çíàêîìÿò ñ èñòîðèåé ãîðî-
äà).  Ïðèìåð Âåíû ïîêàçûâàåò ïóòü, êàê 
ìîæíî íå ïðîòèâîïîñòàâëÿòü, à îáúåäè-
íÿòü ýòè ñåãìåíòû â îäèí êà÷åñòâåííûé 
òóðïðîäóêò.  

Êîíêóðåíòû íå äðåìëþò
Íè÷åãî ïîäîáíîãî ïîêà íå îðãàíèçóþò 

â Ïåòåðáóðãå. Àðãóìåíòû ïðèíèìàþùèõ 
êîìïàíèé òàêîâû: «â ãîðîäå ìóçååâ íåò 
ñìûñëà óñòðàèâàòü øîïèíã», «â ìàãàçèíàõ 
âñå äîðîãî, äëÿ èíîñòðàíöåâ íåèíòåðåñíî, 
à äëÿ æèòåëåé ïðîâèíöèè – íå ïî êàð-
ìàíó», «â êîðîòêèé òóð íå âòèñíóòü øî-
ïèíã»… Ëèøü åäèíèöû ðèñêóþò ðàçâèâàòü 
ýòó óñëóãó.

À âîò ñîñåäè ïî Ñåâåðî-Çàïàäó áûñòðåå 
ïîíÿëè âûãîäó òóðèñòè÷åñêîãî øîïèíãà â 
Ñåâåðíîé ñòîëèöå. Â êîíöå íîÿáðÿ êðóï-
íàÿ òðàíñïîðòíàÿ êîìïàíèÿ èç Áîðîâè÷åé 
(Íîâãîðîäñêàÿ îáëàñòü) çàÿâèëà  îá îðãà-
íèçàöèè øîï-òóðîâ â Ïåòåðáóðã. Òóðèñòîâ 
ïðèâîçÿò â ÌÅÃÀ – Äûáåíêî íà öåëûé 
äåíü – áëàãî çäåñü è ìàãàçèíû, è ðåñòîðà-
íû, è ðàçâëå÷åíèÿ – âñå â îäíîì êîìïëåê-
ñå, à âå÷åðîì âåçóò äîìîé. Óñëóãà ïîëüçó-
åòñÿ êîëîññàëüíûì ñïðîñîì – âðåìÿ äëÿ åå 
ðàñêðóòêè âûáðàëè óäà÷íîå. Åñòü ïîäîáíîå  
ïðåäëîæåíèå è ó îäíîé èç ïñêîâñêèõ êîì-
ïàíèé. 

Ïîêà ýòè òóðû – îäíîäíåâíûå, îðèåí-
òèðîâàíû èñêëþ÷èòåëüíî íà øîïèíã. Íî 
ýòî ëèøíèé ðàç äîêàçûâàåò, ÷òî øîïèíã â 
Ñåâåðíîé ñòîëèöå âîçìîæåí è óìåñòåí. 

Åëåíà ÌÓÊÎÂÎÇÎÂÀ,
Èíãà ÃÓÐÎÂÀ
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Ñòðàíû áûâøåãî ÑÍÃ âñå 
áîëüøå ñòàíîâÿòñÿ ïîïóëÿðíû-
ìè. Ñðåäè áåçóñëîâíûõ ôàâî-
ðèòîâ – ñîëíå÷íûé Óçáåêèñòàí. 
Êîìïàíèÿ «Âðåìåíà ãîäà» îäíà 
èç ïåðâûõ â Ïåòåðáóðãå îáðàòè-
ëà ïðèñòàëüíîå âíèìàíèå íà ýòîò 
èíòåðåñíûé ïðîäóêò. 

Çäåñü ïî ïðàâó ñ÷èòàþò 
Óçáåêèñòàí îäíèì èç ïåðñïåê-
òèâíûõ òóðèñòè÷åñêèõ íàïðàâ-
ëåíèé. Ïî ñëîâàì äèðåêòîðà 
êîìïàíèè Âàëåíòèíû Êîëüöî-
âîé, ïóòåøåñòâèå â Óçáåêèñòàí 

Ïî ñëåäàì Òàìåðëàíà è Áðè÷ìóëû     
íèêîãî íå îñòàâèò ðàâíîäóø-
íûì: ÷èñòî, áåçîïàñíî, íåäî-
ðîãî è, ãëàâíîå, ïîçíàâàòåëüíî! 
È, ïîæàëóé, äàæå ðîñêîøíî, 
åñëè ñîåäèíèòü ìíîãîâåêîâóþ 
èñòîðèþ Âîñòîêà è ïîòðÿñàþ-
ùèé îòäûõ íà ñíåæíûõ ãîðàõ. 
Åñëè Âû óñòàëè îò êëàññèêè, 
èñòîïòàëè îáóâü â ïîèñêàõ 
íîâîãî è íåîáû÷íîãî, – Âàø 
ïóòü ëåæèò â Óçáåêèñòàí, êî-
òîðûé ïðîéäåò ÷åðåç «çâåçäó 
Âîñòîêà» – Òàøêåíò, çàíåñåí-
íûå â ñïèñîê Âñåìèðíîãî íà-

ñëåäèÿ ãîðîäà Ñàìàðêàíä è 
Áóõàðó, áåççâó÷íî èñ÷åçàþùèé 
Àðàë, çíîéíóþ ïóñòûíþ Êû-
çûëêóì è ñêàçî÷íî êðàñèâûå 
ãîðû ×èìãàíà… À «òàðàíòàñ, 
íàçûâàåìûé àðáîþ», ìîæåò, 
âñå-òàêè è ïðèâåäåò Âàñ â çî-
ëîòóþ Áðè÷ìóëó, çíàêîìñòâî ñ 
êîòîðîé ïðîèçîøëî â äàëåêîì 
«ïåñåííîì» äåòñòâå. Óçáåêè-
ñòàí – ñòðàíà âåëèêèõ ãîðîäîâ, 
ðîâåñíèêîâ Ðèìà è Âàâèëîíà, ñ 
ñîòíÿìè àðõèòåêòóðíûõ ïàìÿò-
íèêîâ ðàçëè÷íûõ ýïîõ íåâåðî-

ÿòíîé êðàñîòû. Êîãäà-òî ÷åðåç 
Óçáåêèñòàí ïðîõîäèë Âåëèêèé 
øåëêîâûé ïóòü, à ëåãåíäàðíûé 
Òàìåðëàí, ðîäèâøèéñÿ íåäà-
ëåêî îò Ñàìàðêàíäà, «êðîèë» 
èñòîðèþ Âîñòîêà âîåííûìè 
ïîõîäàìè. Ñåãîäíÿøíèé Óçáå-
êèñòàí âñå ÷àùå íàçûâàþò 
«óçáåêñêîé Øâåéöàðèåé». Â 
îòðîãàõ çàïàäíîãî Òÿíü-Øàíÿ 
ðàñïîëàãàþòñÿ îäíè èç ëó÷-
øèõ ãîðíîëûæíûõ êóðîðòîâ 
Öåíòðàëüíîé Àçèè: ×èìãàí 
(âåëèêîëåïíî ïîäõîäèò äëÿ îò-
äûõà ñåìüåé) è Áåëüäåðñàé (õî-
ðîø äëÿ óâåðåííî êàòàþùèõñÿ 
ëûæíèêîâ è ñíîóáîðäèñòîâ). 
Èñêëþ÷èòåëüíóþ ÷èñòîòó âîç-
äóõà ìíîãèå æèòåëè Òàøêåíòà, 
íàõîäÿùåãîñÿ âñåãî ëèøü â 80 
êì îò ñêëîíîâ, èñïîëüçóþò äëÿ 
ïîëó÷åíèÿ øîêîëàäíîãî çàãàðà, 
êàòàÿñü íà ëûæàõ â ïëàâêàõ è 
êóïàëüíèêàõ… Óäèâèòåëüíî, íî 
ôàêò: âñåãî â ìåòðå îò ñíåæ-
íîãî ïîêðîâà òåìïåðàòóðà âîç-
äóõà âåñíîé äîñòèãàåò +18 0Ñ! 
Ñíåã çäåñü âåëèêîëåïíî ïîäõî-
äèò äëÿ êàòàíèÿ è, ïî îöåíêàì 
ñïåöèàëèñòîâ, ñ÷èòàåòñÿ îäíèì 
èç ëó÷øèõ â ìèðå. Ñêó÷íî íå 
áóäåò – ãàðàíòèðîâàííîå êà-
òàíèå äëèòñÿ ñ äåêàáðÿ ïî 
àïðåëü. Îñòàåòñÿ äîáàâèòü, ÷òî 
ïðè îòñóòñòâèè  ÿçûêîâîãî áà-
ðüåðà è äåøåâîì ïðîæèâàíèè 
ñòîèìîñòü îäíîãî ïîäúåìà ñî-
ñòàâëÿåò âñåãî ëèøü 25 ðóáëåé. 
Çàòî ïðèäåòñÿ «ïîïîòåòü» â ïî-
èñêàõ ýêîíîìè÷íîãî ïåðåëåòà. 
Íà ñåãîäíÿøíèé äåíü ïåðåëåò 
èç Ñåâåðíîé ñòîëèöû â Òàø-
êåíò ÃÒÊ «Ðîññèÿ», «Óçáåêñêè-
ìè àâèàëèíèÿìè» èëè äðóãîé 
çàïàäíîé êîìïàíèåé ñîñòàâèò 
500 äîëëàðîâ è âûøå. Â ëþáîì 
ñëó÷àå, íå áóäåì ñëàãàòü ëå-
ãåíäû êðàñîòå – ëó÷øå ñàìèì 
óáåäèòüñÿ â ñïðàâåäëèâîñòè 
âûøåñêàçàííîãî è ïîñåòèòü 
Óçáåêèñòàí – òàêóþ âîçìîæ-
íîñòü ïðåäîñòàâëÿåò òóðôèðìà 
«Âðåìåíà ãîäà». Ðåêëàìíûé òóð 
â ñòðàíó ñîëíöà è ñíåãà ñîñòî-
èòñÿ ñ 5 ïî 11 ìàðòà.


